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Gome  toBoston  inthe  EM 
and  see  the  politicians  tumcolor. 


Bostonians  have 
never  taken  politics  lightly. 
The  same  irascible  energy 
that  brewed  our  1773  Tea 
Party  has  also  bred  some 
of  the  most  powerful  per¬ 
sonalities  in  American 
history. 

Boston’s  political 
family  extends  from  revo¬ 
lutionary  patriot  John 
Adams  to  his  son,  John 
Quincy  Adams 


From  Boston  Irishman 
John  “Honey  Fitz” 
Fitzgerald  to  his  grand¬ 
son,  John  F.  Kennedy. 

Each  election  au¬ 
tumn  produces  a  new 
crop  of  contenders. 
Aggressive,  determined 


and  (to  say  the  least) 
outspoken. 

Each  November, 
they  prove  that  politicians 
in  Boston  are  really  no 
worse  or  no  better  than 
anyplace  else. 

Just  a  bit  more 
enthusiastic. 

Che  tBositon  (globe 


1.  Magenta. 
2RubineRed. 

3.  Madder  Lake  Red. 

4.  Titian  Red 


Doesn  t  yowr  r 
readership  d^se 
quality  prosi^ani 
information? 

8:30 

Sure  they  do.  And  Compulog  ^ 
has  the  accuracy  and  flexibility  ^ 
to  help  you  give  them  the  best. 

Compulog  offers  .  .  . 

•  Rolling  Logs- 

Descript,  Non  Descript,  Partial  Descript 

•  Grid  Logs-  " 

Many  different  sizes  and  formats. 

•  Computerized  Updates- 

Available  at  No  Additional  Cost. 

•  Movies,  Sports,  and  Special  Guides. 

•  Feature  Package- camera  ready. 

•  Cable  Systems- 

With  demands  created  by  the  introduction  of 
cable  systems  in  your  area  Additional  Stations 
will  be  added  at  No  Additional  Cost. 


(D®Dmi[pmn(S)g  ScBirwncgcBcs  Ernes  o 

(The  Largest  Producers  of  TV  Listings  in  the  Country) 


West  Coast 

21 0  North  Pass 
Burbank,  Calif.  91505 
(21 3)  843-3323 


Nat’l.  Sales  Office 

1640  New  Hwy. 
Farmingdale,  N.Y.  11735 
(51 6)  752-9454 


East  Coast 

2  Empire  Blvd. 
Moonachie,  N.J,  07074 
(201 )  440-8400 


O  Paper  Chase 

A  paraplegic  student  manag 
ingratiate  himself  with  the 
group,  despite  his  personal  f 
ship  with  Professor  Kingsfield 
they  sense  a  hidden  motive  f 
overtures.  (Repeat;  60  mins.) 
O  Major  League  Baseball  Al 
Game 

Leading  piayers  from  the  Amt 
and  National  Leagues  will  face 
other  in  this  annuai  classic,  whit 
be  telecast  live  this  year 

&  HaW 

AM  of  Fonzie’s  good  friends  inc 
Laverne,  Shiriey,  Lenny,  Squige 
the  Cunninghams,  gather  to  pa; 
last  respects  to  the  fallen  Cass 
Conclusion;  Repeat) 

O  Movie  -(Comedy) 
“Gumshoe”  1972  Albert  Fi 
Billie  Whitelaw.  A  small-time  E 
vaudevillian  who  has  seen  too 
Bogart  films  decides  to  play  a  p 
eye.  (2  hrs.) 

CD  Make  Me  Laugh 
CD9D  Skyline 
O  Merv  Griffin 
Guests:  Betty  White,  Ruth  Gc 
Garson  Kanin,  Lonnie  Shorr, 
Ward,  Johnny  Dark,  Gwen  Dav 
O  Laverne  And  Shirley 
Laverne  and  Shirley  must  try  to 
Squiggy  from  himself  when  he 
madly  in  love  with  a  beautiful  gii 
is  taking  him  for  all  she  car 
Repeat) 

CD  You  Don’t  Say 
CD  ®  Dick  Cavett  Show 
Guest;  Author  Leon  Edel,  Part 
O  Tuesday  Night  Movie 
‘Don't  Look  Now'  1974  Stars: 
Christie,  Donald  Sutherland,  f 
cheologist  working  on  resto 
projects  and  his  wife  travel  tc 
after  the  death  of  their  dau< 
Depressed  and  distraught,  the  v 
befriended  by  two  sisters,  o 
whom  has  a  psychic  gift  that  fill! 
lives  with  premonitions  of  fi 
tragedy.  (2  hrs.) 
o  Three’s  Company 
Jack’s  in  a  panic  when  a  ' 
pregnant  woman  arrives  at  the  I 
and  names  him  as  the  f 
Repeat) 

CD  Tic  Tac  Dough 
CD  dS)  Nova 

‘Einstein’  Film  portrait  abou 
conflicts,  ironies  and  historical  f 
that  shaped  the  life  and  thouf 
Albert  Einstein.  (60  mins.) 

O  Taxi 

The  sexy  voice  on  the  ansv 
service  triggers  Alex’s  rotr 
instincts,  and  her  alluring  m 
prompts  him  to  arrange  a  dinnei 
that  turns  into  one  big  sur 
(Repeat) 

CD  To  Tell  The  Truth 
O  CD  News 
O  13  Queens  Blvd. 

When  an  old  flame  shows  i 
Felicia’s  doorstep  with  roman 
his  mind,  Felicia  is  tempted  to  ei 
on  an  affair  behind  husband  Stc 
back. 

O  Latin  New  York 

CD  dD  Working  With  Elnstei 

O  Where’s  Poppa? 

A  bachelor  plots  to  eliminat 
obnoxious  old  mother,  only  b 
that  his  screwball  schemes 
more  laughter  than  fear  into  tf 
lady's  heart.  Stars;  Steven  t 
Elsa  Lanchester. 

O  Life  Of  Riley 
CD  New  York,  New  York 
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A  newspaper  isiit  worth  reading 
unless  it  knows  who  its  readers  are. 


In  the  newspaper  business,  it's  important  to  know 
how  your  readers  really  look.  That  means  knowing 
what  they  are  thinking.  What  they  like  and  don't  like. 
So  that  instead  of  a  faceless  mass  market,  you  respond 
to  the  specific  informational  needs  that  vary  from 
community  to  community. 

Harte-Hanks  newspapers  define  those  needs 
through  a  continuing  program  of  market  research.  In 
Anderson,  South  Carolina,  the  INDEPENDENT/ 
DAILY  MAIL  recently  conducted  a  comprehensive 
research  project  with  people  from  all  walks  of  life  in  a 
10-county  area.  The  results  were  published  in  a  special 
16-page  section  that  looked  at  attitudes  toward  life  in 
their  community  and  the  job  these  newspapers  are 


doing.  As  publisher  John  Ginn  noted  in  an  editorial, 
"We  consider  this  to  be  your  report  card  to  us,  and  you 
have  said  we  are  doing  what  you  expect  us  to  do,  and 
doing  it  well.  We  won't  sit  on  our  laurels." 

By  accurately  measuring  the  attitudes  of  readers  and 
nonreaders  our  newspapers  continually  find  new 
ways  to  make  editorial  content  more  relevant.  Just 
guessing  who  readers  are  isn't  enough.  It's  important 
to  accurately  fill  in  all  the  blanks. 

HARTE-HANks  CoMMUNicATiONS,  InC. 

vtm  P.  O.  Box  269,  San  Antonio,  Texas  78291 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


1  OCTOBER  1 

NOVEMBER 

1  DECEMBER  I 

•UM  tMN  TVt  *40  TMU  rM  SAT 

SWA  MO.  Tw«  wte  T«v  sat 

1  2  3  4  5  6 

1 

7  8  9  10  11  12  13 

2  3  4  5  6  7  8 

9  10  11  12  13  14  15 

16  17  18  19  20  21  22 

“^  “^  25  26  27  28  29 

14  15  16  17  18  19  20 
21  22  23  24  25  26  27 
28  29  30  31 

OCTOBER 

21-27 — National  Press  Photographers  Association,  Flying  Short  Course: 
Oct.  21,  Atlanta,  Stadium  Hotel;  Oct.  22,  Washington,  D.C. 
Shoreham  Americana  Hotel;  Oct.  24,  Minneapolis,  Radisson  Hotel 
Downtown;  Oct.  25,  University  of  Washington,  Seattle;  Oct.  27, 
Los  Angeles,  Biltmore  Hotel, 

21-27— World  Association  of  Women  Journalists  and  Writers,  Caribe  Hil¬ 
ton,  San  Juan,  P.R. 

25-27 — SNPA’s  Seminar  on  Shoppers,  Fairmont  Hotel,  Dallas,  Texas. 

28-31 — Western  Region  International  Newspaper  Promotion  Association, 
Torrance,  Calif. 


NOVEMBER 

7-8 — Audit  Bureau  of  Circulations,  Royal  Sonesta,  New  Orleans. 

13 — Association  of  National  Advertisers,  New  Product  Marketing 
Workshop,  Plaza  Hotel,  N.Y. 

11-14— Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel 
and  Club,  Boca  Raton,  Fla. 

11-14 — Public  Relations  Society  of  America  National  Conference,  Holiday 
Inn,  Riverfront,  St.  Louis,  Mo. 

11-14 — Newspaper  Research  Council,  Alameda  Plaza  Hotel,  Kansas  City, 
Mo, 

14-16— ICMA— University  of  South  Carolina  Circulation  Seminar,  Colum¬ 
bia,  S.C. 

14-17 — Society  of  Professional  Journalists,  SDX,  Waldorf-Astoria  Hotel, 
N.Y. 

28- Dec.  1 — Newspaper  Image  Seminar,  Hyatt  O'Hare,  Chicago. 

29- Dec.  2— New  England  Society  of  Newspaper  Editors,  Dunfey  Hyannis 

Hotel,  Hyannis,  Mass. 


DECEMBER 

2- 5 — Association  of  National  Advertisers,  The  Breakers,  Palm  Beach, 

Fla. 

3- 5— Southern  Circulation  Managers'  Association,  Legal  Seminar, 

Georgia  Tech,  Atlanta. 


JANUARY 

16-17 — First  Amendment  Congress,  Philadelphia,  Pa. 

26— Florida  Bar’s  Media-Law  Conference,  Curtis  Hixon  Hall,  Tampa, 
Fla. 

20-23 — International  Newspaper  Advertising  Executives  sales  confer¬ 
ence,  Hyatt  Regency,  Dallas,  Tex. 

26-29 — Great  Lakes  Newspaper  Production  Inc.,  Detroit  Plaza  Hotel,  De¬ 
troit. 


FEBRUARY 

10-12 — Southern  Newspaper  Publishers  Association  production  confer¬ 
ence,  Orlando  Hyatt  House,  Kissimmee,  Fla. 
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Newsbriefs 


NYC  ^Johns’  identified 

Nine  convicted  clients  of  New  York  City  prostitutes 
achieved  negative  notoriety  last  week  as  the  first  victims  of 
Mayor  Edward  Koch’s  “John  Hour”  on  WNYC,  the  city 
owned  radio  station. 

The  “John  Hour,”  conceived  by  Koch  as  a  deterrent  to 

Street  prostitution,  actually  lasted  only  a  minute  or  so.  The 

names  of  the  nine  were  read  during  a  regular  newscast  at  3:55 
p.m.  October  23. 

The  list,  which  was  released  to  all  the  city’s  news  media  by 
Manhattan  District  Attorney  Robert  Morgenthau,  showed  up 
in  the  New  York  Daily  News.  A  spokesman  for  the  News 
said  the  list  was  run  because  the  DA  had  convinced  News 
management  that  prostitution  was  not  a  harmless  diversion 
and  that  it  is  a  crime  that  leads  to  other  crimes. 

The  New  York  Times  carried  a  story  concerning  the  re¬ 
lease  of  the  names  but  deleted  the  names  themselves.  Times 
managing  editor  Seymour  Topping  stated,  “We  have  never 
routinely  published  the  names  of  people  convicted  of  mis¬ 
demeanors.  We  have  no  reason  at  this  time  to  alter  our 
policy.” 

The  New  York  Post  published  only  three  of  the  nine 
names — three  names  with  interviews. 

The  Associated  Press  and  United  Press  International  in¬ 
cluded  the  names  in  their  wire  stories,  both  services  leaving 
it  up  to  individual  editors  at  member  newspapers  to  run  or  to 
withhold  the  names. 

This  is  not  the  first  time  such  a  program  has  been  instituted 
in  a  major  city.  Detroit  once  released  the  names  of  prosti¬ 
tutes  and  convicted  clients  to  that  city’s  newspapers,  but  the 
papers  abandoned  the  practice  after  it  became  evident  that 
all  it  was  achieving  was  a  clogged  court  calender. 

William  Giles,  executive  editor  of  the  Detroit  News,  said, 
“The  problem  was  that  it  didn’t  work — it  was  that  simple.” 

Giles  said  judges  began  getting  angry  over  the  rash  of  not 
guilty  pleas,  and  fewer  convictions  resulted.  The  end  result, 
he  said,  was  that  the  News  wound  up  running  the  names  of 
the  girls,  usually  the  same  names  every  month.  The  paper 
then  decided  to  abandon  the  thing  altogether. 

“This  gets  into  an  area  that  the  people  on  the  legal  side  and 
in  the  media  are  divided  over,”  he  said.  He  pointed  out  that 
the  American  Civil  Liberties  Union  stands  opposed  to  the 
exposure  of  Johns’  names  in  the  media  while  the  practice  is 
supported  by  law  enforcement  officials. 

9|C  9(C  9fC 

Convict  ‘youngest  columnist’ 

At  age  1 1,  Jimmy  French  was  on  top  of  the  world  as  “the 
youngest  newspaper  columnist  in  America.’’  Wednesday,  at 
age  20,  he  was  convicted  of  voluntary  manslaughter  in  the 
shooting  death  of  a  suburban  Levittown  man. 

While  writing  for  the  Philadelphia  Daily  News  from  April, 
1971,  to  April,  1972,  French  was  billed  as  the  youngest 
newspaper  columnist  in  America. 

But  his  career  as  a  newspaper  writer  ended  when  he  quit 
after  the  newspaper  reportedly  refused  to  run  one  of  his 
columns.  He  had  been  working  as  a  security  guard  before  his 
arrest. 

:)c  j(c  Ik 

Pioneer  Press  buys  out  Pickwick 

Pioneer  Press,  Inc.,  a  subsidiary  of  Time,  Inc.,  has  ac¬ 
quired  the  Pickwick  Publishing  Co.,  publisher  of  10  Chicago 
suburban  newspapers,  and  appointed  Michael  Carroll,  son  of 
the  former  Illinois  State  Senator  and  Pickwick  president, 
general  manager  of  the  group.  The  acquisition  brings  the 
total  number  of  community  publications  published  by 
Pioneer  in  the  north,  northwest  and  west  Chicago  suburbs  to 
30. 
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Raymond  Cabrera. 
Idea  man.  Inflation  fighter. 


Raymond's  better  idea— 
one  of  9,000  submitted  in 
Bethlehem's  1978  “Take  It  To 
The  Top”  program —  is  helping 
us  work  smarter  at  our  steel 
plant  in  Los  Angeles,  Calif. 
Understandably,  when  all  of  us 
are  able  to  work  smarter,  using 
methods  and  machinery  that 
work  harder,  we  produce  more 
and  earn  more  real  income. 
And  that's  what  fighting  infla¬ 
tion  is  all  about. 

Better  ideas  save  money 

Over  the  next  three  years, 
we  expect  to  save  more  than 
$15  million  solely  from  sugges¬ 
tions  generated  by  our  1978 
“Take  It  To  The  Top”  campaign. 
And  we  expect  equally  as  good 
results  from  our  1980  program. 


People  in  government 
can  work  smarter,  too 

When  you  get  right  down 
to  it,  deficit  spending  by 
government  is  the  chief  cause 
of  inflation.  We  need  to  take 
better  ideas  to  the  top  in 
government,  too.  We  need  to 
keep  government  aware  that 
unfettered  spending  must  be 
brought  under  control— and 
that  one  way  to  check  inflation 
is  to  make  our  tax  dollars 
more  productive. 

Let's  all  take  our 
better  ideas  to  the  top 
Cutting  inflation  down  to 
size  is  everybody's  business. 
One  way  you  can  help  is  to  take 
your  own  better  idea  for  fight¬ 
ing  inflation  to  someone  who 
can  do  something  about  it. 


Raymond  Cabrera, 
who  works  at 
Bethlehem's 
Los  Angeles  Plant, 
was  awarded 
a  new  car  for 
his  better  idea: 
reorganization  of  a 
product  storage  area 
to  provide  more 
efficient 

customer  service. 


That  someone  may  be 
President  Carter. . .your  boss... 
your  governor. .  .your  represent¬ 
atives  in  Congress...????? 

Your  idea,  like  Raymond 
Cabrera's,  can  make  a  differ¬ 
ence.  But  only  if  you  share  it. 


Bethlehem 

Working  Smarter 


Editor  &  Publisher 
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Unesco  report 

Sean  MacBride,  head  of  the  International  Commission  for 
the  Study  of  Communications  Problems  whose  preliminary 
report  has  been  under  frequent  attack  by  the  Western  press, 
presented  an  optimistic  view  of  the  final  report  when  he 
talked  to  members  of  the  Inter  American  Press  Association 
in  Toronto  last  week. 

He  said  the  report  now  provides  for  free  access  to  news  by 
journalists  and  he  believed  that  many  other  positions  being 
contended  by  the  Western  press  were  being  smoothed  out. 

The  report  is  to  be  ready  in  November  and  will  be  debated 
at  the  next  Unesco  general  conference  in  Belgrade. 

Underlying  what  Mr.  MacBride  and  others  have  said  pro 
and  con  this  Commission  report  is  the  feeling  the  debate  on 
the  New  World  Communication  Order  will  go  on  indefinitely. 
Whatever  the  Commission  says,  it  can  be  changed  at  Bel¬ 
grade.  Whatever  the  Belgrade  meeting  declares  it  can  be  the 
subject  of  further  debate  at  the  United  Nations. 

It  is  becoming  clear  the  strategy  of  those  who  would  write 
a  document  restricting  world  freedom  of  the  press  have 
paved  the  way  for  a  continuous  debate  on  the  subject  at  the 
UN  if  they  are  blocked  temporarily  at  Unesco. 

Leonard  Marks  of  the  World  Press  Freedom  Committee 
told  the  same  lAPA  audience  those  who  believe  in  state 
control  of  the  new  information  order  have  not  given  up,  nor 
will  they. 

They  will  continue  to  seek  licensing  for  all  journalists,  a 
super-imposed  and  government-controlled  code  of  ethics, 
and  a  guaranteed  right  of  reply,  among  other  things. 

If  they  don’t  gain  recognition  of  these  things  at  one  forum 
they  will  try  another.  The  battle  will  continue. 

The  squeaky  wheel 

Supreme  Court  Justice  William  Brennan  believes  the 
press  has  overreacted  to  some  recent  court  decisions  involv¬ 
ing  free  press  issues.  While  he  admitted  the  press  may  have 
“suffered  grievous  and  unjustified  damage’’  from  some  deci¬ 
sion,  in  others,  he  said,  the  press’s  reaction  was  too  vehe¬ 
ment  and  out  of  proportion  to  the  injury  suffered. 

He  may  be  right,  but  the  sequence  of  events  following  the 
Gannett  and  other  decisions  leads  us  to  believe  occasional 
vehement  reaction  by  the  press  gets  results.  Four  Justices 
of  the  Supreme  Court  elaborated  their  views  in  public  out¬ 
side  of  the  Court  which  later  has  indicated  it  may  hear  a 
similar  case  in  order  to  clarify  the  official  Court  position. 

It  would  seem  that  sometimes  the  squeaky  wheel  gets  the 
grease. 


^ABP 


MO  , 

Charter  Member 
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t  of  Circulations 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
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Letters 


NEW  BREED 

I  have  no  hard  statistics  in  front  of  me 
but  I’d  like  to  suggest  that  the  most  im¬ 
portant  change  taking  place  in  American 
journalism,  and  in  journalism  here  in 
Massachusetts  is  a  very  human  one.  A 
different  kind  of  person  is  entering  the 
journalism  profession  than  did  25  years 
ago  when  I  first  stepped  into  the  city 
room.  A  person  so  different  in  outlook 
and  so  different  in  background  as  to  dras¬ 
tically  affect  the  quality  of  media  per¬ 
formance,  and  the  very  definition  of 
what  is  news. 

The  new  journalist  is  better  educated, 
comes  from  a  rung  of  life  higher  up  on 
the  social  ladder  than  the  journalists  of 
the  past  generations  and  has  different  job 
expectations. 

A  little  history  might  put  this  in 
perspective.  In  the  period  after  the  Civil 
War,  the  nature  of  newspaper  work 
changed.  Industrialization  hit  the  press 
and  with  it  the  technical  possibility  for 
mass  circulation  newspapers,  the  amas¬ 
sing  of  mass  circulation  audiences  in  the 
big  cities,  and  the  financial  resources  for 
mass  circulation  through  advertising. 
The  new  ad  revenues  came  through  the 
revolution  in  marketing,  the  birth  of  de¬ 
partment  stores,  chain  stores,  regional 
and  national  trademarks,  and  the  decline 
in  do-it  and  grow-it  yourself  self- 
sufficiency  among  the  consumers. 

The  press  became  industrialized.  And 
below  the  top-level  editorial  job,  jour¬ 
nalists  began  to  become  a  city-room 
working  class.  By  the  turn-of-the- 
century,  newspapering  was  widely 
thought  of  as  something  not  a  gentleman 
would  go  into.  It  was  no  longer  a  lower- 
level  doorway  to  literature,  it  was  a 
lower-level  white-collar  job.  There  were 
exceptions,  of  course.  But,  reporters 
were  being  increasingly  drawn  from  the 
upward,  mobile  sons  and  daughters  of 
the  Irish,  Jewish,  Swedish  and  other  im¬ 
migrants.  Or  migrants  from  the  Ameri¬ 
can  countryside,  or  the  South,  who 
crowded  to  the  big,  industrial  cities  of 
the  North.  Thus,  the  great  reporters  of 
two  decades  ago,  the  ones  1  looked  up  to 
and  tried  to  emulate  as  a  young  man  were 
men  like  Meyer  Berger  of  the  New  York 
Times  or  Ed  Lahey  of  the  Chicago  Daily 
News.  If  I  remember  correctly  Berger’s 
father  was  an  immigrant  tailor,  and 
Lahey’s  a  railroad  brakeman. 

Things  began  to  change  around  the 
second  world  war.  Thanks  to  the  ro¬ 
mance  of  war  correspondency  the  grow¬ 
ing  strength  of  the  reporters’  union  that 
had  improved  working  conditions  and 
pay  in  the  city  room,  and  the  widening 
public  perception  of  the  power  of  mass 
media  which  lent  prestige  to  media  jobs. 

In  the  past  decade,  however,  even  more 
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college-trained  sons  and  daughters  of  the 
middle  class  have  gone  into  journalism — 
thanks  to  their  perception  of  the  impact 
of  the  reporter  on  shaping  national  history 
in  Viet  Nam  or  Watergate.  And  the  idea 
that  here  was  a  job  where  you  would  get 
something  done  and  have  some  influence. 
Of  course,  broadcast  executives  and 
publishers  have  welcomed  this  develop¬ 
ment.  Clearly  a  better  educated,  higher- 
toned  kind  of  person  was  entering  the 
city  room.  I  would  like,  however,  to 
sound  a  note  of  caution.  The  earlier 
generation  of  reporters  had  something 
which  the  new,  college-trained  ones 
lacked.  They  simply  were  closer  to 
everyday  life,  as  it  is  lived  in  the  street, 
the  farms,  the  ghettos  and  the  barrios. 

They  had  to  cross  over  from  the  other 
side  of  the  tracks  and  the  really  good 
ones  never  forgot  that. 

As  a  journalism  professor  I’m  respon¬ 
sible  for  helping  produce  the  new, 
better-educated  crop  of  journalists.  But  I 
often  worry  that  my  students  have  a 
touch  of  class,  at  the  expense  of  losing 
the  common  touch. 

Howard  Ziff 
(Ziff  teaches  journalism  at  University  of 
Massachusetts  at  Amherst.) 

^  9k  * 

HANDLING  COMPLAINTS 

I.  William  Hill  correctly  states,  in  the 
opinion  of  Representative  James  H. 
Scheuer,  that  Action  Line  columnists 
should  expertly  handle  consumer  com¬ 
plaints. 

As  an  Executive  Communications 
Representative  of  a  large  insurance  firm, 
it  has  been  my  experience  that  Action 
Line  columnists  and  State  Insurance 
Commissioners  send  only  form  letters 
and  a  copy  of  the  complainant’s  inquiry. 
Furthermore,  how  many  Action  Line 
columnists  can  properly  read  a  consumer 
warranty  or  a  Certificate  of  Insurance?  It 
also  raises  an  important  question:  on 
what  basis  are  State  Insurance  Commis¬ 
sioners  chosen? 

Consumers  should  also  keep  in  mind 
that  more  government  regulation  and 
therefore,  the  completion  of  numerous 
forms,  could  have  a  very  negative  effect 


on  the  promptness  of  a  corporation’s  re¬ 
sponse. 

I  feel  that  readers  should  mail  a 
stamped,  self-addressed  envelope  so  that 
an  accurate  survey  would  be  possible. 
Only  then  could  consumers  accurately 
state  whether  more  or  less  government 
regulation  is  needed. 

It  is  also  my  opinion  that  Robbie  Fidler 
is  correct  in  stating  that  questions  should 
be  treated  as  a  separate  consumer  story. 
However,  Action  Line  columnists 
should  also,  with  the  consent  of  both  the 
consumer  and  company  representative, 
be  allowed  to  publish  the  firm’s  reply. 
After  all,  it  is  the  company  representa¬ 
tive’s  prompt  consideration  and  research 
that  made  the  reply  possible.  Only  then 
will  a  newspaper  function  in  the  com¬ 
munity’s  interest. 

Sharon  L.  Harahus 

House  subcommittee 
supports  gag  bill 

A  draft  bill  that  would  make  it  illegal  to 
disclose  confidential  government  infor¬ 
mation,  made  it  through  a  House  sub¬ 
committee  last  week,  despite  strong  op¬ 
position  from  the  American  Newspaper 
Publishers  Association. 

The  Subcommittee  on  Criminal  Laws 
of  the  House  Judiciary  Committee 
agreed  with  the  Justice  Department  and 
the  American  Civil  Liberties  Union  in 
supporting  the  measure,  which,  if  it  ulti¬ 
mately  becomes  law,  would  make  it  a 
federal  offense  to  make  public  any  confi¬ 
dential  information  gathered  for  a  Gov¬ 
ernment  purpose.  The  crime  would  carry 
a  sentence  of  up  to  18  months  in  prison. 

ANPA  forwarded  a  memorandum  to 
the  subcommittee  before  the  vote  was 
taken.  It  read:  “The  press  recognizes  the 
legitimate  need  to  protect  the  confiden¬ 
tiality  of  certain  information  required  to 
be  submitted  by  individuals  to  the  Gov¬ 
ernment,’’  but  that  the  law,  “could  im¬ 
pose  criminal  sanctions  on  Government 
employees  who  come  forward  with  in¬ 
formation  regarding  Government  mis¬ 
conduct  which  the  American  people  con¬ 
stitutionally  should  be  entitled  to  re¬ 
ceive.’’ 


EDITOR'S  COMMENT 

I  Jack  Swickard 

■  Editor 

I  Daily  Record 

■  Roswell,  New  Mexico 

■  “The  New  York  Times  News  Service  permits  us  to 

I  give  our  readers  an  in-depth,  well-written  look — both 
I  in  articles  and  commentaries — into  the  news;  it’s 

I  something  that  is  rarely  provided  by  the  major  wire 
I  services....” 


She  JCeUr  jjork  Sinter 

■  NEWS  SERVICE 
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TOTAL 

RANK  METRO  AREA  POPULATION  EBI  RETAIL  SALES 

1  BIRMINGHAM  820,800  $5,123,823,000  $3,577,996,000 

2  MOBILE  436,900  2,330,824,000  1,512,325,000 

3  HUNTSVILLE  295,400  1,727,293,000  1,165,977,000 

4  MONTGOMERY  259,400  1,543,630,000  1,039,300,000 

Source:  S&MM,  1979,  Survey  of  Buying  Power 
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Newsprint  crunch  in  U.S. — 
tight  baiance  through  1980 


“Currently,  there  is  a  newsprint  short¬ 
age  in  the  U.S.” 

This  was  the  declaration  of  Joseph  M. 
Barry,  director-newsprint  marketing 
services,  Abitibi-Price  Sales  Corpora¬ 
tion,  made  during  the  Inter  American 
Press  Association  meeting  (Oct.  15-19)  at 
the  Four  Seasons  Hotel  in  Toronto, 
Canada. 

Barry  further  declared  at  the  Thursday 
afternoon  panel  on  Newsprint — A  look  at 
the  next  five  years,  “If  our  estimate  of 
North  American  consumption  of  news¬ 
print  in  1980  is  reasonably  close  to  the 
mark  and  if  you  take  into  consideration 
the-  inventory  replenishment  that  will 
take  place,  it  is  expected  that  the  tight 
supply/demand  balance  will  continue  at 
least  until  the  second  half  of  1980.” 

At  that  point,  additional  tonnage  will 
start  to  flow  from  expansion  plans  now 
under  way. 

Frank  G.  A.  McCullough  of  MacMil¬ 
lan  Bloedel  Ltd.,  the  other  member  of 
the  Thursday  panel,  reinforced  this  bleak 
outlook  for  newsprint  when  he  said  the 
world  faces  a  scarcity  of  newsprint  and  it 
promises  to  become  more  severe. 

McCullough  went  on  to  say  there 
would  not  be  an  adequate  supply  in  1980 
but  1981  would  be  better.  He  said  all 
countries  need  to  re-examine  their  news¬ 
print  needs. 

Barry  in  his  comments  also  warned  the 
conference  members  that  if  labor  strikes 
should  occur,  then  the  situation  could 
worsen  considerably.  Eastern  Canadian 
labor  agreements,  he  said,  expire  as  of 
May  1,  1980. 

In  his  prepared  remarks,  Barry  dis¬ 
cussed  both  consumption  and  production 
of  newsprint  in  North  America  over  the 
next  five  years.  Addressing  the  demand 
side  of  the  equation,  he  said  a  logical 
starting  point  was  a  set  of  assumptions 
about  the  level  of  economic  activity  in 
North  America. 

After  reviewing  the  recession  state¬ 
ments  of  some  U.S.  economists,  Barry 
said  there  were  clouds  on  the  economic 
horizon  and  these  included:  businessmen 
who  may  have  begun  to  repeat  their 
stubborn  behavior  of  1974  when  they 
maintained  production  and  inventories  at 
excessive  levels;  credit  rates  at  levels 
higher  than  expected  due  to  inflation  and 
fhe  plight  of  the  dollar  overseas;  and  a 
slowdown  is  expected  in  most  major  in¬ 
dustrial  countries  in  the  first  half  of  1980, 
therefore,  this  could  prolong  the  slow¬ 
down  in  the  U.S. 


The  factors  that  wilt  determine 
whether  the  recession  is  a  mild  or  severe 
one,  Barry  stated,  encompass  the  time 
and  the  extent  of  future  oil  price  in¬ 
creases,  whether  there  are  major  oil  flow 
disruptions  in  1980,  whether  the  Federal 
Reserve  Bank  continues  to  increase 
interest  rates  and  this  in  turn  causes  a 
credit  crunch,  and  when  and  how  much 
fiscal  stimulus  is  added  to  the  economy 
by  the  Carter  administration  or  Con¬ 
gress. 

Abitibi-Price  Sales  Corporation,  Barry 
said,  tends  to  favor  the  position  that  the 
recession  will  be  deeper  than  mild  but 
not  as  severe  as  the  1973-1975  slump. 
Our  projection,  he  said,  is  based  on  the 
assumptions  interest  rates  will  peak  for 
the  current  economic  cycle  by  the  end  of 
this  year  and  there  will  be  a  moderate  tax 
cut  for  consumers  and  business  early 
next  year.  If  these  assumptions  do  not 
come  to  pass,  he  announced,  then  the 
economy  is  likely  to  suffer  a  recession 
closer  to  the  1973-1975  magnitude. 

Looking  down  the  economic  tunnel, 
Barry  said  recovery  should  begin  in  the 
U.S.  by  the  third  or  fourth  quarter  of 
1980  and  although  it  will  be  slow  at  first, 
the  recovery  will  accelerate  in  the  early 
1980’s  as  investment  picks  up  and  gov¬ 
ernment  policy  turns  neutral. 

Inflation  will  still  be  high,  he  pre¬ 
dicted,  by  historical  standards  as  Ameri¬ 
cans  become  accustomed  to  price  in¬ 
creases  and  inflation  becomes  common¬ 
place.  He  went  on  to  predict  there  will  be 
a  slight  increase  in  productivity  growth 
which  will  lead  to  gains  in  real  and  per¬ 
sonal  disposable  income. 

On  the  subject  of  the  Canadian 
economy,  Barry  said,  it  suffers  from  the 
same  ills  as  the  U.S.  but  at  this  point  it  is 
healthier.  For  1980.  real  growth  should 
be  in  the  2-3%  range,  he  stated. 

For  the  year  1979,  Barry  said  his  com¬ 
pany  estimates  U.S.  newsprint  consump¬ 
tion  should  total  a  record  10  million  met¬ 
ric  tons  (11,025,000  tons).  This  repre¬ 
sents  a  1.4%  gain  over  1978,  he  said. 

Barry’s  company  projects  U.S.  con¬ 
sumption  to  be  flat  or  slightly  less  in  1980 
and  then  reach  1 1 .3  million  tons  by  1984. 

Switching  to  the  supply  side  of  the 
newsprint  equation,  Barry  said  Canadian- 
capacity  will  increase  by  1.36  million 
tons  between  1979-1984.  Included  in  the 
expansions,  he  stated,  are  industry 
speedups,  conversions  and  five  new 
machines.  There  are  presently  four  more 
projects  under  consideration,  he  said. 
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and  if  they  should  become  a  reality,  this 
would  add  approximately  another 
650,000  tons  to  Canadian  capacity  levels. 

In  the  U.S.,  estimated  capacity  in¬ 
creases  will  total  1.18  million  tons  for  the 
period  1979-1984,  Barry  said.  Included 
are  industry  speedups,  conversions  and 
seven  new  machines  and  there  are  pres¬ 
ently  five  additional  projects  either  ru¬ 
mored  or  under  study,  he  announced.  If 
these  additional  projects  become  a  real¬ 
ity,  he  went  on  to  say,  this  would  add 
approximately  another  100,000  tons  to 
U.S.  capacity  levels. 

In  response  to  questions  from  Editor 
&  Publisher,  on  present  newsprint  con¬ 
ditions  in  the  U.S.,  an  American  News¬ 
paper  Publishers  Association  spokesman 
said  the  ANPA  does  not  consider  a 
newsprint  shortage  to  exist  at  this  time. 
The  spokesman  said  the  statement  made 
by  its  economic  consultant.  Dr.  Jon  G. 
Udell,  Irwin  Maier  professor  of  business. 
University  of  Wisconsin,  in  the  ANPA 
General  Bulletin  dated  July  11,  1979,  as 
an  accurate  assessment  of  present  day 
conditions. 

Udell’s  position  in  July  of  this  year 
was  that  newsprint  inventories  of  U.S. 
newspapers  were  at  their  lowest  level  in 
several  years,  and  the  supply  situation 
was  very  tight.  It  will  continue  to  be  so 
for  the  rest  of  the  year,  Udell  stated  in 
July,  1979. 

E«&P  has  learned  that  some  U.S.  pub¬ 
lishers  have  paid  as  high  as  $500  per  ton 
for  spot  tonnage.  In  Latin  America, 
E&P  was  told,  that  price  has  gone  as 
high  as  $900. 

Corrections 

Ben  Hansen  is  the  new  managing 
editor  of  the  Provo  (Utah)  Daily  Herald. 
He  succeeds  N.  La  Verl  Christensen, 
who  is  retiring  after  a  38  year  career  with 
the  newspaper.  E&P,  Oct.  20  incorrectly 
stated  that  Hansen  was  named  managing 
editor  of  the  Oregon  City  (Ore.)  Enter¬ 
prise  Courier.  Hansen  had  been 
employed  by  that  paper  before  joining 
the  Provo  Daily  Herald. 

*  +  * 

The  statement,  “Global,  a  Delaware 
corporation,  is  owned  and  controlled  by 
McGoff  and  Richard  M.  Scaife, 
Greensburg  (Pa.)  Tribune-Review  pub¬ 
lisher,”  in  Editor  &  Publisher  for  Oc¬ 
tober  20  was  inaccurate.  Scaife  does  not 
share  any  ownership  or  control  in  Global 
Communications  Corp.  with  John 
McGoff.  According  to  the  California’s 
Secretary  of  State  office,  Scaife  is  an 
equal  partner  with  McGoff  in  Sierra  Pub¬ 
lishing  Co.  group,  the  parent  of  Sacra¬ 
mento  Union  Corp. 
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Audience  fragmentation 
poses  newspaper  test 


By  Andrew  Radolf 

Newspapers  must  have  “the  agility 
and  audacity  to  embrace  new  technol¬ 
ogy”  while  preserving  the  “integrity  that 
m^es  us  an  original  provider  of  news” 
Eugene  C.  Patterson,  editor  and  presi¬ 
dent  of  the  St.  Petersburg  (Fla.)  Times, 
told  the  32nd  annual  convention  of  the 
Institute  of  Newspaper  Controllers  and 
Financial  Officers  in  Kansas  City,  Mo. 
this  week. 

“We  are  the  providers  of  essential  in¬ 
formation  that  a  free  society  needs,” 
Patterson  declared,  and  he  called  on 
newspapers  to  practice  “editing  in  its 
largest  sense  ...  to  assure  that  we  (the 
nation)  can  do  what  our  best  judgment 
dictates.” 

Patterson  said  that  the  greatest  chal¬ 
lenge  to  newspapers  in  the  I980’s  will 
come  from  the  increasing  fragmentation 
of  the  mass  audience  caused  by  the  de¬ 
velopment  of  newer  and  more  varied 
forms  of  electronic  media  as  home  com¬ 
puters,  data  base,  video  discs,  satellites, 
and  cable. 

“The  Wall  Street  Journal  has  become 
a  direct  competitor  with  ail  of  our  busi¬ 
ness  pages  through  (satellite  and  laser) 
technology,”  he  said. 

To  meet  these  challenges,  Patterson 
asserted  newspapers  must  “be  bold  and 
be  sure  that  on  a  local  level  we  remain 
the  major  provider  of  information  no 
matter  what  technology  does  to  the  dis¬ 
tribution  of  it.” 

He  said  selling  classified  ad  informa¬ 
tion  to  electronic  data  bases  is  an  exam¬ 
ple  of  how  newspapers  can  turn  a  com¬ 
petitive  threat  into  an  opportunity. 

“Our  principle  job  and  our  main 
strength  is  meeting  local  needs,”  Patter¬ 
son  maintained.  “Local  ads  and  local 
news  are  the  special  product  of  a  news¬ 
paper.  We  have  mass  appeal  in  a  limited 
region.” 

He  told  the  convention  that  “to  reach 
fragmented  audiences”  the  St.  Peters¬ 
burg  Times  has  begun  experimenting 
with  regional  editions  featuring  “only 
local  news  and  part  run  advertising.” 

“We’re  putting  another  newspaper  in¬ 
side  our  main  paper,”  he  explained.  “It 
lets  us  cut  the  number  of  editions  down 
to  two.” 

The  Pasco  Times  and  the  Clearn’ater 
Times  are  two  of  the  four  smaller,  re¬ 
gional  papers  Patterson’s  company  has 
begun  distributing  with  the  St. 
Petersburg  Times. 

“Localization  of  international  news” 
by  having  their  own  columnists  com¬ 
menting  on  global  issues  from  a  local 
perspective  is  another  way  newspapers 


can  better  serve  community  needs,  the 
editor  said. 

•  Besides  presenting  newspapers  with 
new  challenges  and  opportunities,  Pat¬ 
terson  warned  that  “the  fragmentation  of 
the  mass  audience”  by  electronic  media 
may  “threaten  democracy  (because)  we 
no  longer  have  a  common  dissemination 
of  facts.” 

Stating  that  democratic  societies  gov¬ 
erned  themselves  by  “common  views  of 
common  issues,”  he  told  the  convention 
newspapers  “have  to  give  the  context  of 
the  news  and  ads  a  commonality  on 
which  they  (the  public)  can  base  their 
decisions  on  major  issues.  We  must  act 
in  the  public  interest  to  prevent  commer¬ 
cial  values  from  dictating  the  editorial 
product  of  the  future.  Our  best  read  fea¬ 
tures  are  not  always  the  most  valuable 
ones.” 

In  concluding,  Patterson  remarked, 
“We  are  being  knit  together  as  an  indus¬ 
try  by  the  challenges  bearing  in  on  us. 
Technological  changes  require  us  to 
think  a  lot  harder  if  we  are  going  to 
evolve  into  what  newspapers  can  be.” 

*  ♦  * 

Congress  is  “seriously  considering” 
for  passage  in  1980  a  bill  that  will  “stimu¬ 
late  major  capital  acquisitions  such  as 
new  building  and  presses”  and  “help 
save  taxes,”  Earle  Moore,  secretary- 
treasurer  of  the  Denver  Post,  told  mem¬ 
bers  of  the  Institute  of  Newspaper  Con¬ 
trollers  and  Financial  Officers  at  their 
convention  in  Kansas  City,  Mo. 

The  capital  cost  recovery  act  (HR  4646 
and  SB  1435)  allows  “shorter  lives  on 
different  types  of  assets”  and  therefore  a 
“faster  write  off,”  Moore  explained. 
“The  government  wants  to  get  cash  into 
capital  goods  by  this  law.” 

He  said  his  sources  on  the  bill’s  pros¬ 
pects  for  passage  were  the  Financial 
Executives  Institute  and  “one  of  the  big 
eight  accounting  firms.” 

Moore  provided  INCFO  with  a  sum¬ 
mary  of  the  bill  as  follows: 

Class  I  assets  as  building  and  struc¬ 
tural  components  have  a  recovery,  or 
depreciation,  period  of  10  years  begin¬ 
ning  at  10%  for  the  first  half  year,  18% 
for  the  second  year,  16%  for  the  third, 
14%  for  the  fourth,  on  down  to  2%  in  the 
tenth  year.  The  Investment  Tax  Credit 
for  Class  1  assets  is  10%.  Investment 
Credit  Recapture  ranges  from  100%  in 
the  first  year  to  20%  in  the  fifth  and  zero 
thereafter. 

For  Class  II  assets  as  equipment,  fur¬ 
niture  and  other  “tangible  property”  not 
included  in  Class  I  or  III,  the  recovery 
period  is  five  years,  starting  at  20%  in 
year  one  and  decreasing  to  8%  by  year 


five.  The  ITC  is  10%,  and  the  ICR  is  the 
same  as  for  Class  1. 

Class  III  includes  automobiles  and 
light  duty  trucks,  up  to  a  $100,000  in¬ 
vestment  each  year.  Class  111  has  a  three 
year  depreciation  schedule  of  33%,  45%, 
and  22%,  and  an  ITC  of  6%.  Its  invest¬ 
ment  credit  recapture  period  also  covers 
three  years,  from  100%  to  33%. 

Other  considerations  of  the  Capital 
Cost  Recovery  Act  (CCRA),  according 
to  Moore,  are  a  four  year  transition 
period  to  reduce  the  initial  revenue  im¬ 
pacts  of  the  CCRA  system. 

Making  property  eligible  for  deprecia¬ 
tion  and  investment  tax  credit  when  paid 
for  or  when  placed  in  service,  whichever 
is  earlier. 

Allowing  a  taxpayer  to  choose  to  de¬ 
duct  less  than  the  full  capital  recovery 
allowance  in  any  year  and  carry  over  any 
portion  not  deducted  to  future  years. 

Making  investment  in  leasehold  im¬ 
provements  eligible  for  capital  cost  re¬ 
covery  unless  amortization  is  elected 
over  term  of  lease. 

Adjusting  earnings  and  profits  annu¬ 
ally  by  “that  portion  of  a  corporate  tax¬ 
payer’s  capital  cost  recovery  allowance 
which  represents  an  allowance  computed 
on  straight-line  principles  but  using  the 
applicable  cost  recovery  period.” 

For  noncorporate  lessors,  treating  as  a 
tax  preference  item  “the  accelerated 
method  portion  of  the  capital  cost  recov¬ 
ery  allowance  to  Classes  II  and  III  prop¬ 
erty  (i.e.,  the  express  allowance  over 
straight-line  using  the  applicable  capital 
cost  recovery  period).”  and  not  allowing 
taxpayers  “additional  first  year  depre¬ 
ciation  on  CCRA  property.” 

♦  *  ♦ 

Do  more  research  on  why  and  how 
people  read  newspapers  in  order  to  com¬ 
pete  more  effectively  with  electronic  in¬ 
formation  systems,  Charles  Everill, 
vicepresident  of  Harte-Hanks  and  pub¬ 
lisher  of  the  Hamilton  (Oh.)  Home  Jour¬ 
nal,  advised  the  Institute  of  Newspaper 
Controllers  and  Financial  Officers. 

“We  have  to  research  what  we  do 
right  and  why  we  do  it,”  he  said.  “How 
is  the  newspaper  used  in  the  home?  That 
needs  to  be  understood  better.” 

Everill  expressed  his  belief  that  read¬ 
ers  will  be  dissatisfied  with  always  hav¬ 
ing  information  ordered  and  categorized 
for  consumption  on  a  home  tv  screen. 

“There  is  evidence  that  people  like  to 
have  large  amounts  of  information  avail¬ 
able  so  they  can  choose  what  to  read,” 
he  stated. 

“They  want  to  look  over  the  classified 
...  or  go  through  retail  ads.”  He  ex¬ 
plained  that  often  retail  purchases  are 
not  planned  in  advance  and  result  from  a 
newspaper  ad  catching  the  reader’s  eye. 

“There  is  a  process  by  which  people 
consume  newspapers  almost  as  a  time 
structuring  device,”  Everill  continued. 
“The  entertainment  value  of  a  newspa- 
(Continued  on  page  9) 
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(Continued  from  page  8)  distribution  system.  Don’t  be  afraid  of  below,  you  have  an  emergency.” 

per  is  substantial,  but  we  really  don’t  jt.  It’s  going  to  still  need  product  put  Bledsoe  said,  “Classified  personnel 
know  much  about  it.”  into  it.”  should  answer  at  least  10  calls  an  hour. 

He  feels  the  entertainment  quality  of  ♦  *  *  and  circulation  18  calls  per  hour.  If  your 

the  daily  paper  will  contribute  to  the  in-  A  series  of  lectures  and  seminars,  de-  productivity  is  below  this,  your  people 

dustry  having  “a  very  healthy”  outlook  signed  to  help  its  members  become  bet-  costs  are  higher  than  they  need  be.” 

over  the  next  “five  to  15  years.”  ter  all  around  executives  as  well  as  pro-  The  best  long  term  solution  to  these 

In  assessing  the  impact  of  electronic  vide  advice  on  how  to  keep  their  papers  problems,  he  recommended,  is  “an  Au- 

information  systems,  Everill  warned  that  in  good  financial  health,  was  conducted,  tomatic  Call  Distributor  which  has  a 

newspapers,  though  healthy,  still  face  a  Ray  Frazier,  director  of  production  for  Management  Information  System  ca- 
loss  in  their  market  share  from  Knight-Ridder  Newspapers  called  on  pable  of  telling  you  the  quality  of  service 

“technological  termites”  eating  away  at  INCFO  members  to  “be  active  con-  you  are  providing  callers.” 

their  revenue  bases.  tributors  to  the  increasingly  complex  To  cut  long  distance  costs,  Bledsoe 

To  protect  themselves  against  these  production  environment  of  the  future,  suggested  investigating  competing  long 

electronic  “termites,”  he  told  INCFO  Financial  managers  must  have  a  basic  distance  services  such  as  ITT  and  SP 

that  “newspapers  must  position  them-  understanding  of  the  technical  functions  Communications,  tie  lines  and  foreign 

selves  to  provide  information  and  enter-  of  new  production  systems  in  order  to  exchange  lines,  and  the  over  30  types  of 

tainment  by  whatever  means  the  mar-  participate  in  the  broad  spectrum  of  WATS  lines. 

ketplace  wants  it.  We’ll  develop  the  in-  major  project  planning.  Find  ways  to  He  also  said  routing  systems  which 

formation  and  find  the  ways  to  give  it.”  gain  an  orientation  to  production  opera-  place  long  distance  calls  on  the  lowest 

The  publisher  cited  open  cable  chan-  tions.”  cost  line  available  and  queuing  systems 

nels,  telephone  access  to  computers,  and  In  his  talk,  Frazier  predicted  that  new  which  make  callers  wait  until  a  low  cost 

newspapers’  distribution  capabilities  as  technology  will  enable  “an  individual  sit-  route  is  free  can  produce  “substantial” 
some  of  the  new  ways  the  industry  can  ting  at  a  terminal”  to  compose  “the  en-  cost  savings  despite  the  delays  these  sys- 

provide  information  to  the  public.  tire  page  of  a  newspaper.”  terns  cause. 

Everill  also  listed  for  INCFO  some  of  Among  the  technological  innovations  Message  accounting  by  computer  was 

the  ways  he  sees  newspapers  countering  for  production  in  the  1980’s  he  foresaw  another  method  he  gave  for  cutting  long 
the  fragmentation  of  the  audience  the  were  electronic  cameras  for  photog-  distance  costs. 

electric  media  will  produce  in  the  1980’s.  graphers,  pagination  with  graphic  cap-  For  newspapers  considering  putting  in 

He  said,  “Newspapers  must  have  abilities,  satellite  transmission,  light  their  own  telephone  systems,  Bledsoe 

strong  distribution  capability  so  as  to  be  emitting  diodes  and  electron  beams  “to  advised  writing  “your  own  contract” 

the  most  cost  effective  mass  saturation  image  a  sensitized  material,”  and  “direct  that  covers  “a  description  of  .equipment 

home  delivery  medium.  lithography  conversion  with  newly  de-  to  be  purchased,  terms  of  purchase,  and 

“Newspapers  must  develop  the  capa-  signed  inking  and  dampening  systems.”  the  payment  schedule  which  should  be 

bility  to  zone  geographically  and  demo-  “Newspapers  ought  to  demonstrate  periodic  .  .  .  upon  signing  the  agree- 
graphically.  Be  both  a  target  and  a  sat-  and  promote  their  value  as  a  news  ment,  completion  of  station  cable  and 

uration  medium.  medium,”  declared  Tom  Curley,  direc-  wiring,  system  cut-over,  (with)  the  final 

“We  must  position  ourselves  as  the  tor  of  information  for  Gannett  Company,  payment  after  passing  all  acceptance 

community  information  center  or  com-  in  discussing  its  pilot  research  study,  tests.” 

munity  information  utility.  Information  “Newspapers  must  explain  their  role  as  Charles  Mahru,  manager  of  budgets 
and  entertainment  are  what  we  sell,  a  community  watchdog.”  and  planning  for  the  Los  Ange/es  Times, 

Newsprint  is  what  we  use  today  to  dis-  Curley  said  readers  judge  a  newspa-  said  that  to  evaluate  the  impact  of  major 

tribute  our  product.  Tomorrow  we  may  per’s  image  in  four  areas:  concern  for  its  capital  expenditures  his  newspaper 

use  other  means.  readers’ competency  including  accuracy,  leased  a  financial  modeling  software 

“We  must  recognize  that  certain  types  timeliness,  expertness,  and  trustworthi-  package  by  IBM  called  Plancode  for 

of  information  are  best  distributed  by  ness,  its  fulfillment  of  First  Amendment  planning,  control,  and  decision  evalua- 

means  other  than  newsprint,  such  as  obligations,  and  fairness  as  opposed  to  tion. 

weather,  movie  listings,  community  an-  being  biased  or  sensational.  “Plancode  provided  the  ability  to 

nouncements,  news  and  sports  briefs.  “As  a  news  medium,  the  newspaper  is  process  large  numbers  of  repetitive  cal- 
“Cable  will  not  replace  the  newspa-  used  in  two  major  ways,”  Curley  stated,  culations  using  both  externally  provided 

per.  It  will  replace  portions  of  the  news-  “As  a  source  of  the  day’s  news  such  as  and  internally  generated  data.  We  pre¬ 
paper.  It  will  erode  small  portions  of  our  details  of  big  events,  analysis,  and  ex-  pared  our  first  profit  and  loss  statement 

revenue  base.”  planations  of  how  important  events  relate  within  six  weeks  of  installation  and  by 

Gerald  Moriarity  of  Lee  Enterprises  to  the  community.  As  a  source  of  local  the  end  of  eight  weeks  we  had  our  cash 

started  the  Courier  Cable,  a  home  tv  elec-  information  such  as  what’s  happening  in  flow  and  return  on  investment  calcula- 

tronic  newspaper,  in  1978  when  he  was  the  community.”  tions.’’ 

publisher  of  the  Ottumwa  (la.)  Courier.  Curley  pointed  out  that  as  an  enter-  Participants  in  INCFO’s  seminar  on 
Now  publisher  of  the  Mason  City  (la.)  tainment,  newspapers  are  also  used  in  cash  management  and  control,  moder- 

Globe  Gazette,  he  is  continuing  to  de-  two  ways  by  readers  to  stimulate  con-  ated  by  James  Booth  of  Small  Newspa- 

velop  cable  tv  distribution  of  news  and  versation  such  as  “interesting  or  unusual  pcrs  in  Kankakee,  Ill.,  recommended 

advertising.  stories  that  can  be  related  to  others,”  newspapers  learn  how  to  “play  the 

Moriarity  said  that  by  getting  involved  and  for  relaxation  “to  fill  time  and  pro-  float”  to  earn  extra  dollars  from  interest, 

in  cable  television  now,  newspapers  can  vide  helpful  information  and  advise.”  This  method  of  acquiring  added  in- 

“help  control  much  of  the  information  Michael  Bledsoe,  president  of  Com-Co  come  came  in  handy  according  to  one 

that  will  go  into  the  home.”  Communication  Consultants,  Inc.,  INCFO  member,  when  his  newspaper 

He  stated  one  of  the  advantages  of  suggested  ways  to  cut  costs  on  their  pa-  was  making  payments  to  overseas  news- 

cable  is  that  advertisers  can  change  and  pers’  telephone  systems.  print  suppliers  because  checks  sent  to 

update  their  ads  immediately  as  market  Saying  that  callers  should  get  through  foreign  banks  can  take  up  to  two  weeks 
conditions  change.  to  classified  or  circulation  within  30  sec-  to  clear. 

Thomas  O’Donnell,  vicepresident  of  onds  95%  of  the  time,  Bledsoe  said  “If  Another  way  to  improve  the  float,  the 
the  Tribune  Company,  reminded  INCFO,  they  get  through  within  30  seconds  80%  seminar’s  participants  said,  is  to  make 
“The  new  electronics  are  really  only  a  of  the  time,  you  have  a  problem,  60%  or  (Continued  on  page  ll) 
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Press  and  the  Court: 

Is  the  strain  necessary? 


By  William  J.  Brennan,  Jr. 

Associate  Justice, 

U.S.  Supreme  Court 

I  begin  with  the  premise  that  there  exists  a  fundamental 
and  necessary  interdependence  of  the  Court  and  the  press. 
The  press  needs  the  Court,  if  only  for  the  simple  reason  that 
the  Court  is  the  ultimate  guardian  of  the  constitutional  rights 
that  support  the  press.  And  the  Court  has  a  concomitant 
need  for  the  press,  because  through  the  press  the  Court 
receives  the  tacit  and  accumulated  experience  of  the  Nation, 
and — because  the  judgments  of  the  Court  ought  also  to  in¬ 
struct  and  to  inspire — the  Court  needs  the  medium  of  the 
press  to  fulfill  this  task. 

This  partnership  of  the  Court  and  the  press  is  not  unique;  it 
is  merely  exemplary  of  the  function  that  the  press  serves  in 
our  society.  As  money  is  to  the  economy,  so  the  press  is  to 
our  political  culture:  it  is  the  medium  of  circulation.  It  is  the 
currency  through  which  the  knowledge  of  recent  events  is 
exchanged;  the  coin  by  which  public  discussion  may  be 
purchased. 

This  analogy,  of  course,  cannot  be  pressed  too  far.  Unlike 
a  medium  of  circulation,  which  receives  the  passive  valua¬ 
tion  of  others,  the  press  is  active,  shaping  and  defining  the 
very  arena  in  which  events  assume  their  public  character.  In 
this  the  press  performs  a  tripartite  role.  It  chooses  which 
events  it  will  publicize;  it  disseminates,  to  a  greater  or  lesser 
extent,  selected  information  about  these  events;  and  it 
adopts  toward  these  events  attitudes  which  are  often  instru¬ 
mental  in  forming  public  opinion. 

These  functions  are  of  manifest  importance  for  the  politi¬ 
cal  life  of  the  Nation.  A  democracy  depends  upon  the  exis¬ 
tence  of  a  public  life  and  culture,  and  in  a  country  of  some  220 
millions,  this  would  scarcely  be  possible  without  the  press.  I 
believe  now,  and  have  always  believed,  that,  insofar  as  the 
First  Amendment  shields  the  wellsprings  of  our  democracy, 
it  also  provides  protection  for  the  press  in  the  exercise  of 
these  functions,  for,  as  I  said  in  an  opinion  for  the  Court 
many  years  ago:  the  guarantees  of  the  First  Amendment 
“are  not  for  the  benefit  of  the  press  so  much  as  for  the 
benefit  of  all  of  us.  A  broadly  defined  freedom  of  the  press 
assures  the  maintenance  of  our  political  system  and  an  open 
society.”  Time.  Inc.  v.  Hill,  385  U.S.  374,  389  (1%7). 

In  recent  years  the  press  has  taken  vigorous  exception  to 
decisions  of  the  Court  circumscribing  the  protections  the 
First  Amendment  extends  to  the  press  in  the  exercise  of 
these  functions.  1  have  dissented  from  many  of  these  opin¬ 
ions  as  hampering,  if  not  shackling  the  press’  performance  of 
its  crucial  role  in  helping  maintain  our  open  society,  and 
have  no  intention  of  standing  here  today  to  defend  them. 
And  I  of  course  fully  support  the  right  and  duty  of  the  press 
to  express  its  dissatisfaction  with  opinions  of  the  Court  with 
which  it  disagrees.  I  am  concerned,  however,  that  in  the  heat 
of  the  controversy  the  press  may  be  misapprehending  the 
fundamental  issues  at  st^e,  and  may  consequently  fail  in  its 
important  task  of  illuminating  these  issues  for  the  Court  and 
the  public. 

The  violence  of  the  controversy  cannot  be  explained 


(Associate  Justice  William  J.  Brennan,  Jr.  gave  the  principal 
address  at  the  dedication  of  the  S.I.  Newhouse  Center  for  Law 
and  Justice  at  Rutgers  University  on  October  17.  These  are 
excerpts  from  his  dedicatory  speech.) 
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merely  by  the  fact  that  the  Court  has  ruled  adversely  to  the 
press’  interests.  While  the  argument  that  the  ability  of  the 
press  to  function  has  suffered  grievous  and  unjustified  dam¬ 
age  may  have  merit  in  some  cases,  in  others  the  vehemence 
of  the  press’  reaction  has  been  out  of  all  proportion  to  the 
injury  suffered. The  source  of  the  press’  particular  bitterness 
can,  I  believe,  be  identified.  It  stems  from  the  confusion  of 
two  distinct  models  of  the  role  of  the  press  in  our  society  that 
claim  the  protection  of  the  First  Amendment. 

i(C  9|« 

Under  one  model — which  I  call  the  “speech”  model — the 
press  requires  and  is  accorded  the  absolute  protection  of  the 
First  Amendment.  In  the  other  model — I  call  it  the  “struc¬ 
tural”  model — the  press’  interests  may  conflict  with  other 
societal  interests  and  adjustment  of  the  conflict  on  occasion 
favors  the  competing  claim. 

The  “speech”  model  is  familiar.  It  is  as  comfortable  as  a 
pair  of  old  shoes,  and  the  press,  in  its  present  conflict  with 
the  Court,  most  often  slips  into  the  language  and  rhetorical 
stance  with  which  this  model  is  associated  even  when  only 
the  “structural”  model  is  at  issue.  According  to  this  tradi¬ 
tional  “speech”  model,  the  primary  purpose  of  the  First 
Amendment  is  more  or  less  absolutely  to  prohibit  any  inter¬ 
ference  with  freedom  of  expression.  The  press  is  seen  as  the 
public  spokesman  par  excellence.  Indeed,  this  model  some¬ 
times  depicts  the  press  as  simply  a  collection  of  individuals 
who  wish  to  speak  out  and  broadly  disseminate  their  views. 
This  model  draws  its  considerable  power — 1  emphasize — 
from  the  abiding  commitment  we  all  feel  to  the  right  of 
self-expression,  and,  so  far  as  it  goes,  this  model  commands 
the  widest  consensus.  In  the  past  two  years,  for  example,  the 
Court  has  twice  unanimously  struck  down  state  statutes 
which  prohibited  the  press  from  speaking  out  on  certain 
subjects,  and  the  Court  has  firmly  rejected  judicial  attempts 
to  muzzle  press  publication  through  prior  restraints.  The 
“speech”  model  thus  readily  lends  itself  to  the  heady 
rhetoric  of  absolutism. 

The  “speech”  model,  however,  has  its  limitations.  It  is  a 
mistake  to  suppose  that  the  First  Amendment  protects  only 
self-expression,  only  the  right  to  speak  out.  I  believe  that  the 
First  Amendment  in  addition  fosters  the  values  of  democrat¬ 
ic  self-government.  In  words  of  Professor  Zechariah 
Chafee,  “the  First  Amendment  protects  ...  a  social 
interest  in  the  attainment  of  truth,  so  that  the  country  may 
not  only  adopt  the  wisest  course  of  action  but  carry  it  out  in 
the  wisest  way.”  Free  Speech  in  the  United  States  33  (1946). 
The  Amendment  therefore  also  forbids  the  government  from 
interfering  with  the  communicative  processes  through  which 
we  citizens  exercise  and  prepare  to  exercise  our  rights  of 
self-government.  The  individual  right  to  speak  out,  even 
millions  of  such  rights  aggregated  together,  will  not  suffi¬ 
ciently  protect  these  social  interests.  It  is  in  recognition  of 
this  fact  that  the  Court  has  referred  to  “the  circulation  of 
information  to  which  the  public  is  entitled  in  virtue  of  the 
constitutional  guarantees.”  Grosjean  v.  American  Press 
Co.,  297  U.S.  233,  250  (1936)  (emphasis  supplied). 

Another  way  of  saying  this  is  that  the  First  Amendment 
protects  the  structure  of  communications  necessary  for  the 
existence  of  our  democracy.  This  insight  suggests  the  second 
model  to  describe  the  role  of  the  press  in  our  society.  This 
second  model  is  structural  in  nature.  It  focuses  on  the  rela¬ 
tionship  of  the  press  to  the  communicative  functions  required 
by  our  democratic  beliefs.  To  the  extent  the  press  makes 
these  functions  possible,  this  model  requires  that  it  receive 
(Continued  on  page  33) 
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Views  shared 
on  press  role 
in  primaries 

By  Bill  Kirtz 

Presidential  primary  coverage  was 
called  precise,  provocative  and  superfi¬ 
cial  last  week  during  a  Boston  discussion 
of  the  press’s  political  role. 

“A  candidate  can’t  duck  and  claim  he 
was  mis-quoted”  these  days,  said  Boston 
Globe  associate  editor  Robert  Healy, 
“because  every  reporter  has  a  tape  re¬ 
corder.  There’s  a  great  deal  more  preci¬ 
sion.”  Healy,  a  political  columnist  who 
won  a  Pulitzer  Prize  for  breaking  the 
story  on  Edward  Kennedy’s  cheating 
record  at  Harvard,  defended  media  em¬ 
phasis  on  how  candidates  are  doing  in 
the  polls  but  said  that  “to  some  extent 
we  did  get  taken  in”  by  the  “new  Nix¬ 
on”  in  New  Hampshire  in  1968. 

Manchester  (N.H.)  Union  Leader 
managing  editor  Joe  McQuaid.  whose 
paper  has  often  been  criticized  as  a  prime 
example  of  unfair  political  reporting,  as¬ 
serted  that  “We  have  been  as  fair  as  any 
other  newspaper.  We  give  equal  inches 
to  all  candidates.” 

McQuaid  told  the  meeting,  held  at 
Northeastern  University  and  sponsored 
by  the  Columbia  Journalism  Alumni,  that 
Union  Leader  publisher  William  Loeb 
just  “wants  to  stir  people  up”  with  edito¬ 
rial  characterizations  of  Jimmy  Carter  as 
“an  out-and-out  leftist  coated  over  and 
disguised  with  peanut  oil.” 

What’s  the  Union  Leader’s  battle  plan 
as  its  state’s  first-in-the-nation  presiden¬ 
tial  primaries  draw  nearer?  “We  have  no 
battle  plan,”  said  McQuaid,  “other  than 
a  two-tiered  system  of  tightly  edited 
news  releases  and  a  hard-hitting  series 
on  each  major  candidate.” 

To  Jonathan  Moore,  director  of  Har¬ 
vard’s  John  F.  Kennedy  School  of  Gov¬ 
ernment’s  Institute  of  Politics,  the  press 
over-emphasizes  day-to-day  political 
events,  and  does  too  little  on  researching 
the  history  of  a  candidate’s  stand  on  an 
issue. 

In-depth  analysis  is  impossible  while  a 
reporter  is  on  the  campaign  trail,  said 
Moore,  a  former  U.S.  associate  Attorney 
General  and  a  compaign  leader  for  Presi¬ 
dential  candidates  Nelson  Rockefeller 
and  George  Romney.  But  he  added  that 
such  probing  would  be  “compelling  and 
will  sell  newspapers.” 

Moore,  saying  “people  need  more 
help  than  they’re  getting”  from  the  press 
in  trying  to  sort  out  the  meaning  of  all  the 
primary  speeches  and  polling,  criticized 
what  he  called  “news  break-horse  race- 
confrontation-who’s  going  to  slump”  re¬ 
porting.  Healy,  while  answering  that 
“you  have  to  cover  the  whole  (primary) 
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thing,  and  part  of  it  is  carnival,”  con¬ 
ceded  that  the  press  was  misled  a  decade 
ago  because  It  underplayed  Romney’s 
“genuine  struggles  with  the  Vietnam  war 
issue  while  writing  about  a  ‘new  Nixon.” 

The  panelists  agreed  that  candidates 
skirt  specifics  because  they  fear  they  will 
lose  some  support  in  doing  so.  But  the 
press  has  an  important  role  in  “not  let¬ 
ting  them  get  off  the  hook”  so  easily, 
said  McQuaid. 

Is  Chapaquiddick  a  legitimate  matter 
for  the  press  to  raise? 

“I  sadly  agree  with  Mr.  Loeb  that  it 
won’t  be  much  of  an  issue,”  said 
McQuaid.  “But  we  certainly  won’t  be  a 
part  of  any  candidate’s  pledge  never  to 
mention  it — we  probably  will.” 

Calling  it  a  major  issue  in  the  Kennedy 
candidacy,  Healy  agreed  with  Moore’s 
prediction  that  the  Massachusetts 
Senator  will  get  much  tougher  press 
coverage  “when”  he  becomes  a  candi¬ 
date. 

Sometimes,  however,  the  press  can  be 
too  rough,  Healy  believes.  “Maybe  we 
were  over-tough  on  the  Carter  peanut 
warehouse  story,”  he  said.  “It’s  possi¬ 
ble  we  were  too  aggressive  out  of  a 
post- Watergate  syndrome.” 

Corporate  staff 
expanded  by  H-H 

Harte-Hanks  Communications,  Inc. 
has  expanded  its  corporate  staff  to  sup¬ 
port  its  growing  operations.  The  changes 
were  announced  by  Robert  G.  Marbut, 
president  and  chief  executive  officer  of 
the  San  Antonio-based  communications 
company. 

Brigitte  B.  Bocciarelli,  33,  has  been 
named  manager,  planning  services.  She 
joined  Harte-Hanks  from  AT«&T  where 
she  worked  in  the  business  marketing  di¬ 
vision.  Highlights  of  her  career  include 
work  as  a  physicist  on  the  Apollo  pro¬ 
gram  and  with  the  National  Institute  of 
Health. 

Barry  E.  Box,  34,  has  joined  Harte- 
Hanks  as  a  corporate  employment  man¬ 
ager.  He  was  formerly  the  supervisor, 
employe  relations  with  Bell  Helicopter 
International,  Inc.,  Ft.  Worth,  Texas, 
where  he  had  been  employed  since  1973. 

Todd  Fredricks,  34,  has  been  named 
senior  financial  analyst.  He  joins 
Harte-Hanks  from  World  Car  Care  Ltd., 
Inc.,  Houston,  Texas,  where  he  was 
general  manager.  Fredricks  has  an  ex¬ 
tensive  background  in  market  research, 
financial  analysis  and  public  relations. 

Jerilyn  A.  Weaver,  33,  assumes  the 
position  of  manager,  organizational  re¬ 
sources.  From  1974  until  joining  Harte- 
Hanks,  she  had  been  employed  by  the 
Washington  Post  Company.  She  also  has 
experience  as  a  communications  consul¬ 
tant  for  several  federal  government 
agencies  and  as  an  instructor  at  the  Uni¬ 
versity  of  Georgia. 


Past  Week’s  Range 

of  Stock  Prices 

NEWSPAPERS 

One 

Year 

10/24  10/17 

Ago 

Affiliated  Publications  (AMEX)  . 

.  234k 

25 

181/4 

Blue  Chips  Stamps  (OtC)  . 

.  20% 

24% 

21% 

Capital  Cities  Comm  (NYSE)  . 

.  42’/k 

43 

41% 

Cowles  Comm  (NYSE)  . 

.  21% 

21% 

19% 

Dow  Jones  (NYSE)  . 

.  36% 

371% 

34% 

Early  Calif  Industries  (OTC)  . 

7% 

8% 

N/A 

Gannett  (NYSE)  . 

.  44 

45% 

42% 

Gray  Comm  (OTC)  . 

.  28V2 

29% 

23 

Great  Lake  Forest  (CE)  . 

.  43 

46% 

N/A 

Harte-Hanks  (NYSE)  . 

.  21% 

22 

21 

Jefferson  Pilot  (NYSE)  . 

.  30% 

31% 

29% 

Knight-Ridder  (NYSE)  . 

.  23% 

23 

26% 

(a)  Lee  Enterprise  (NYSE)  . 

.  21 

21 

31% 

Media  General  (AMEX)  . 

.  23% 

24 

19% 

Media  Investment  (OTC)  . 

.  54 

54 

57 

Multimedia  (OTC)  . 

.  29y4 

28% 

25% 

New  York  Times  (AMEX)  . 

.  21% 

22% 

26% 

Panax  (OTC)  . 

6% 

6% 

6 

(b)  Post  Corp.  (Wis)  (AMEX)  . 

.  17% 

19% 

31% 

Ouebecor  (AMEX)  . 

7V4 

7% 

9% 

Stauffer  Communications  . 

.  27% 

27% 

23% 

Thomson  Newspapers  (CE)  . 

.  14% 

14% 

14 

Times  Inc  (NYSE)  . 

.  42% 

431/2 

43% 

Times  Mirror  (NYSE)  . 

.  31% 

33% 

29% 

Toronto  Sun  (CE)  . 

.  13% 

13% 

13% 

Torstar  (CE)  . 

.  20y4 

2iy2 

171% 

(c)  Washington  Post  (AMEX)  . 

.  22 

23% 

44 

(a)  Stock  split  3  for  2.  effective  10/31/78 

(b)  Stock  split  2  for  1.  effective  11/30/78 

(c)  Stock  split  2  for  1,  effective  12/27/78 

SUPPLIERS 

Abitibi  (CE)  . 

.  ^T/4 

18 

17% 

AM  Inti.  (NYSE)  . 

.  15% 

15% 

N/A 

Altair  (OTC)  . 

3% 

4 

3% 

Boise  Cascade  (NYSE)  . 

.  321/4 

351/4 

291% 

Compugraphic  (NYSE)  . 

.  321% 

34% 

34y2 

Consol.  Bath  (Mont)  . 

.  12% 

13% 

N/A 

Crown  Zellerbach  (NYSE)  . 

.  37 

38% 

34% 

Digital  Equipment  (NYSE)  . 

.  59% 

60% 

46% 

Domtar  (AMEX)  . 

.  20 

20% 

18% 

Dow  Chemical  (NYSE)  . 

.  28 

29% 

261/2 

Eastman  Kodak  (NYSE)  . 

.  50% 

51 

59% 

Eltra{NYSE)  . 

.  491/2 

491/2 

28 

Georgia  Pacific  (NYSE)  . 

.  251/4 

261/2 

271% 

Grace.  W.R.  (NYSE)  . 

.  351/4 

361/2 

31% 

Great  No.  Nekoosa  (NYSE)  . 

.  32% 

33% 

34 

Harris  Corp.  (NYSE)  . 

.  28% 

30% 

31% 

Hunt  Chem.  (NYSE)  . 

.  11% 

12 

12% 

International  Paper  (NYSE)  . 

.  37 

38% 

4m 

Itek  Corp  (NYSE)  . 

.  21% 

23% 

19% 

Kimberly  Clark  (NYSE)  . 

.  39% 

41% 

45% 

LogEtronics  (OTC)  . 

.  11% 

12% 

14% 

Logicon  (AMEX)  . 

.  12% 

14% 

11% 

MacMillan  Bloedel  (CE)  . 

.  221/2 

24% 

23 

Minnesota  Min.  &  Mfg.  (NYSE)  . . . . 

.  49% 

49% 

58% 

Raytheon  (NYSE)  . 

.  52 

53% 

N/A 

Rockwell  Inti.  (NYSE)  . 

.  41% 

42% 

34% 

St.  Regis  (NYSE)  . 

.  281/4 

30% 

31% 

Southwest  Forest  Ind.  (NYSE)  . 

.  14% 

171/k 

13 

Sun  Chemical  (NYSE)  . 

.  31% 

33% 

23% 

Visual  Graphics  Corp.  (AMEX)  . 

4% 

4% 

N/A 

Volt  Info.  (OTC)  . 

.  20% 

22% 

N/A 

INCFO 

(Continued  from  page  9) 

tax  payments  to  smaller,  secondary  banks 
since  the  government  is  much  slower  in 
collecting  from  them. 

Zero  balance  accounting  in  which  all 
funds  in  excess  of  daily  clearings  are 
invested  in  certificates  of  deposit,  bank 
repurchasing  agreements,  or  treasury 
notes,  was  another  recommendation  the 
seminar  made  for  maximizing  cash. 

To  get  a  discount  on  bank  services,  the 
seminar  said  newspapers  should  encode 
themselves  their  deposit  checks.  The 
size  of  the  discount  is  negotiable,  with 
INCFO  members  reporting  they  were 
able  to  get  discounts  of  20  or  more  per 
check. 
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Typical  managing  editor 
profiled  in  APME  survey 


By  I.  William  Hill 

The  newspaper  editor  of  today  is  a 
conservative  citizen,  a  man  more  likely 
to  be  having  a  drink  with  his  wife  this 
evening  than  stopping  for  a  quick  one  on 
the  way  home. 

At  least  this  was  the  picture  of  the 
typical  editor  portrayed  at  the  Tulsa  con¬ 
vention  of  the  Associated  Press  Managing 
Editors  Association  where  the  first  socio¬ 
logical  survey  of  its  kind  was  disclosed — 
a  study  of  650  editors  and  spouses  as 
to  their  behavior,  aims  and  habit  pat¬ 
terns. 

If  the  survey  is  accurate,  the  typical 
managing  editor  is  between  36  and  55 
years  of  age,  earns  between  $25,000  and 
$35,000  and  rates  his  job  below  his  mar¬ 
riage  and  his  family  in  importance. 

At  the  same  time,  he  confesses.  “My 
newspaper  training  and  experience  have 
driven  me  to  see  the  ‘perfect’  product 
and  to  live  the  ‘perfect’  life.  Because  of 
this  1  often  am  intolerant  of  my  family 
and  my  employes.” 

He  goes  to  the  office  five  days  a  week 
and  spends  9  to  1 1  hours  a  day  on  the 
job.  He  brings  work  home  from  the  office 
twice  a  week  but  spends  less  than  four 
hours  a  week  working  at  home. 

On  political  and  social  issues,  he 
thinks  of  himself  as  being  in  the  middle  of 
the  road. 

He  thinks  his  ability  was  the  most  im¬ 
portant  factor  in  shaping  his  career,  with 
motivation  ranking  second. 

Reading  is  his  favorite  recreation  and, 
to  relax  he  spends  more  time  reading 
than  watching  television. 

Administrative  detail  is  what  he  likes 
least  about  his  job. 

He  rarely  goes  shopping  with  his  wife. 

He  makes  four  or  five  out-of-town  bus¬ 
iness  trips  each  year.  His  wife  goes  along 
once  or  twice. 

He  goes  out  for  dinner  with  his  wife 
from  three  to  five  times  a  month. 

Decisions  about  the  house,  cars,  vaca¬ 
tions,  doctors,  colleges  and  major  pur¬ 
chases  are  made  jointly  by  the  editor  and 
his  wife. 

He  thinks  his  wife  should  pursue  self- 
expression,  including  a  career. 

He  spends  one  to  two  hours  a  day  with 
his  children,  generally  in  the  afternoon 
after  work.  On  days  off,  it  can  be  three  to 
four  hours. 

Here  are  some  facts  about  the  spouse, 
as  seen  in  the  survey. 

She  thinks  the  community  perceives 
her  husband’s  role  of  editor  as  influen¬ 
tial,  controversial  and  very  important. 

She  occasionally  is  included  when  her 
husband  socializes  with  his  staff. 

She  thinks  that  striving  for  excellence 


is  the  most  stressful  part  of  her  hus¬ 
band’s  job. 

If  she  works  outside  the  home,  her 
annual  gross  income  is  less  than  $15,000 
and  she  puts  it  with  her  husband’s  in¬ 
come. 

She  would  support  her  husband’s 
commitment  to  freedom  of  the  press, 
even  if  it  meant  he  had  to  go  to  jail. 

Demands  of  his  job  is  the  major  reason 
she  lists  for  any  significant  marital  con¬ 
flict.  “He  spends  time  with  us,  but  his 
mind  isn’t  with  us.  He’s  still  editing.’’ 
Money  and  time  demands  outside  the 
family  are  other  sources  of  problems. 
Nearly  one  in  six  wives  who  have  had 
major  marital  problems  list  sex  as  one  of 
the  causes. 

She  thinks  his  role  as  a  parent  is 
helped  by  his  work  as  an  editor  because 
he  has  more  information  that  is  helpful  to 
his  children  and  because  he  is  more  con¬ 
temporary  in  his  views. 

The  survey,  results  of  which  were 
compiled  by  computer,  was  carried  out 
by  Robert  H.  Giles  (Gannett  Rochester 
Newspapers)  for  the  newsroom  man¬ 
agement  committee  of  the  1979  APME 
Continuing  Studies. 

Survey  results  were  presented  to 
APME  by  Giles  and  his  wife,  Nancy. 
With  comments  by  Dr.  Walter  Men- 
ninger  and  three  wives  of  editors: 
Suzanne  Bradley,  of  St.  Joseph  (Mo.) 
News-Press:  Sally  Daubel,  wife  of  the 
editor  of  the  Fremont  (Ohio)  News- 
Messetifter;  and  Shirley  Rhodes,  wife  of 
the  executive  editor  of  the  Corpus  Chris¬ 
tie  Caller  and  Times. 

The  subject  of  sex  came  in  for  thought¬ 
ful  consideration  on  the  convention  pro¬ 
gram.  The  editors  heard  a  luncheon  ad¬ 
dress  on  “The  Writer.  The  Reader,  and 
Sexual  Attitudes”  by  Drs.  William  H. 
Masters  and  Virginia  Johnson-Masters, 
co-directors  of  the  Masters  and  Johnson 
Institute. 

A  program  segment  also  was  held  on 
“Sex  and  How  Should  Papers  Cover 
It?”  with  presentations  by  Harriet  S. 
Fisher,  clinical  social  worker  of  the 
Tulsa  Clinical  Social  Work  Services,  and 
Dr.  Richard  Rettig,  associate  professor 
of  sociology.  Oral  Roberts  University. 

*  ♦  * 

Edward  R.  Cony  (Wall  Street  Journal) 
a  1961  Pulitzer  Prize  winner  for  national 
reporting  and  now  Dow  Jones  vicepresi¬ 
dent  for  news,  was  inducted  as  the 
1979-80  president  of  the  Associated 
Press  Managing  Editors  association  last 
week. 

Born  in  Augusta,  Maine,  Cony  re¬ 
ceived  an  A.B.  from  Reed  College  in 
1948  and  an  M.A.  from  Stanford  in  1950. 
His  first  newspaper  job  was  with  the 


Portland  Oregonian,  1951-52,  and  he 
joined  the  Wall  Street  Journal  in  1953. 
He  has  served  in  San  Francisco,  Los 
Angeles  and  in  Jacksonville.  Fla.  as  well 
as  at  the  Journal  New  York  office. 

Other  officers  elected  were:  Larry  Al¬ 
lison  (Lon}’  Beach  (Calif.)  Independent 
and  Pres.s-Telef>ram),  vicepresident;  and 
Robert  Haiman  (St.  Petershur}>  Times) 
secretary. 

♦  *  * 

The  winners  of  the  APME  Public  Ser¬ 
vice  Awards,  for  which  there  were  194 
entries  were: 

For  newspapers  above  50.000  circula¬ 
tion:  co-winners: 

Philadelphia  Inquirer,  for  stories  on 
padding  of  legislative  payrolls  and  secret 
campaign  contributions;  and  Chicat’o 
Sun-Times,  for  a  critical  study  of  abor¬ 
tion  clinics. 

For  newspapers  under  50.000: 
Greensboro  (N.C.)  Record,  for  an 
examination  of  changes  in  the  black 
community  25  years  after  school  de¬ 
segregation. 

The  APME  Freedom  of  Information 
Award  was  won  by  the  Charleston  (W. 
Va.)  Gazette  and  Mail,  for  winning  a 
U.S.  Supreme  Court  state  law  forbidding 
the  publication  of  names  of  juveniles  ac¬ 
cused  of  crimes. 

Newsday  ups  price 
to  250  on  weekdays 

Newsday  began  charging  its  readers  a 
nickel  more  for  its  daily  paper  on  the 
same  day  (October  8)  that  it  completed 
the  move  to  its  new  plant  in  Melville. 
Long  Island. 

The  newsstand  price  increase  to  25C 
brings  Newsday’s  price  even  with  its  two 
competitors,  the  New  York  News  and  the 
New  York  Times,  which  had  raised  their 
newsstand  rates  last  summer. 

The  Sunday  Newsday  remains  50C. 

Newsday’s  publisher,  David  Laven- 
thal,  cited  a  rise  in  newsprint  prices  by 
$30  per  ton  on  October  1  as  “the  main 
thing”  prompting  the  newsstand  increase. 
He  said  Newsday  has  also  made  “small 
adjustments  in  some  ad  rates  .  .  .  mostly 
in  classified.” 

As  for  any  additional  ad  rate  increases 
in  the  immediate  future.  Laventhal 
would  only  comment  “We  raise  ad  rates 
a  different  schedule  than  we  raise  circu¬ 
lation  rates.” 

During  the  summer  when  the  other 
New  York  papers  went  up  to  a  quarter. 
Newsday  was  promoting  itself  as  “Still 
only  200.” 

After  Labor  Day.  in  anticipation  of  the 
need  for  price  increases  like  that  on  Oc¬ 
tober  8,  the  paper  changed  its  promotion 
theme  to  “we’re  on  the  move”  to  reflect 
both  the  physical  move  to  a  new  plant 
and  its  growth  moves  on  Long  Island. 

With  over  500,000  in  circulation, 
Newsday  became  the  nation’s  tenth 
largest  daily  this  year. 
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Kauffman  to  retire  in  1982  as  bureau  chief 


Jack  Kauffman  told  E&P  this  week  that  he  will  retire  as 
president  of  the  Newspaper  Advertising  Bureau  in  June  of 
1982. 

In  the  meantime,  Kauffman  said  he  plans  to  bring  into  the 
Bureau  an  executive  vicepresident  of  sales.  While  Kauffman 
was  firm  in  stating  that  whoever  fills  this  new  position  will 
“not  necessarily”  be  his  successor,  he' also  stated  that  the 
new  executive  will  be  among  those  considered. 

Kauffman  said  his  eventual  successor  will  be  from  among 
those  at  the  Ad  Bureau  at  the  time  of  his  retirement. 

E&P  reported  in  its  October  6  issue  that  Kauffman,  had 
initiated  a  search  for  his  successor.  The  Ad  Bureau’s  board 
of  directors  will  have  the  final  say  as  to  who  succeeds 
Kauffman. 


Kauffman  said  a  decision  as  to  who  will  succeed  him  will 
not  be  announced  until  a  few  months  before  his  retirement  in 
1982. 

By  announcing  his  retirement  date  a  few  years  in  advance, 
Kauffman  is  following  the  same  pattern  as  his  predecessor  in 
the  Ad  Bureau  president’s  chair,  Charles  Lipscomb. 

Lipscomb  joined  the  Ad  Bureau  as  president  in  1957  and 
two  years  later  contacted  a  management  consultant  firm  and 
advised  them  that  he  wanted  to  hire  someone  who  would 
become  his  successor  when  he  ultimately  retired. 

The  consultant  firm  found  Kauffman,  who  was  hired  as 
vicepresident  of  sales  and  marketing.  He  was  later  named 
executive  vicepresident  before  replacing  Lipscomb  as  presi¬ 
dent  in  1%6. 


Albany  dailies  in  all  out 
Olympic  sales  effort 


The  Capital  Newspapers  division  of 
The  Hearst  group,  publishers  of  the  Al¬ 
bany  (N.Y.)  Times-Union  and  Knicker¬ 
bocker  News,  is  planning  four  special 
section  editions  for  the  1980  winter 
Olympics  this  February. 

Albany,  which  the  papers’  staffs  con¬ 
sider  the  physical  “gateway”  to  the 
Olympics  in  Lake  Placid,  N.Y.,  is  ex¬ 
pected  to  provide  lodging,  food  and  a 
mass  transportation  transfer  point  for  up 
to  50,000  people  a  day  through  the 
three-week  Olympic  period.  Capital 
plans  to  reach  the  Olympic  tourists  en 
masse  by  circulating  newspapers 
throughout  the  upstate  New  York  area. 

The  four  special  sections,  which  are 
projected  to  run  at  least  32  tabloid  pages 
each,  will  feature  four  color  art  and  ads 
and  a  wealth  of  sports  department¬ 
generated  news  copy. 

To  sell  ad  space  in  the  special  sections. 
Capital  has  developed  a  unique 
strategy — using  dollars  to  lure  advertising. 
Capital  will  offer  a  209f  advertising 
agency  commission  on  every  ad  placed 
the  special  sections.  Additionally,  Capi¬ 
tal  is  offering  both  Hearst  national  sales 
reps  and  its  own  sales  people  a  5%  com¬ 
mission  on  top  of  regular  pay  scales  for 
every  ad  sold. 

The  newspapers  have  been  planning 
intensively  for  the  Olympic  Campaign 
since  the  Lake  Placid  site  was  first  cho¬ 
sen.  Space  in  the  area  was  rented  early 
this  year  to  house  both  clients  and  edito¬ 
rial  employees  during  the  games. 

The  papers  have  worked  out  a  special 
distribution  plan  with  hotels  and  motels 
in  the  Olympic  area  which  will  include 
special  circulation  drives  like  offering 
newspapers  with  room  rentals  and  get¬ 
ting  extra  copies  of  both  papers  to  major 
transportation  centers. 

To  back  up  the  sales/circulation 
drives.  Capital  is  planning  a  heavy  pro¬ 
motion  schedule,  including  in  paper  ads, 
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billboards  and  other  media  strategys.  On 
November  11,  Capital  Newspapers  will 
sponsor  a  hockey  match  pitting  the  U.S. 
Olympic  team  against  the  Rensselaer 
Polytechnic  Institute  squad,  with  the 
proceeds  earmarked  for  the  Olympic 
team. 

“We’re  ready!”  is  the  newspapers’ 
slogan.  And  the  whole  drive,  according 
to  ad  manager  Bob  Schadewald,  comes 
out  of  the  newspapers  commitment  to 
the  area.  “We  feel  an  obligation  to  the 
communities  we  serve,”  he  says,  “we 
just  can’t  take  it  all  and  not  give  some¬ 
thing  back.” 

Ad  Bureau  expands 
NABSCAN  program 

The  National  Advertised  Brands 
Scanning  Reports  program  of  the  News¬ 
paper  Advertising  Bureau,  Inc.  will  re¬ 
ceive  sales  data  from  Alpha  Beta,  Inc., 
West  Coast  supermarket  chain,  accord¬ 
ing  to  Richard  L.  Neale,  president  of 
Nabscan.  The  Alpha  Beta  information 
will  come  from  24  stores.  Overall, 
NABSCAN  will  now  be  getting  sales  in¬ 
formation  from  125  stores  in  18  com¬ 
panies. 

Under  the  NABSCAN  program,  food 
retailers  supply  records  containing  price 
and  product  movement  data  obtained 
from  readings  of  the  Universal  Product 
Code  (UPC)  at  the  checkouts  of  stores 
equipped  with  UPC  scanning  systems. 
NABSCAN  relates  this  data  to  retail  and 
national  newspaper  ads  and  promotions, 
and  provides  this  information  to  grocery 
manufacturers  via  printed  reports  and/or 
maganetic  tapes  on  a  subscription  basis. 

Other  retailers  participating  in  the 
NABSCAN  program  are:  The  Great  At¬ 
lantic  &  Pacific  Tea  Co.,  Allendale,  N.J.; 
Associated  Grocers,  Seattle,  Wash.;  As¬ 
sociated  Wholesale  Grocers,  Inde¬ 
pendence,  Mo.;  Borman’s,  Inc.,  Detroit, 


Appeals  Court  upholds 
rejection  of  ad 

The  Wisconsin  Court  of  Appeals  ruled 
October  5  that  the  Milwaukee  Journal 
has  no  legal  obligation  to  print  an  ad  re¬ 
quested  by  a  group  of  nursing  homes. 

The  group  had  aske,d  the  Journal  to  run 
an  ad  rebutting  a  series  of  stories  printed 
by  the  Journal  concerning  the  operations 
of  some  nursing  homes.  When  the  Jour¬ 
nal  declined,  the  group  filed  suit. 

The  Journal  claimed  the  ad  contained 
potentially  libelous  material.  Circuit 
Judge  Ralph  Podell  upheld  the  Journal’s 
position  and  the  appellate  court  con¬ 
firmed  that  decision. 

The  decision  said  there  is  a  long  legal 
history  of  attempts  to  “enforce  access  to 
the  press.”  The  courts  “have  steadfastly 
refused  to  permit  any  erosion  of  first 
amendment  privileges.”  The  decision 
said  a  court  “can  no  more  dictate  what  a 
privately  owned  newspaper  can  print 
than  what  it  cannot  print.” 

The  nursing  homes’  argument  that  the 
Journal  held  a  monopoly  on  news  in  the 
Milwaukee  area  was  ruled  not  pertinent 
to  the  appeal. _ 

Mich.;  Brockton  Public  Markets,  Brock¬ 
ton,  Mass.;  Bruno’s  Food  Stores,  Inc., 
Birmingham,  Ala.;  Chatham  Super  Mar¬ 
kets,  Inc.,  Warren,  Mich.;  Fleming 
Foods  Company  (Genuardi’s,  Norris¬ 
town,  Pa.);  Grand  Union  Co.,  Elmwood 
Park,  N.J.;  Jewel  Food  Stores,  Melrose 
Park,  III.;  The  Kroger  Co.,  Cincinnati, 
Ohio;  Milgram  Food  Stores,  Inc.,  Kan¬ 
sas  City,  Mo.;  National  Supermarkets, 
St.  Louis,  Mo.;  Shaw’s  Markets,  Port¬ 
land,  Me.;  Shop  Rite  Stores,  Springfield, 
N.J.;  Supermarkets  General,  Inc., 
Woodbridge,  N.J.;  and  J.  Weingarten, 
Houston,  Texas. 

Subscribers  to  NABSCAN  include: 
American  Can,  Bristol-Myers,  Brown  & 
Williamson,  Cling  Peach,  CPC  Interna¬ 
tional,  Coca-Cola  Foods,  General  Foods 
Corporation,  M&M/Mars,  Inc.,  Mc- 
Kinsey  &  Company,  The  Nestle  Com¬ 
pany,  Inc.,  Pepsi-Cola  Company,  RJR 
Foods,  and  Quaker  Oats  Company. 
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Showdown  looms  in  1980 
on  world  press  freedom 


By  Lenora  Williamson 

Those  who  seek  total  domination  of 
the  world  press  are  preparing  for  a  possi¬ 
ble  showdown  in  I980,  the  newly  elected 
president  of  the  Inter  American  Press 
Association  warned  the  35th  General  As¬ 
sembly  of  the  organization  in  Toronto 
last  week. 

George  Beebe  of  the  Miami  Herald 
said  lAPA  no  longer  can  give  attention 
only  to  hemispheric  matters.  Beebe  re¬ 
cently  stepped  down  as  chairman  of  the 
World  Press  Freedom  Committee  to 
devote  more  attention  to  lAPA. 

Referring  to  November  release  of  the 
MacBride  Commission  Report  and  the 
so-called  “New  Information  Order"  in 
the  UNESCO  controversies  on  free  flow 
of  news,  Beebe  said  the  report  and  order 
“are  almost  certain  to  contain  proposals 
unacceptable  to  the  free  world.  They  will 
march  onto  the  UNESCO  general  con¬ 
ference  agenda  in  Belgrade  a  year  hence. 
lAPA  will  be  there  with  a  strong  voice, 
ready  to  bring  reason  and  moderation 
into  debates  that  likely  will  erupt.” 

Turning  to  the  Caribbean  and  Central 
America  areas,  where  reports  of  Cuban 
influence  emerged  during  freedom  of  the 
press  reports  earlier  in  the  convention 
week,  Beebe  declared  “Wherever  Cuban 
influence  penetrates,  the  free  and  inde¬ 
pendent  media  are  under  extreme  pres¬ 
sure. 

“The  very  existence  of  The  Daily 
Gleaner  in  Jamaica  is  threatened  and  The 
Torchlight  in  Grenada  has  been  closed 
by  the  government.” 

Beebe  pointed  to  Jamaica’s  close 
economic  and  military  ties  with  Cuba, 
Grenada’s  new  government  proclaiming 
Cuba  its  “best  friend”  and  Cuba  placing 
Soviet  arms  into  the  hands  of  guerrillas 
in  El  Salvador  and  elsewhere.  “And 
that’s  only  the  tip  of  the  iceberg,”  Beebe 
added. 

Beebe  was  particularly  concerned 
about  President  Carter’s  dismissal  of  the 
Soviet  Brigade  in  Cuba  “as  of  little  con¬ 
sequence.” 

Earlier  in  the  convention,  German  E. 
Ornes,  El  Caribe,  Santo  Domingo, 
Dominican  Republic,  and  outgoing  pres¬ 
ident  of  lAPA,  had  given  similar  warning 
on  the  growing  crisis  for  the  free  press. 

“A  multitude  of  enemies”  of  the  press 
have  emerged,  Omes  declared. 

Until  relatively  recently  enemies  of  the 
press  were  tyrants,  greedy  for  personal 
power  or  authoritarian  or  totalitarian  re¬ 
gimes  that  sought  to  impose  a  social 
order  that  left  no  room  for  dissident  opin¬ 
ions,  the  lAPA  president  commented. 

“But,”  Ornes  added,  “who  would 
have  imagined  that  in  the  United  States 


of  America,  cradle  of  the  purest  manifes¬ 
tations  of  press  freedom,  there  should 
occur  in  the  seventies  several  attempts  to 
impose  prior  censorship? 

“Who  would  have  expected  that  after 
the  overthrow  of  the  despotic  regime  of 
Anastasio  Somoza  his  successors  would 
enact  a  law  that  practically  leaves  the 
fate  of  the  press  to  the  mercy  of  the  gov¬ 
ernment? 

“Who  would  have  thought  that  jour¬ 
nalists  themselves,  under  the  pretext  of 
improving  their  professional  level,  would 
in  democratic  nations  ask  for  a  system  of 
institutionalized  licensing?” 

Allen  H.  Neuharth,  chairman  of  Gan¬ 
nett  Newspapers  and  president  of  the 
American  Newspaper  Publishers  As¬ 
sociation,  echoed  Ornes’  warnings  in  ad¬ 
dressing  the  lAPA  when  he  said: 

“The  threat,  or  in  some  cases  the  real¬ 
ity,  of  government  interference  or  gov¬ 
ernment  controls,  is  the  greatest  danger 
facing  the  press  today.” 

Neuharth  added:  “Nikolai  Lenin’s 
modern-day  counterparts  in  this  hemi¬ 
sphere  are  demonstrating  Just  as  effec¬ 
tively  as  he  did  that  their  objective  is  to 
banish  all  truth  and  make  so-called 
‘news’  a  special  government  commod¬ 
ity.” 

Neuharth,  who  returned  two  weeks 
ago  from  a  series  of  meetings  in  the 
Soviet  Union,  one  with  the  editors  of 
Pravda,  emphasized  that  “news”  in  that 
country  is  considered  “a  commodity  to 
be  dispensed  exactly  as  the  government 
sees  fit.” 


Sean  MacBride  of  Dublin,  a  1974 
Nobel  Peace  Prize  winner  who  heads  the 
International  Commission  for  the  Study 
of  the  Communications  Problems,  speak¬ 
ing  October  18  on  new  issues  in  UN¬ 
ESCO,  cited  “a  sobering  thought.”  He 
said  that  of  152  states  in  the  United  Na¬ 
tions,  only  complete  freedom  of  press 
and  freedom  of  expression  exists  in  45  to 
47.  “We  have  to  deal  with  that 
reality — many  of  them  I  have  to  work 
with  have  no  concept  of  freedom  of  the 
press  as  we  understand  it.” 

The  existing  situation  is  not  satisfac¬ 
tory,  MacBride  said:  “Freedom  to  col¬ 
lect  news  is  restricted;  freedom  to  ex¬ 
press  ideas  and  receive  messages  is  lim¬ 
ited;  resources  to  circulate  information 
are  very  unevenly  distributed;  equality 
of  and  respect  for  all  countries  and  all 
cultures  are  still  Jeopardized.  Therefore, 
many  ask  Just  what  is  the  New  World 
Communication  Order  to  be,  what  really 
will  help  to  overcome  existing  obstacles 
and  imbalances? 

“.  .  .  There  is  obviously  no  magic 
solution  to  efface  in  a  single  stroke  the 
existing  complicated  and  interconnected 
web  of  communication  problems 
.  .  .  the  new  world  communication 
order  may  be  more  accurately  defined  as 
a  process  rather  than  any  given  or 
hoped-for  set  of  conditions  and  practices 

Expressing  hope  that  his  commission’s 
report  in  November  “will  be  received 
with  some  balanced  comprehension”, 
MacBride  admitted  that  it  will  by  no 
means  end  the  debate  but  would  be  a 
basis  for  continued  dialogue  over  a 
period  of  5  years  and  should  be  done 
mainly  by  publishers  and  Journalists 
themselves. 

During  a  panel  discussion  after  Mac- 
(Continued  on  page  16) 


ISSUES — Among  speakers  discussing  free  press  issues  during  the  Inter  American 
Press  Association's  General  Assembly  in  Toronto  were:  From  left,  Luis  Tebfilo 
Nunez,  El  Universal,  Caracas;  Walter  Fredrickson,  Harris  Corporation,  Melbourne, 
Florida;  A.  R.  Megarry,  Toronto  Globe  and  Mail;  Stuart  Keate,  Vancouver  (B.C.) 
Sun,  and  Lee  Hills,  Knight-Ridder  Newspapers,  USA.  (Photo  by  Julien  LeBourdais, 
United  Press  International.) 
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Changed  content,  makeup 
lures  upscale  readership 


By  M.  L.  Stein 

A  newspaper  can  capture  a  younger, 
wealthier  readership  by  drastically 
changing  its  content  and  makeup,  Frank 
Dale,  publisher  of  the  Los  Angeles 
Herald  Examiner,  asserted  recently. 

He  pointed  to  his  own  newspaper  as  an 
example,  claiming  that  in  two  years  its 
major  audience  has  shifted  from  blue  col¬ 
lar  to  one  that  is  younger,  better  edu¬ 
cated,  more  affluent  and  upwardly 
mobile.  Dale  said  the  number  of  high 
school  graudates  and  college-educated 
readers  of  the  paper  has  climbed  30% 
and  that  the  number  of  readers  with  less 
than  a  high  school  education  has  been 
cut  in  half. 

Meanwhile,  he  continued,  the  read¬ 
ership  of  the  Herald  Examiner  has  in¬ 
creased  12%,  the  Sunday  edition,  4%, 
and  that  home  delivery  leaped  44%  to 
52%  of  the  total — an  18%  hike. 

Dale  acknowledged  that  daily  circula¬ 
tion  is  continuing  its  10- year  drop,  al¬ 
though  at  a  declining  rate.  He  noted  that 
daily  circulation,  as  of  September  30, 
was  300,375,  down  10,000  from  a  year 
ago.  Sunday  circulation,  he  said,  was 
321,000,  up  15%.  The  Sunday  figure  rep¬ 
resented  the  first  six-month  gain  in 
twelve  years,  he  revealed. 

“Remember,”  Dale  observed,  “that 
for  ten  years  we  were  losing  an  average 
of  35,000  subscribers  a  year.  We’re  bot¬ 
toming  out.”  The  publisher  was  optimis¬ 
tic  about  the  paper’s  long  term  chance  for 
success.  He  declared  that  the  change  in 
reader  demographics  signalled  a  turning 
point  for  the  problem-ridden  Herald 
Examiner. 

“We  have  shown  that  it  does  matter 
what  you  put  in  the  paper,”  Dale  said. 
“It  does  make  a  difference,  editors 
sometimes  feel  that  there’s  nobody  out 
there.  ‘No  matter  what  1  do,’  they  say,  ‘1 
can’t  get  a  response  out  of  that  market 
place.’  This  is  particularly  true  of  estab¬ 
lished  papers  with  their  loyal  readership. 
But  because  we  are  in  such  transition, 
we  deliberately  decided  to  go  after  a 
younger,  better  educated,  more  affluent 
reader  because  that’s  where  the  money 
is.” 

The  Herald  Examiner  had  been  crip¬ 
pled  by  a  10-year  strike  when  Dale, 
former  publisher  of  the  Cincinnati  En¬ 
quirer,  took  it  over  in  1977.  He  said  he 
found  the  newspaper’s  readership  to  be 
composed  mainly  of  older  males  on  the 
lower  end  of  the  economic  scale. 

The  publisher  said  that  he,  his  new 
editor  Jim  Bellows,  and  Dave  Feldman, 
director  of  sales,  set  out  to  “reposition 
the  newspaper  to  make  it  both  a  mirror 
and  a  component  of  the  young,  upscale 
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lifestyle  of  Los  Angeles.  We  knew  we 
were  taking  a  gamble  we  were  risking 
losing  all  of  the  newspaper’s  entrenched 
readers.” 

According  to  Dale,  the  gamble  has 
paid  off.  He  said  their  goal  was  achieved 
by  the  insertion  of  livelier  and  more  topi¬ 
cs  news  columns,  trendy  features,  im¬ 
proved  layouts,  better  use  of  illustra¬ 
tions,  and  more  photos  and  other 
graphics. 

“We  made  the  newspaper  more  ap¬ 
petizing.  easier  to  read,  fresher  and  more 
inviting,”  Dale  claimed. 

The  paper  also  brought  in  a  batch  of 
syndicated  columnists,  including  William 
Safire,  Michael  Novak,  James  Reston, 
Mary  McGrory,  Russell  Baker  and  Pat¬ 
rick  Buchanan.  In  addition,  the  “style” 
section  was  structured  to  emphasize  a 
different  theme  each  day — culture,  home, 
fashion,  movies  and  television. 

In  response  to  Editor  &  Publisher 
queries,  some  local  observers  agreed 
that  the  Herald  Examiner  has  improved 
considerably  in  graphics,  makeup  and 
features  but  felt  that  local  news  reporting 
was  somewhat  weak. 

Dale  conceded  that  editorial  staffing  is 
still  a  problem.  He  said  that  paper  has 
only  140  editorial  employees,  including 
clerks.  “We’re  working  on  getting  new 
staff  people,”  he  said.  “But  even  with 
our  small  staff,  we  are  still  the  22nd 
largest  paper  in  America.”  Dale  based 
his  claim  of  a  new  upscale  readership  on 
a  survey  conducted  in  Spring,  1979  by 
Walker  and  Sturman  Research,  a  firm 
that  also  has  done  readership  studies  for 
the  Dallas  Times  Herald  and  the  Los 
Angeles  Times. 

The  publisher  said  the  survey  “re¬ 
vealed  a  startling  picture  of  upscale 
employment.  Forty-two  percent  of  our 
daily  readers  employed  fulltime  were 
professionals,  managers,  proprietors, 
engineers,  scientists,  or  technical  work¬ 
ers.  Another  42%  were  in  white-collar 
office  or  sales  Jobs  or  were  skilled  work¬ 
ers.” 

Dale  added  that  the  Sunday  readership 
had  the  same  employment  profile. 

The  study.  Dale  continued,  showed 
that  the  median  income  of  daily  Herald 
Examiner  readers  had  increased  almost 
90%  in  two  years — more  than  four  times  as 
the  population  as  a  whole.  The  median 
income  of  Sunday  readers  had  increased 
55%. 

Moreover,  according  to  Dale,  daily 
readers  with  incomes  of  $20,000  or  more 
nearly  tripjed  and  had  more  than  doubled 
for  Sunday.  Conversely,  readers  earning 
$15,000  or  less  declined  sharply,  “leav¬ 
ing  the  paper  with  a  homogeneous,  up¬ 
scale  constituency.” 


He  said  the  survey  also  showed  that 
64%  of  the  readers  owned  their  own 
homes,  with  two-thirds  living  in  single 
family  units.  Ninety  percent  owned  a 
home  with  a  market  value  of  over 
$50,000 — and  22%  owned  homes  valued 
at  over  $100,000,  an  exact  reflection  of 
the  market’s  more  affluent  families. 

In  addition.  Dale  noted,  the  survey 
disclosed  a  big  jump  in  women 
readership — 48%  daily  and  20%  Sunday, 
so  that  women  for  the  first  time  outnum¬ 
bered  men  among  the  Herald  Examiner’s 
daily  readers.  Dale  credited  managing 
editor  Mary  Anne  Dolan  as  bringing 
about  this  change. 

“She  has  turned  the  Herald  Examiner 
into  more  of  a  woman’s  newspaper,”  he 
said. 

Dale  said  that  the  effort  to  switch  the 
paper’s  entire  demographics  was  helped 
considerably  by  the  fact  that  it  was  the 
only  major  California  newspaper  to  back 
Proposition  13,  the  controversial  mea¬ 
sure  that  sharply  lowered  real  estate 
taxes. 

How  have  all  these  changes  affected 
the  paper’s  financial  position?  Dale  said 
he  could  not  reveal  profit  figures  but  de¬ 
clared  that  the  Herald  Examiner’s  adver¬ 
tising  picture  is  the  brightest  in  years. 
The  paper’s  new  style,  he  noted,  has 
brought  in  a  considerable  amount  of 
fresh  advertising  including  that  from 
major  department  stores  and  supermar¬ 
kets. 

“This  market  place  has  an  enormous 
number  of  young  and  affluent  buyers,” 
Dale  continued.  “For  10  years  we  had 
almost  no  advertising  so  this  is  some¬ 
thing  we  must  build  back  up.  But  the  Los 
Angeles  Times  has  been  so  successful 
that  it’s  somewhat  a  captive  of  it’s  own 
success.  While  we  were  suffering  our 
disability,  their  age  group  was  also  in¬ 
creasing.  They  can’t  change  as  fast  as  we 
can.  We  are  deliberately  changing  fast  to 
capture  that  young  market  before  it 
grows  up  to  be  so  old  as  to  be  in  their 
market.” 

Dale  said  the  paper’s  sales  efforts  are 
currently  concentrated  on  the  city’s 
westside,  Beverly  Hills  and  the  San  Fer¬ 
nando  Valley,  all  high  income  areas.  He 
added  that  the  Herald  Examiner  is 
switching  over  to  employee  distribution 
instead  of  independent  contractors. 

“Fifty-five  percent  of  our  home  deliv¬ 
ery  is  now  managed  by  employees,”  he 
pointed  out.  “And  in  those  areas  where 
we  are  controlling,  daily  circulation  is  up 
11%  and  Sunday  up  15%.  We  expect  to 
have  75%  control  by  the  end  of  this  year 
and  then  we  plan  to  turn  our  attention  to 
street  sales.  We  haven’t  touched  that 
problem  yet.  But  in  home  delivery,  we 
are  impressed  with  the  editorial  product. 
If  you  don’t  have  a  good  product,  the 
paper  is  not  going  to  sell.” 

Dale  said  the  Herald  Examiner’s  ac¬ 
complishments  thus  far  have  been 
achieved  with  virtually  no  promotion. 
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Showdown 

(Continued  from  page  14) 

Bride’s  address,  Roger  Tatarian,  a 
former  United  Press  International  vice- 
president  now  professor  of  journalism  at 
California  State  University,  Fresno,  re¬ 
ferred  to  the  UNESCO  resolution  on 
news  and  information  flow  that  was  ac¬ 
cepted  in  1978. 

Even  that  compromise,  he  said  estab¬ 
lished  a  troublesome  principle  that  news 
and  information  are  the  proper  concern 
of  an  international  organization  whose 
work  is  inevitably  bound  up  in  politics 
and  irreconcilable  idealogies. 

.  .We  now  know  that  this  resolu¬ 
tion  is  simply  the  beachhead  from  which 
other  movements  will  be  launched  within 
UNESCO  to  prescribe  the  rights,  duties 
and  obligations  or  journalists,  or  to 
subject  them  to  international  codes  of 
ethics  .  .  . 

“The  door  is  now  wider  than  ever 
open  for  each  future  assembly  of  UN¬ 
ESCO  to  be  besieged  with  demands  for 
journalistic  codes  and  licenses,  and  even 
for  making  guarantees  of  their  physical 
safety  contingent  on  political  considera¬ 
tions.” 

Tatarian,  who  has  been  engaged  in 
special  studies  on  international  flow  of 
news,  said  imbalance  of  news  flow  is  one 
of  many  factors  giving  rise  to  Third 
World  demand  for  a  “new  world  infor¬ 
mation  order.” 

Tatarian  outlined  his  proposal  for  a 
Multinational  News  Agency  as  one  way 
to  respond  to  the  flow  problem.  MNA, 
he  said,  would  be  a  very  specialized  type 
of  news  service  that  would  deal  only  with 
news  of  national  developments  in  equal¬ 
ity  of  partnership  between  selected  news 
agencies  of  the  two  worlds. 

MNA  would  not  compete  with  existing 
or  projected  news  agencies.  Tatarian 
said,  in  reporting  a  feasibility  study  in 
New  York  last  month  with  representa¬ 
tives  of  9  agencies  from  developed  and 
developing  countries  attending.  They  in¬ 
cluded  AP,  UPl,  West  Germany’s  DPA, 
Agenzia  Italia  of  Rome,  the  Middle  East 
News  Agency  of  Egypt,  Notimex  of 
Mexico,  United  News  of  India,  and  the 
news  agencies  of  Ghana  and  Malaysia. 

Tatarian  said  the  agency  would  oper¬ 
ate  under  a  governing  body  made  up  of 
two  news  agency  representatives  from 
the  areas  of  Africa,  Asia,  Latin  America, 
North  America,  and  the  Pacific  Area, 
with  directorate  membership  limited  to 
practicing  professional  journalists. 
“Thus  there  would  be  no  room  for  minis¬ 
ters  of  information  or  of  national  guid¬ 
ance,”  Tatarian  added. 

Staff  would  be  from  participating  news 
agencies  or  newspapers,  on  loan  for  at 
least  a  year  with  salary  to  be  paid  by  the 
regular  employer.  Other  operating  ex¬ 
penses  would  be  met  by  funds  from  pub¬ 
lic  and  private  sources. 
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MNA  correspondents  would  not  cover 
any  kinds  of  spot  news  but  would  be 
engaged  in  coverage  of  news  of  national 
development. 

“In  the  end,  MNA  may  prove  unfeasi¬ 
ble  or  perhaps  serve  as  a  springboard  or 
something  quite  different.  What  is  im¬ 
portant  is  that  something  does  emerge  that 
can  find  journalists  of  the  developed  and 
developing  worlds  working  together  on 
the  basis  of  equal  partnership,”  Tatarian 
concluded.  “If  we  do  not,  the  inter¬ 
national  political  bureaucracy  will  find 
some  way  to  fill  the  vacuum.” 

Lee  Hills,  editorial  chairman  of 
Knight-Ridder  newspapers,  expressed 
hope  that  the  MacBride  Commision  will 
concentrate  “on  the  things  we  all  have  in 
common  and  resist  the  efforts  of  Third 
World  hardliners  to  control  the  media 
and  journalists  by  various  means.” 

Hills  said  it  is  difficult  to  be  optimistic 
about  UNESCO’s  next  general  confer¬ 
ence  in  Belgrade:  “I  believe  this  is  one  of 
our  greatest  challenges.  We  must  con¬ 
tinue  fighting  for  the  role  of  freedom  in 
communication,  and  never  forget  the 
constant  necessity  for  its  defense.” 

Hills  said  top  priority  for  the  next  de¬ 
cade  is  for  newspapers  to  be  an  important 
part  of  the  effort  to  knit  society’s  dispa¬ 
rate  elements  back  together.  Newspa¬ 
pers,  to  a  significant  degree,  help  articu¬ 
late  the  tone  of  an  era,  he  added. 

“If  we  come  across  as  arrogant  and 
self-righteous  in  our  dealings  with  our 
various  constituencies,  we  will  deepen 
the  problems  we  already  face. 

“Newspapers  should  not  try  to  be  be¬ 
loved:  that’s  an  empty  delusion.  But  we 
should  try  hard  to  be  trusted  and  re¬ 
spected  as  people  and  institutions  which 
care  deeply  about  our  communities  and 
countries.  We  must  work  very  hard  not 
only  at  being  fair,  but  at  coming  across 
as  fair  .  .  . 

“The  press  will  always  have  its  critics, 
and  in  recent  times  there  has  been  a  ris¬ 
ing  hostility.  In  my  view,  however,  pub¬ 
lic  indifference  is  a  vastly  greater  threat 
that  public  antagonism.” 

Canada’s  Secretary  of  State  for  Exter¬ 
nal  Affairs,  Flora  MacDonald,  told  the 
IAEA  she  would  like  the  major  Canadian 
papers  to  give  greater  attention  to  the 
Caribbean  and  Latin  America.  She  said 
they  could  do  it  by  encouraging  contribu¬ 
tions  from  stringers  or  by  appointing  rov¬ 
ing  correspondents  if  economics  won’t 
allow  establishment  of  regional  bureaus. 

MacDonald  said,  “1  can  assure  you 
that  my  own  department  will  encourage 
journalists  from  the  region  to  become 
familiar  with  Canada  through  our  visits 
program.” 

MacDonald  explained  the  new  gov¬ 
ernment  in  Canada  will  indertake  a  re¬ 
view  of  its  foreign  and  aid  policies  with 
particular  attention  to  the  Western 
Hemisphere.  In  part,  she  said,  there  is 
the  question  of  whether  Canada  should 
provide  aid  in  the  form  of  newsprint  to 


Guyana.  She  said  the  Guyana  govern¬ 
ment  refuses  to  distribute  Canadian 
newsprint  to  a  paper  whose  editorial  pol¬ 
icy  is  opposed  to  the  government,  a  ref¬ 
erence  to  The  Mirror  of  Georgetown. 

Violeta  B.  de  Chamorro,  widow  of  the 
assassinated  publisher  of  La  Prensa, 
Managua,  Nicaragua,  attended  the  lAPA 
dinner  ceremonies,  awarding  individual 
prizes  to  Latin  American  journalists  in 
honor  of  her  late  husband. 

In  awarding  the  prizes,  Mrs. 
Chamorro  was  joined  by  Mrs.  Miriam 
Beltran,  widow  of  the  late  publisher  of 
La  Prensa,  Lima,  Pedro  G.  Beltran. 

Prizes  went  to: 

Alfredo  Izaquirre,  former  editor  of  El 
Crisol,  Havana,  who  spent  18  years  in 
prison  for  opposing  the  Castro  govern¬ 
ment.  His  death  sentence  was  commuted 
through  efforts  of  lAPA  and  other  or¬ 
ganizations. 

The  cartoonist  category  award  went  to 
Ramon  Aguilar  Roses,  Novedades, 
Mexico,  D.F. 

The  award  for  photography  was  split 
between  Cruz  Flores  of  La  Prensa, 
Managua,  and  Freddy  Garcia,  freelance. 
Flores  won  for  photographs  of  a  guerrilla 
assault  on  the  National  Assembly  in  Au¬ 
gust,  1978,  and  Garcia  for  photo¬ 
reporting  armed  struggle  in  Matagalpa 
streets  in  September,  1978. 

The  SIP-Pedro  G.  Beltran  Plaque  was 
awarded  jointly  to  all  Peruvian  magazines 
which  were  shut  down  last  year  for  insis¬ 
tence  on  the  right  to  publish  the  news. 

The  individual  lAPA-Tom  Wallace 
Award  went  to  William  R.  Long,  Miami 
Herald,  for  reporting  on  ten  Latin 
American  countries. 

I  APA-Tom  Wallace  Plaque  went  to  the 
Chicago  Tribune  for  a  series  on  South 
America  by  R.C.  Longworth  and  Ronald 
Yates. 

A  special  citation  was  voted  to  James 
Toedtman,  formerly  with  Newsday, 
Long  Island  for  a  series  on  Central 
America. 

33  women’s  mags  to 
carry  stories  on  ERA 

Thirty-three  editors  of  women’s 
magazines  have  had  an  editorial  meeting 
of  minds  on  the  Equal  Rights  Amend¬ 
ment. 

The  thirty-three  magazines,  with  a 
combined  readership  of  over  60  million, 
will  publish  articles  on  the  Equal  Rights 
Amendment  in  their  November  issues. 

In  a  statement  on  the  joint  project,  the 
editors  agreed:  “There  is  still  much 
discussion  on  ERA — pro  and  con.  .  .  . 
While  each  magazine  will  approach  the 
subject  matter  in  its  own  way,  we  are 
unanimous  in  our  opinion  that  discussion 
is  of  primary  importance.” 

The  effort  has  been  duplicated  only 
once,  when  thirty-two  women’s 
magazines  published  articles  on  ERA  in 
July,  1976. 
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Ifyoirreasiiclder 
about  stacknrs, 
loin  the  newspapers 
that  nse  Sta-HL 


A  lot  of  prominent  newspapers  are 
using  our  Sta-Hi  counter-stackers: 
The  Chicago  Tribune.  The  Chicago 
Sun-Times.  The  San  Francisco 
Chronicle.  The  San  Francisco 
Examiner.  The  Arizona  Republic 
and  The  Phoenix  Gazette.  The 
Boston  Herald  American.  The 
Bangor  {}Aq.)  News.  The  Waterbary 
(Conn.)  Republican  American. 

Plus  many  more. 

Since  1964,  when  Sta-Hi  intro¬ 
duced  the  first  truly  portable,  high¬ 
speed  counter-stacker,  more  than 
500  various  models  have  carried  the 
Sta-Hi  name  to  all  parts  of  the 
world. 

Our  latest  versions,  the  257B  and 
257S,  outshine  their  competition  in 
three  significant  areas.  High  bulk 


We  read  you. 
we’re  Rockwell-Goss. 

rate:  Our  equipment  can  handle 
high-speed  press  runs  at  lower  cycle 
speeds  by  forming  larger  batches. 
This  high  throughput  capability  is 
where  we  shine  brightest.  Short 
cycle  time:  Sta-Hi  has  the  only  true 
1-second  cycle  stackers  in  the  U.S. 
Bundle  stability:  Our  equipment 
produces  far  and  away  the  neatest 
looking  bundles. 

Our  Sta-Hi  stackers  have  hinged 
and  removable  side  panels  that  make 
maintenance  easy.  And  it  doesn’t 
matter  what  brand  of  press  and  mail- 
room  equipment  you  have.  (Correc¬ 
tion:  it  does  matter  that  you  don’t 


have  our  presses  and  other  mailroom 
equipment  —  but  not  from  a  Sta-Hi 
compatibility  point  of  view.) 

Sta-Hi  equipment  comes  with  our 
strong  parts  and  service  backing 
plus  the  reliability  you’ve  come  to 
expect  from  Rockwell-Goss.  For 
more  information,  contact  us  at 
Graphic  Systems  Division,  Sta-Hi 
Marketing,  Rockwell  International, 
3100  South  Central  Avenue, 

Chicago,  IL  60650.  Phone: 
312/656-8600. 

Rockwell 

International 

...vvhefe  science  gets  down  to  business 


Woolworth  taking  closer 
look  at  coupons  and  co-op 


By  Ernest  Kauffman 

Working  women — and  there  will  be 
more  and  more  of  them  into  the 
eighties — differ  from  what  we’ve  viewed 
as  the  predictable  female  customer. 

Marketing  research  is  showing  that  she 
is  less  interested  in  coupons,  rebates,  re¬ 
funds  and  cherry  picking  for  specials. 

There  is  no  denying  the  apparent  effec¬ 
tiveness  of  that  most  popular  of  promo¬ 
tional  tools,  the  coupon. 

A.C.  Nielsen,  for  example,  reports 
that  72.7  billion  coupons  were  distrib¬ 
uted  last  year  with  about  3.5  billion,  or 
4.1%  of  the  distributed  coupons  re¬ 
deemed.  Nielsen  is  projecting  that 
coupon  distribution  will  reach  80  million 
this  year. 

To  further  underline  their  popularity 
with  consumers,  the  U.S.  Department  of 
Agriculture  estimates  that  coupons  are 
being  used  by  80%  of  U.S.  households 
this  year  compared  with  58%  in  1971. 

While  couponing  is  growing,  merchan¬ 
disers — and  I  trust  manufacturers — are 
becoming  concerned  with  possible  over¬ 
saturation — coupons  begetting  coupons, 
begetting  coupons,  etc. — as  well  as  with 
apparent  consumer  apathy  on  the  part  of 
those  whose  time  is  valuable — vis-a-vis 
the  working  woman.  Such  apathy,  how¬ 
ever,  has  yet  to  make  a  dent  on  hard-to- 
dispute  statistics. 

While  I  cannot  speak  for  all  retailers,  I 
must  alert  suppliers  and  manufacturers 
to  the  fact  that  we  at  Woolworth  repre¬ 
sent  a  voice  in  the  industry  that  is  saying 
that  in  the  eighties  we’ll  have  to  take  a 
closer  look  at  this  and  all  other  promo¬ 
tional  tools  of  the  trade. 

To  what  degree  will  there  be  growing 
support  of  Esther  Peterson,  for  example, 
who  quite  simply  wants  the  elimination 
of  what  she  regards  as  the  “wasteful 
coupon  system.’’  She  believes,  as  I’m 
sure  you’re  aware,  that  reduction  of 
prices  and  periodic  sales  should  replace 
couponing  altogether. 

There  is  no  denying  that  coupons  play 
a  workhorse  role  for  most  package-goods 
marketers  as  immediate  sales-getters. 
But  the  challenges  associated  with  mer¬ 
chandising  and  promotion  in  the  eighties 
dictate  greater  creativity,  far  more 
simplicity  and  less  complication  in 
implementation — and  most  importantly, 
less  complication  for  the  consumer. 

(Ernest  W.  Kauffman  is  vicepresident- 
sales  promotion  and  advertising,  F.W. 
Woolworth  Co.  These  are  excerpts  from  a 
report  he  gave  at  the  Association  of  Na¬ 
tional  Advertisers  Workshop  on  planning 
for  successful  promotions  in  the  ^’s,  Oc¬ 
tober  23,  held  in  New  York  City.) 


On  this  latter  point,  I  could  challenge 
practically  everyone  in  this  room,  for 
example,  to  completely  understand  at 
first  reading  a  coupon  offer  included  in  a 
recent  Sunday  insert,  let  alone  your  av¬ 
erage  housewife  clearly  comprehending 
what  her  alternatives  were  for  ultimately 
receiving  a  particular  offer.  It  seems  as  if 
for  40  proof-of-purchases  you  were  enti¬ 
tled  to  a  free  cardboard,  walk-in 
playhouse  for  the  kids.  After  that  I’m 
sure  most  people,  like  myself,  were  lost. 
For  so-and-so  number  of  proof-of- 
purchases,  plus  $12.99  the  item  would 
arrive  at  your  doorstep.  Or  for  another 
number  of  proof-of-purchases,  plus 
$7.99,  the  doll  house  could  be  yours.  All 
of  this  at  first  reading  was  as  clear  as  a 
Chinese  crossword  puzzle.  The  ad  copy, 
confusing  enough  as  it  was,  was  further 
distorted  by  poor  layout,  jumbled  type 
size,  and  in  general  by  all  of  those  nega¬ 
tive  elements  that  can  come  into  play 
turning  off  some  consumers  completely. 

I  am  sure  that  most  of  you  can  cite 
examples  of  unnecessarily  complicated 
offers.  To  what  degree  will  the  consumer 
of  the  eighties  put  up  with  the  incumben¬ 
cies  of  reading  and  understanding  offers; 
clipping  coupons  for  that  two  cents  off; 
filling  out  rebate  forms  and  mailing  them 
in,  and  in  general  performing  the  chores 
associated  with  what  so  many  of  them 
are  beginning  to  feel  has  become  neces¬ 
sary  to  bring  the  price  of  a  product  down 
to  where  it  should  have  been  in  the  first 
place. 

Retailers  in  the  eighties  will  be  taking 
seriously  their  responsibility  as  the  con¬ 
sumer  surrogate  and  this  includes  watch¬ 
ing  the  price/value  relationship  closely. 
We  are  the  first  to  know,  obviously, 
when  consumers  are  confused  in  coupon 
offers.  We  know  when  they  don’t  fully 
understand  the  terms  of  an  offer  for  we 
are  the  ones  who  must  unravel  the  result¬ 
ing  confusion  at  the  checkout. 

Merchandisers  and  buyers  will  be 
looking  to  manufacturers  for  greater 
cooperation  in  developing  the  keen  in¬ 
centives  necessary  for  mutually  benefi¬ 
cial  promotional  programs,  incorporating 
elements  of  simplicity,  inventiveness  and 
sophistication.  It’s  obviously  a  marke¬ 
ter’s  delight  to  read  in  Time  magazine 
that  one  Susan  Samtur  saved  $1500  last 
year  by  taking  advantage  of  refunds,  re¬ 
bates  and  coupon  offers,  but  not  every 
consumer  has  the  patience  to  save  with 
such  intensity  as  this  model  endorsee  of 
promotional  offers. 

Turning  to  the  question  as  to  what 
merchandisers  and  buyers  will  be  look¬ 
ing  for  in  promotions  in  the  eighties,  with 
regard  to  co-ops  in  general,  in  one  area  of 
important  concern,  it  can  be  simply  put. 


Suppliers  and  manufacturers  have  heard 
the  old  mass  retailers’  plea  over  and  over 
again — and  I  can  assure  you  that  unless 
things  change  dramatic^ly,  they’ll  be 
hearing  it  over  and  over  into  the 
eighties — Present  your  promotional  pro¬ 
grams  well  in  advance! 

We  at  Woolworth-Woolco,  for  exam¬ 
ple,  work  eight  months  in  advance  on  our 
advertising  and  promotional  programs. 
So  the  implication  of  such  a  schedule  is 
there. 

In  general,  our  suppliers  work  well 
within  such  a  schedule.  General  Electric, 
for  example,  as  far  as  its  co-op  efforts  are 
concerned  with  us  has  everything  on 
paper  for  1980. 

We  have  found  co-ops  to  be  of  tre¬ 
mendous  assistance  and  value  in  our 
total  promotional  mix  and  it  will  continue 
to  play  a  vital  part  in  this  aspect  of  our 
business.  For  example,  approximately 
20%  of  our  ad  budget  is  allocated  in  this 
area.  For  the  first  seven  months  of  the 
current  year  we’ve  spent  approximately 
$6.7  million  in  co-ops,  against  $5.9  mil¬ 
lion  in  the  corresponding  period  last  year 
and  expect  the  year’s  total  figure  to  be  in 
the  area  of  $15  million. 

Woolworth  like  other  mass  merchan¬ 
disers  are  important  muscles  behind  co¬ 
ops,  creating  the  draws  that  are  mutually 
beneficial  to  manufacturers  and  retailers. 

What  we’d  like  to  see,  however,  is  a 
greater  degree  of  flexibility  in  arrange¬ 
ments  and  offers.  The  term  co-op  implies 
that  a  retailer  and  a  manufacturer  coop¬ 
erate  on  advertising,  which  of  course  is 
to  their  mutual  advantage. 

Of  course,  in  co-op  arrangements  we’ll 
probably  see  a  perennial  dialogue  with 
retailers  wanting  more  flexibility  and 
manufacturers  wanting  more  perform¬ 
ance.  But  such  eyeball-to-eyeball  con¬ 
frontations  need  not  go  on. 

The  eighties  must  see  more  promo¬ 
tional  packages  arrived  upon  where  a  re¬ 
tailer’s  needs  are  fully  understood  and, 
at  the  same  time,  a  manufacturer’s  goals 
are  realized  and  fulfilled. 

This,  1  believe,  is  a  possibility  of  the 
eighties.  Our  buyers  have  faith  in  such 
possibilities  as  does  our  advertising  de¬ 
partment.  With  still  greater  cooperation 
and  communications  between  these  two 
elements  of  a  retailing  operation  and  the 
advertising  representatives  of  manufac¬ 
turers  and  suppliers,  marketing  objec¬ 
tives  and  goals  in  the  challenging  decade 
ahead  will  be  met  successfully  to  the 
mutual  benefit  of  all. 

Beer  account 
gets  media  planner 

John  C.  Burke  has  joined  the  media 
department  of  D’Arcy-MacManus  & 
Masius,  St.  Louis,  as  a  media  planner 
for  the  Michelob  and  Michelob  Light 
beer  accounts. 

Burke  was  previously  national  ad 
manager  for  the  U.S.  Army  Recruiting 
Command  at  Fort  Sheridan,  Illinois. 
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Press  freedom  imperiled 


in  Caribbean  and 

The  general  picture  of  press  freedom 
in  the  Western  Hemisphere  remains 
somber — and  even  grim  in  many  places. 

That  was  the  view  of  the  Inter  Ameri¬ 
can  Press  Association’s  General  Assem¬ 
bly  in  Toronto  October  19  following 
country  by  country  reports  from  mem¬ 
bers. 

The  “conclusions”  formulated  by  the 
Committee  on  Freedom  of  the  Press  and 
Information  and  approved  by  the  assem¬ 
bly,  did  take  note  of  some  brighter  spots 
in  several  countries.  In  countries  where 
press  freedom  does  not  exist — Uruguay 
and  Chile  were  cited  as  examples — the 
report  observed  that  government  restric¬ 
tions  are  being  applied  with  less  fre¬ 
quency  that  a  year  ago. 

lAPA  concluded  that  “the  most  im¬ 
mediate  concern”  lies  in  the  Caribbean 
and  Central  American  area  with  the  most 
recent  alarm  from  the  island  of  Grenada, 
where  a  coup  last  March  overthrew  a 
government  generally  considered  as  cor¬ 
rupt.  The  conclusions  report  stated: 
“The  leaders  of  the  coup  quickly  dis¬ 
played  their  pro-Cuban  tendencies,  how¬ 
ever,  and  began  a  compaign  of  intimida¬ 
tion  against  the  island’s  only  indepen¬ 
dent  newspaper.  The  Torchlight.  And  on 
October  i3,  an  order  from  the  army 
commander  closed  the  newspaper. 

“This  is  the  first  time  that  a  govern¬ 
ment  in  the  English-speaking  Caribbean 
has  closed  a  newspaper. 

“Prime  Minister  Maurice  Bishop  had 
previously  avoided  a  meeting  with  an 
lAPA  representative.  And  although  he 
was  in  Toronto  during  this  session  of  the 
lAPA  General  Assembly,  he  refused  an 
invitation  to  appear  before  the  Assembly 
or  meet  with  its  leaders.” 

The  FOP  committee  cited  Haiti  as 
another  area  of  “immediate  concern” 
where  the  Congress  passed  a  law  limiting 
and  licensing  the  right  to  practice  jour¬ 
nalism.  “Some  progress  had  been  noted 
in  Haiti  since  the  visit  there  by  an  lAPA 
mission  in  1978.  But  if  the  latest  law  now 
becomes  official,  it  will  end  any  hopes 
for  a  freer  press.  ...” 

The  report  next  noted  that  in  Jamaica, 
the  government  continues  attempts  to  in¬ 
timidate  The  Daily  Gleaner  and  that 
Prime  Minister  Manley  and  his  cabinet 
members  personally  took  part  in 
threatening  demonstrations  outside  the 
newspaper  office.  And  also  in  Guyana, 
the  government  “has  refused  to  allocate 
newsprint  to  The  Mirror  or  to  allow  do¬ 
nations  of  newsprint  for  the  newspaper 
into  the  country.’’ 

The  conclusions  declared  that  in  Cuba 
there  has  been  no  freedom  of  the  press 
for  20  years  the  Castro  regime  has  been 
in  power  and  that  all  communications 
media  remain  in  the  hands  of  the  gov¬ 
ernment.  The  lAPA  urged  members  to 
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ask  their  own  governments  to  try  to  in¬ 
fluence  the  Cuban  regime  to  release  8 
journalists  who  remain  in  prison. 

Citing  overthrow  of  the  Somoza  re¬ 
gime  in  Nicaragua  as  the  major  political 
event  in  Central  America,  the  report 
cites  the  assassination  of  LaPrenza 
publisher  Pedro  Joaquin  Chamorro  and 
the  subsequent  destruction  of  the  news¬ 
paper  plant. 

The  report  expressed  concern  that  the 
new  government  junta  in  Nicaragua  has 
published  a  provisional  press  law  that 
says  newsmen  must  belong  to  a  certain 
trade  union. 

There  was  no  agreement  in  the  Free¬ 
dom  of  the  Press  committee  about  what 
should  be  the  response  of  publishers 
asked  to  publish  guerrilla  manifestos  as 
paid  advertisements  by  the  families  or 
employers  of  kidnap  victims  as  part  of 
their  ransom.  While  the  discussion  in¬ 
volved  El  Salvador,  the  committee  said 
the  issue  is  far  wider. 

Of  Argentina,  the  report  noted  the  re¬ 
lease  of  Jacobo  Timerman,  publisher  of 
La  Opinion ,  who  was  stripped  of  Argen¬ 
tine  citizenship  and  expelled  to  Israel. 

In  Brazil,  press  censorship  decree  re¬ 
mains  in  effect  though  there  exists  a  cer¬ 
tain  de  f^acto  freedom,  while  the  most 
serious  recent  threat  has  been  creation  of 
a  government  news  service  to  control 
and  monopolize  news  about  government 
activities,  according  to  lAPA. 

The  report  expressed  concern  over 
new  regulations  the  Congress  of  Mexico 
is  considering  to  define  the  right  of  in¬ 
formation  and  also  that  lAPA  will  be 
watching  to  see  whether  the  government 
of  Panama,  “which  controls  most  of  the 
other  newspapers”,  will  allow  a  projected 
independent  newspaper  to  publish 
freely. 

Also  noted  was  reiteration  of  the  pres¬ 
ident  of  Peru,  Francisco  Morales  Ber¬ 
mudez,  that  the  daily  newspapers  seized 
in  1968  would  be  returned  to  their  own¬ 
ers  with  lAPA  urging  the  papers  be  re¬ 
turned  without  conditions. 

The  conclusions  paper  called  the  press 
of  the  United  States  “probably  the  freest 
in  the  world” — although  it  cited  the  The 
Progressive  magazine  restriction,  Gan¬ 
nett  V.  DePasquale  Supreme  Court  ruling 
on  closing  pre-trial  hearings  and  some 
trials.  The  actions  of  both  government 
and  courts  to  limit  the  freedom  of  infor¬ 
mation  “is  of  serious  concern  to  Ameri¬ 
can  newsmen”,  lAPA  observed. 

Canada,  like  the  United  States,  “has 
one  of  the  freest  presses  in  the  world” 

.  .  .  but  there  are  also  a  host  of  laws, 
rules,  regulations  and  court  interpreta¬ 
tions  that  combine  to  inhibit  publica¬ 
tion.” 

Additional  area  of  concern  in  the  re¬ 
port  and  during  assembly  deliberations 


lAPA  elects 
new  officers 
and  directors 

New  officers  and  members  of  the 
executive  committee  elected  by  the  Inter 
American  Press  Association  at  the  35th 
General  Assembly  in  Toronto  last  week 
include:  President,  George  Beebe, 

Miami  Herald',  first  vicepresident,  Luis 
Teofilo  Nunez,  El  Universal,  Caracas; 
second  vicepresident,  Charles  E. 
Scripps,  Scripps- Howard  Newspapers; 
treasurer,  Andres  Garcia  Lavin, 
Novedades  de  Yucatan,  Merida, 
Mexico.  Secretary,  Jorge  Remonda,  La 
Voz  del  Interior,  Cordoba,  Argentina. 
Elected  to  the  board  of  directors  were: 

Horacio  Aguirre,  Diario  Las 
Americas,  Miami,  Florida;  Carlos 
Canelas,  Los  Tiempos,  Cochabamba, 
Bolivia;  Riobo  Caputto,  El  Litorial, 
Santa  Fe,  Argentina;  Oliver  Clarke,  The 
Daily  Gleaner,  Kingston,  Jamaica;  Jack 
Fendell,  Hearst  Corp.,  San  Jose,  Costa 
Rica;  Guido  Fernandez,  La  Nacibn,  San 
Jose,  Costa  Rica;  Julio  C.  Ferreira  de 
Mesquita,  O  Estado,  Sao  Paulo,  Brazil; 
Edward  H.  Harte,  Harte  Hanks  News¬ 
papers,  Corpus  Christi,  Texas;  Alfredo 
Izaguirre,  El  Crisol  (in  exile),  Havana, 
Cuba;  Wilbur  Landrey,  St.  Petersburg 
Times,  Florida;  Alex  Maldonado,  El 
Mundo,  San  Juan,  Puerto  Rico;  David 
Meissner,  Milwaukee  Journal;  Alejandro 
Miro  Quesada,  El  Comercio ,  Lima, 
Peru;  Luis  Teofilo  Niihez,  El  Universal, 
Caracas,  Venezuela,  and  Hugh  Patter¬ 
son,  Arkansas  Gazette,  Little  Rock. 

Also  elected  to  the  board  to  fill  3  vac¬ 
ancies  were:  Christopher  Young, 
Southam  News  Services,  Ottawa,  On¬ 
tario,  Canada;  Oscar  Alarcon,  El 
Heraldo  de  Mexico,  Mexico,  D.F.;  and 
Luis  Gabriel  Cano,  El  Espectador, 
Bogata,  Colombia. 

Executive  committee  chairman  for 
1979-80  is  Horacio  Aguirre,  Diario  Las 
Americas,  Miami;  vice  chairman,  Helen 
Copley,  Copley  Newspapers,  La  Jolla. 

President  of  the  lAPA  Scholarship 
Fund  will  be  Hugh  Patterson  of  the  Ar¬ 
kansas  Gazete,  Little  Rock,  with  vice 
presidents,  Marian  S.  Heiskell,  New 
York  Times,  and  Carlos  Alberto  Ricart, 
Listin  Diario,  Santo  Domingo. 

was  spreading  movement  to  license  jour¬ 
nalists  through  labor  unions,  profes¬ 
sional  associations,  or  official  govern¬ 
ment  departments.  The  report  states  the 
movement  is  not  limited  to  dictatorships 
but  began  in  Costa  Rica  and  in  vary¬ 
ing  forms  has  now  spread  to  Colombia, 
Venezuela,  Nicaragua,  Panama  and 
Haiti. 

“It  is  disturbing,”  lAPA  added, 
“that  some  journalists  themselves  advo¬ 
cate  such  licensing  on  the  pretext  that  it 
establishes  professional  standards.” 
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Newspapers  sell 

NEW  ENGLAND, 

Where  good  news 
(circulation  up. 

During  1978,  daily  newspaper  circulation  increased 
in  all  the  New  England  states,  New  Hampshire 
leading  with  an  8.5%  circulation  gain. 

and  linage  up) 

New  England  advertising  linage  was  up  for  all 
categories  in  106  New  England  dailies  in  1978. 

National  linage  was  up  4.5%,  local  ROP  advertising 
2.5%,  and  classified  went  up  9%.  Preprints 
rose  by  11%. 

keeps  coming  in! 

1 979  New  England  reported  advertising  linage  so  far 
shows  almost  universal  increase  over  1978.  What’s 
more,  as  of  June,  New  England  employment  had 
increased  by  117,300  jobs  over  the  previous  year. 

And  New  England  retail  sales  per-household  are 
estimated  at  8%  above  the  national  average. 


Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 
Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (b) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Jim  Rennie,  former  assistant  managing 
editor,  Toronto  Star,  was  named  execu¬ 
tive  editor  of  Ottawa  Journal. 

*  *  ♦ 

John  Reistrup,  former  features  and 
Saturday  editor  of  Toronto  Star,  was 
named  editor-in-chief  of  Calgary  Alber¬ 
tan.  F.  Paul  Whitlock,  previously  direc¬ 
tor  of  corporate  planning  for  FP  ^blica- 
tions,  was  named  general  manager.  D.  R. 
Dor  AM,  general  manager  of  Lethbridge 
Herald,  was  appointed  acting  publisher 
of  the  Albertan,  replacing  John  Hamil¬ 
ton,  who  resigned. 

♦  *  ♦ 

Stephen  M.  Johnson  has  been  named  a 
correspondent  in  the  Washington  Bureau 
of  Thomson  Newspapers  Inc.  He  was 
previously  an  editorial  writer  for  the 
Wisconsin  State  Journal,  a  correspon¬ 
dent  and  bureau  chief  for  Fairchild  Pub¬ 
lications  in  Washington  and  London,  and 
a  reporter  with  the  Des  Moines  Register. 

♦  *  ♦ 

Willard  H.  Porter,  former  editor  of 
Quarter  Horse  Journal  and  author  of  two 
books  on  steer  and  calf  roping — has 
begun  writing  a  weekly  rodeo  column  for 
the  Sunday  Oklahoman. 

^  * 

Robert  H.  Laska,  an  editorial  writer 
for  the  Post  Publishing  Co.  newspapers 
in  Bridgeport,  Conn.,  has  been  named 
associate  editor  of  the  editorial  and  op-ed 
pages  of  the  firm’s  three  papers. 
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Gary  W.  George  named  production 
manager  of  Greenfield  (Ind.)  Daily  Re¬ 
porter.  He  formerly  was  associated  with 
the  Columbus  (Ind.)  Republic. 

♦  ♦  ♦ 

Jack  R.  Bell,  managing  editor  of 
Kalamazoo  (Mich.)  Gazette,  was  ap¬ 
pointed  acting  editor  of  Muskegon 
(Mich.)  Chronicle,  succeeding  Ralph  M. 
May,  who  has  taken  a  medical  leave. 
James  R.  Mosby  Jr.,  metro  editor  of  the 
Chronicle,  was  named  managing  editor 
of  the  Gazette. 

Kathy  Wolford,  who  joined  the  Clear¬ 
field  (Pa.)  Progress  in  1976  as  assistant 
news  editor,  was  named  news  editor, 
succeeding  Edward  Morgan,  25-year 
veteran,  who  is  going  into  private  busi¬ 
ness. 

9ic  9|c  :fc 

Ralph  O’Henly,  previously  with  the 
Montogomery  County  Courier  in  Con¬ 
roe,  Texas,  was  named  circulation  direc¬ 
tor  of  Brazosports  (Tex.)  Facts  in  Clute. 
*  *  ♦ 

Hal  B.  Neitzel,  previously  in  charge 
of  marketing  and  advertising  for 
Lindsay-Schaub  Newspapers,  has  joined 
the  Easton  (Pa.)  Publishing  Co.  as  vice- 
president  and  assistant  general  manager. 


Newspeople 


Diana  L.  Tarlo,  formerly  Seattle 
Trust  &  Savings  Bank  ad  manager  and 
assistant  marketing  director,  has  joined 
the  Seattle  Times  as  promotion/research 
staff  as  research  manager. 

*  *  * 

Gary  McKay,  37,  a  member  of  the 
Alexandria  (La.)  Town  Talk’s  circulation 
department  for  21  years,  was  promoted 
to  circulation  manager,  succeeding  Carl 
Rylee,  who  retired  after  39  years  with 
the  Town  Talk,  serving  the  last  25  years 
as  circulation  director. 

4c  %  9)C 

Omer  J.  Shively,  who  resigned  last 
year  as  promotion-public  relations-crea- 
tive  services  manager  for  Norfolk  (Va.) 
Virginian-Pilot  and  Ledger-Star  to  estab¬ 
lish  a  tourist  publication,  has  joined  At¬ 
lantic  Publications,  Onancock,  Va.,  as 
web  printing  sales  manager. 

4c  4c  4c 

Hugh  T.  German,  editor  of  the  Mc- 
Alester  (Okla.)  News-Capital  and 
Democrat — elected  Kiwanis  Club  presi¬ 
dent. 


Elizabeth  Whitney  was 
named  St.  Petersburg  Times 
business  editor.  She  suc¬ 
ceeds  Clayton  Reed,  who 
died  September  15.  Except 
for  stints  covering  religion 
and  medicine,  almost  all  of 
Mrs.  Whitney’s  18  years 
with  the  Times  have  been 
devoted  to  business-related 


MARKETER— Craig  A. 
Moon  has  been  appointed 
marketing  director  of  the 
Yakima  Herald-Republic 
with  responsibility  for  the 
newspaper's  advertising, 
circulation  and  market  re¬ 
search  departments. 

Moon,  29,  has  served  as 
the  Herald-Republic's  cir¬ 
culation  manager  for  the 
past  two  years.  Prior  to 
that,  he  was  Delaware  cir¬ 
culation  manager  for  the 
Philadelphia  Inquirer. 


Dan  Smith  who  has  been 
manager  of  the  Sweetwater 
(Tex.)  Reporter — promoted 
to  gener^  manager  of  the 
Cleburne  (Tex.)  Times- 
Review  to  succeed  Don 
Schneider  who  has  gone  to 
the  Sherman  (Tex.)  Demo¬ 
crat  as  assistant  general 
manager  all  three  papers 
are  members  of  the  Donrey 
Media  Group. 


CITY  EDITOR—  Sheila 
Wolfe  has  been  named 
city  editor  of  the  Chicago 
Tribune.  Wolfe,  who  had 
been  day  city  editor  since 
1976,  began  her  newspa¬ 
per  career  as  a  reporter  for 
the  Southtown  Economist, 
a  suburban  Chicago 
newspaper,  before  joining 
the  Tribune  in  1956.  She 
was  a  general  assignment 
reporter  for  the  Tribune 
until  1973,  when  she  be¬ 
came  assistant  city  editor. 
Wolfe  made  nationwide 
headlines  in  1969,  when 
she  flew  around  the  world 
on  commercial  air  flights 
to  cover  the  flight  of  the 
Apollo  9  astronauts  as 
they  orbited  the  earth. 
Wolfe  made  her  trip  in 
nine  days  while  the  as¬ 
tronauts  circle  the  planet 
151  times  in  ten  days. 
Wolfe  succeeds  Bernard 
Judge,  who  was  named 
assistant  managing  editor, 
metropolitan  news. 


CAM — Larry  Steinman 
has  been  named  classified 
advertising  director  for  the 
Valley  News,  Van  Nuys, 
Calif.  Steinman  came  to 
the  Valley  News  from  the 
St.  Louis  Post-Dispatch, 
where  he  was  classified 
advertising  manager. 
Steinman  succeeds  Guy 
Alexander  who  recently  re¬ 
tired  from  the  position. 
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in  the  news 


Recent  promotions  at  the  Syracuse 
(N.Y.)  Herald-Journal,  a  Newhouse 
Publication,  include  the  following: 

— Susan  Schwartz  Hubbard,  from  the 
New  Haven  Journal-Courier  to  the  city 
desk,  general  assignment  reporter; 

— Bambi  Swartz,  recent  graduate  of 
Brandeis  University  and  former  summer 
intern  at  the  Boston  Globe  to  Lifestyles 
Department,  feature  reporter; 

— Kevin  Hyland,  from  the  Evansville 
(Ind.)  Courier-Press  to  the  Lifestyles 
Department,  becoming  the  first  male  re¬ 
porter  in  the  department; 

— Richard  Giles  Case,  from  city  desk 
reporter  to  columnist  four  times  per 
week; 

— Patricia  Rycraft,  from  summer 
intern  to  city  desk  nightside  reporter; 

— James  Mulder,  from  city  desk  night- 
side  reporter  to  dayside  general  assign¬ 
ment  reporter; 

— Terry  Lee,  from  Oswego  County 
bureau  to  city  desk  police  reporter. 

Recent  departures  from  The  Syracuse 
(N.Y.)  Herald-Journal  include: 

— Deborah  Rose,  former  city  desk 
police  reporter; 

— Barry  Ernest,  former  federal  court 
reporter  to  deputy  press  secretary, 
Pennsylvania  Department  of  Commerce; 

— Timothy  Carroll,  former  feature  re¬ 
porter  for  Empire  magazine  to  press  sec¬ 
retary  for  Thomas  Young,  Democratic 
candidate  for  Onondaga  County  Execu¬ 
tive; 

— Karen  Bradley,  former  feature  writ¬ 
er  Lifestyles  Department  to  University 
of  Texas- Austin  Journalism  School. 


Paul  R.  Eyerly  III  has  been  named 
publisher  of  Bloomsburg  (Pa.)  Press- 
Enterprise,  Inc.  newspapers  and  execu¬ 
tive  vicepresident  of  the  corporation.  He 
succeeds  his  father,  Paul  R  Eyerly,  Jr., 
who  remains  President  of  the  corpora¬ 
tion.  J.  Stephen  Buckley  was  named 
general  manager  and  vicepresident  of 
sales.  He  was  marketing  director. 
Matthew  J.  Creme,  controller,  was 
named  corporate  treasurer. 

«  «  * 

Thomas  Lubart  has  been  named  man¬ 
aging  editor  of  KMOL-tv  News,  San  An¬ 
tonio,  Texas.  Lubart  was  most  recently 
the  managing  editor  of  a  group  of  weekly 
newspapers  in  Broward  County,  Florida. 
He  is  a  former  political  reporter  for  the 
Sun-Sentinel  and  Fort  Lauderdale  News. 
He  began  his  career  at  the  Beloit  Daily 
News  in  Wisconsin. 

^  4s 

Bob  Ingle,  34,  who  headed  the  As¬ 
sociated  Press  broadcast  news  operation 
in  the  northwestern  United  States,  has 
joined  the  Atlanta  Constitution  editorial 
board. 

«  «  ♦ 

Neal  Altland,  previously  associate 
ad  director  for  the  Cambridge  (Oh.)  Jef¬ 
fersonian,  was  named  ad  director  of 
Martins  (Oh.)  Times  Leader.  Steven  B. 
Falk,  former  circulation  manager,  was 
promoted  to  business  manager  and  circu¬ 
lation  director. 

*  *  * 

Jo  Ann  O’Doherty,  publisher  of  the 
Suffolk  (N.Y.)  County  News  in  Sayville, 
will  take  over  as  president  of  the  New 
York  Press  Association  on  November 
15. 


WINNERS  in  the  12th  annual  Awards  for  Excellence  program,  sponsored  by  John 
Hancock  Mutual  Life  Insurance  Co.,  were  honored  recently  for  their  business  and 
financial  reporting.  From  left  (front  row)  are:  Edwin  Matz,  John  Hancock  chairman, 
Louise  Cook  of  the  Associated  Press,  Bill  Coats  of  the  Anderson  (S.C.)  Independent 
and  Daily  Mail  and  John  G.  McElwee,  John  Hancock  president.  In  the  rear,  (from 
left)  are:  Robert  Henkel  of  Business  Week,  William  Neikirk  and  Richard  Longworth 
of  the  Chicago  Tribune,  William  C.  Bryant  of  U.S.  News  and  World  Report,  Ed  Ryan, 
who  accepted  the  award  on  behalf  of  a  Louisville  Courier-Journal  reporting  team, 
Thomas  H.  Hughes  of  U.S.  News  and  World  Report  and  Polly  Ross  Hughes,  formerly 
of  the  Anderson  (S.C.)  Independent  and  Daily  Mail. 
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Announcing 

anew 

eight-part 

series 

for  your 

newspaper 

Beginning  Monday,  Dec.  3 
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COAL/THOR  OTALLTVC  PRCSCCNTS’  MEN 

ScottArmstrong 


Excerpts  from  the  most 
revealing  book  ever  written 
about  the  world's  most 
powerful  secret  society 

Bob  Woodward  and  Scott  Arm¬ 
strong  of  The  Washington  Post  have 
pierced  the  veil  of  myth  and  secrecy 
surrounding  the  Supreme  Court  to 
reveal  the  maneuvering,  arguing, 
manipulation  and  compromises  that 
affect  every  aspect  of  American  life. 
THE  BRETHREN:  INSIDE  THE 
SUPREME  COURT  will  be  pub¬ 
lished  in  January  by  Simon  & 
Schuster  and  has  been  chosen  as  a 
Book-of-the-Month  Club  main  se¬ 
lection.  It  has  all  the  drama,  impact 
and  reader  potential  of  co-author 
Woodward's  earlier  bestsellers. 
These  first-serial  excerpts  offer  a 
unique  opportunity  to  build  circula¬ 
tion. 

For  rates  and  availability,  please 
call  collect  or  write  William  B. 
Dickinson.  Jr.,  (202)  334-6377. 
The  Washington  Post  Writers 
Group,  Washington,  D.C.  20071. 


The 

yfeshington  Post 
Writers  Group 

a  syndicated  service  from  The  Washington  Post 
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Clip  and  save 
ad  series  has 
surprise  ending 

Marvin  Brown  and  Dave  Girves  have 
long  believed  in  the  power  of  advertising 
but  they  had  the  impact  of  it  brought 
home  anew  ...  to  the  tune  of  720  din¬ 
ners. 

Late  last  year  Brown,  who  owns 
Mar-Bro  Advertising  Agency,  and 
Girves,  vicepresident  and  general  man¬ 
ager  of  the  Jai  Lai,  were  trying  to  come 
up  with  an  idea  to  advertise  the  restau¬ 
rant’s  large  menu.  They  decided  on  a 
series  of  ads,  16  in  all,  to  describe  the 
menu  and  how  to  read  it.  While  the  intent 
was  serious,  they  wanted  to  make  the 
ads  and  the  tone  of  the  campaign  light. 
Almost  as  an  afterthought  they  decided 
to  border  the  ads  with  a  dotted  line  and 
include  a  line  of  type  urging  the  readers 
to  cut  them  out. 

The  ads  ran  on  a  somewhat  irregular 
schedule,  about  every  other  week,  in 
both  the  Columbus  (Ohio)  Dispatch  and 
Citizen-Journal  from  last  December  until 
this  summer.  They  were  pleased  with 
customer  comment  but  not  over¬ 
whelmed. 

After  the  last  of  the  series  had  run,  they 
decided  to  run  a  follow  up  ad  to  check 
the  readership.  Brown  said  he  suggested 
they  give  a  meal  to  any  reader  who,  by 
chance,  had  saved  the  series.  He  said  not 
to  expect  much  response.  Girves  said 
rather  than  one,  how  about  offering  30 
meals,  since  they  probably  wouldn’t  be 
giving  many  away  anyhow. _ 

Spaghetti  sauce 
introduced  in 
Ohio  markets 

Sano  Spaghetti  Sauce,  advertised  for 
the  first  time  starting  last  December  in 
New  York  State  newspapers  in  Buffalo, 
Rochester,  Syracuse  and  Albany  mar¬ 
kets,  has  expanded  into  Ohio. 

The  product  was  introduced  by  means 
of  a  three-month  newspaper  campaign  in 
the  Cleveland  Plain  Dealer,  Akron- 
Beacon  Journal  and  Youngstown  Vin¬ 
dicator. 

Newspaper  advertising  got  underway 
October  8.  On  that  date  eleven  20-line 
multiple  insertion  ads  (“blitzes”)  ap¬ 
peared  on  successive  pages  throughout 
the  newspaper. 

A  total  of  124  various  size  ads  have 
been  scheduled  to  run  between  October 
8  and  December  28,  1979.  Advertise¬ 
ments  measuring  20  lines  in  single  col¬ 
umn  are  scheduled  in  blitz  formation  to 
tell  the  story  of  CantiSANO  experience 
and  qualities  of  the  sauce.  40-line  ads 
play  up  the  all  natural  theme.  Seven  to 
eleven  ads  in  a  single  day’s  newspaper 


Restaurant  ad 


So  the  ad  was  run  offering  30  meals  to 
anyone  walking  into  the  Jai  Lai  with  all 
16  ads.  Employees  of  the  restaurant,  ad 
agency  and  newspapers  were  excluded, 
of  course. 

Before  the  offer  expired  24  people  had 
shown  up  to  claim  their  prizes.  If  all  24 
claim  all  their  meals  it  will  come  to  720. 

But  Brown  and  Girves  aren’t  upset, 
just  surprised  that  their  ads  had  the  pull¬ 
ing  power  they  did. 

are  scheduled  at  least  six  times  during 
the  three-month  campaign. 

Thirteen  of  the  Sano  Spaghetti  Sauce 
ads  are  two-column  “Compare  Sano 
With  Ragu”  headlined  “Which  Tastes 
More  Home  Made?”  A  jar  of  Sano  is 
shown  alongside  a  jar  of  Ragu.  Ragu 
Spaghetti  Sauce  was  originally  de¬ 
veloped  and  marketed  for  years  by  the 
Cantisano  family.  Both  companies  are 
based  in  Rochester,  N.Y. 

Three  of  the  two-column  ads  scheduled 
offer  a  free  jar  of  Sano  Spaghetti  Sauce  in 
exchange  for  two  labels  and  return  of  a 
ballot-like  questionnaire  form  which  asks 
the  reader  to  check  a  box  indicating 
which  they  believe  tastes  more  home 
made,  Sano  or  Ragu. 

Sano’s  advertising  is  handled  by  Fin¬ 
negan  Advertising  Agency  Inc.,  Roches¬ 
ter,  N.Y.,  which  previously  handled 
Ragu. 

Shopper  acquired 

Sentinel  Star  Company  purchased  The 
Town  and  Country  Shopper,  a  weekly 
tabloid  paper  in  Gainesville,  Fla.,  pub¬ 
lished  by  Jerry  and  Sue  Martin.  Estab¬ 
lished  in  1971,  The  Shopper  currently 
has  a  free  distribution  of  40,000  in  the 
Gainesville- Alachua  County  trade  area. 


Sears  exec  wants 
“retraction  page” 
to  group  ad  errors 

A  Sears  executive  suggested  to  Allied 
Daily  Newspapers  publishers  that  “a  re¬ 
traction  page”  be  established  to  make  it 
easier  for  preprint  advertisers  to  correct 
mistakes  and  changes. 

Bain  Low,  Seattle  group  manager  for 
Sears,  Roebuck  &  Co.,  said  state  con¬ 
sumer  protection  agencies  are  pressuring 
retailers  about  price  errors  and  unavail¬ 
able  merchandise. 

With  an  average  three-week  lead  time 
between  printing  of  the  preprinted  in¬ 
serts  and  their  distribution  by  newspa¬ 
pers,  Low  said  there  has  to  be  some  ac¬ 
ceptable  way  the  retailer  can  explain 
mistakes  or  lack  of  the  advertised  mer¬ 
chandise. 

He  urged  the  newspapers  to  regularly 
group  all  ROP  correction  ads  on  a  single 
page,  to  help  the  customer  find  these  re¬ 
tractions  before  going  to  the  store. 

Low  said  he  is  convinced  that  ROP 
advertising  is  better  read  than  the  pre¬ 
prints,  but  that  they  are  a  powerful  force 
for  “discipline”  within  a  chain  opera¬ 
tion,  because  they  force  store  managers 
to  get  the  advertised  merchandise,  dis¬ 
play  and  price  it  according  to  the  com¬ 
pany’s  marketing  plans.  He  solicited 
ideas  from  the  publishers  on  how  ROP 
advertising  could  be  structured  to 
achieve  similar  disciplinary  results. 

Type  size  enlarged 
by  Long  Beach  daily 

The  Long  Beach  (Calif.)  Independent, 
Press-Telegram  has  enlarged  the  size  of 
their  classified  liner  type. 

With  many  papers  around  the  country 
moving  to  narrower  classified  columns 
resulting  in  additional  columns  per  page, 
the  I,  P-T  has  gone  in  the  opposite  direc¬ 
tion. 

As  a  result,  the  entire  paper  now  fea¬ 
tures  the  larger,  easier  to  read  type. 

Previously,  classified  liners  had  31 
characters  per  line.  The  new  format  ac¬ 
commodates  27  characters  per  line.  The 
change  was  effective  October  1,  1979, 
and  was  announced  to  readers  by  means 
of  small  space  promotion  filler  ads. 

Response  from  the  general  public  re¬ 
garding  the  new  “easier  to  read”  format 
has  been  positive  and  the  results,  gratify¬ 
ing,  the  paper  said. 

New  section  added 

A  section  on  nuclear  terminology  has 
been  inserted  in  the  UPI-AP  Stylebook. 
The  section  offers  guidelines  on  the  use 
of  technical  terms  involving  atomic 
energy  or  nuclear  accidents.  The  section 
was  suggested  by  editors  after  the  Three 
Mile  Island  incident  last  April,  according 
to  H.L.  Stevenson,  editor-in-chief,  UPI. 
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Our  people  are  in  love  with  our  Sll  Classified  System 


Lee  Harrington  iy 
Classified  Advertising  Manager 


(clockwise) 

Virginia  Strausbaugh. 
Phone  Room  Supervisor; 
Bill  Fagan,  Asst.  Class. 
Adv.  Mgr.;  Tom  Sherrill. 
V.P..  Director  of 
Marketing;  and  Lee 
Harrington,  Classified 
Advertising  Manager 


London  Times  to  resume 
publishing  next  month 


The  194-year-old  London  Times  and 
Sunday  Times,  shut  down  for  11  months 
over  a  bitter  contract  dispute,  are  ex¬ 
pected  to  resume  publishing  within  the 
next  few  weeks,  following  a  last  minute 
agreement  made  between  management 
and  the  printers  union. 

During  the  course  of  the  1 1  month  shut 
down,  the  Thomson  Group  of  Canada, 
owner  of  the  London  papers,  had  issued 
many  “final”  deadlines,  but  the  “final, 
final”  deadline  was  set  for  4  p.m.  on 
October  21. 

If  an  agreement  were  not  reached  by 
then,  management  had  decided  that  all  of 
the  Times’  4,200  employees  except  for 
about  600  reporters,  executives  and  key 
building  personnel  would  be  fired. 

Other  unions  had  already  reached  ag¬ 
reement  with  management  and  it  is  be¬ 
lieved  that  when  this  final  ultimatum  was 
issued,  these  unions  put  pressure  on  the 
640  member  National  Graphical  Associa¬ 
tion  (NGA)  to  also  come  to  terms. 

In  reaching  the  agreement,  both  sides 
won  some  key  points,  but  the  Thomson 
organization  failed  to  immediately 
achieve  its  main  goal — the  introduction 
of  computer  typesetting  technology  on 
the  papers. 

The  Times  gave  the  National  Graphi¬ 
cal  Association,  which  represents  work¬ 
ers  in  the  composing  and  press  rooms, 
sole  jurisdiction  over  computerized 
printing  equipment  for  at  least  one  year. 

Thomson  management  had  wanted  to 
immediately  have  its  reporters  write  and 
edit  their  stories  into  computer  terminals 
which  would  automatically  set  the  type. 
The  union  agreed  to  the  installation  of 
the  new  computer  equipment,  and  over 
the  the  next  year,  negotiations  will  be 
held  to  determine  what  access  the  report¬ 
ers  will  have. 
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The  composing  and  pressroom  workers 
union  won  a  $60  pay  hike  for  its  members 
to  approximately  $500  a  week.  In  return 
for  the  sizable  wage  hike,  the  NGA 
agreed  to  a  reduction  in  manning  and  to 
end  wildcat  strikes  in  the  future.  The 
exact  amount  af  manning  reduction  will 
be  submitted  to  binding  Government  ar¬ 
bitration. 

The  1 1  month  shut  down  cost  the 
Thomson  organization  an  estimated  $60 
million  in  the  form  of  lost  revenues  and 
money  spent  on  salaries  for  Times’ 
executives  and  journalists  who  remained 
on  the  payroll  during  the  negotiations. 

Under  the  new  agreement,  the  Sunday 
Times  will  increase  in  size  from  72  to  80 
pages. 


By  Andrew  Radolf 

A  Massachusetts  superior  court  judge 
denied  an  independent  dealer’s  motion 
for  a  preliminary  injunction  that  would 
have  stopped  the  New  York  Times  Co. 
from  instituting  its  own  distribution  sys¬ 
tem  in  Boston. 

Mario  Carco,  president  of  Highland 
News  Co.,  Inc.,  alleged  the  New  York 
Times  and  a  Boston  area  wholesaler. 
News  Distributors,  Inc.  (NDI),  were 
doing  irreparable  harm  to  his  business  by 
refusing  to  supply  him  with  copies  of  the 
Times  for  home  delivery  (E&P,  October 
20). 

“We  successfully  defended  our  right 
to  have  our  own  distribution  system  in 
Boston,”  declared  Russ  Lewis,  a  lawyer 
for  the  New  York  Times  Company.  “We 
are  now  free  to  go  ahead  with  our 
Boston  plans.’’ 

The  company  is  offering  the  Times  to 
Boston  subscribers  at  newsstand  prices 
of  300  daily,  $1.10  Sunday,  and  $2.90  per 
week.  The  Times  has  subcontracted  its 
Boston  home  delivery  with  Consumer 
Marketing  Services,  Inc.,  but  is  billing 
customers  there  off  its  own  computers. 
Wholesalers  as  NDI  can  still  receive  the 
Times  for  delivery  to  newsstands,  hotels, 
and  other  outlets. 

Carco’s  Highland  News  charged  home 
delivery  customers  of  the  Times  $3.78 
per  week,  380  daily,  and  $1.50  Sunday. 

Pointing  out  that  no  stenographic  rec¬ 
ords  were  kept  on  what  was  said  at  the 
hearing,  Lewis  summarized  Superior 
Court  Judge  Robert  Hallisey’s  reasons 
for  denying  Carco’s  motion. 

“The  judge  said  the  plaintiff  hadn’t 


Printers  union  leader  Les  Dixon  called 
the  agreement  a  “Fair  deal  to  both 
sides,’’  but  one  of  his  union  negotiators 
felt  “we  have  won  on  every  major  is¬ 
sue.’’ 

Marmaduke  Hussey,  chief  executive 
of  the  newspapers  said,  “We  have 
achieved  the  best  and  most  advanced 
technology  agreement  in  the  country. 
Everyone  who  works  for  us  is  going  to  be 
much  better  paid.” 

A  decision  to  close  the  papers  had 
been  reached  on  October  18.  Lord 
Thomson,  who  inherited  the  Times 
newspapers  from  his  father,  flew  to  Lon¬ 
don  from  Toronto  and  met  with  his  board 
which  decided  to  set  one  final  deadline. 

Although  its  circulation  is  only 
300,000,  the  Times  is  seen  as  the  most 
prestigious  of  London’s  1 1  major  dailies. 
A  recent  survey  showed  that  the  paper  is 
read  by  85%  of  the  government’s  law¬ 
makers  and  82%  of  the  civil  servants. 


demonstrated  ‘a  likelihood  of  success  on 
the  merits’  of  his  case  and  had  failed  to 
establish  the  existence  of  ongoing  con¬ 
tractual  relationships  between  the  parties 
(the  Times  and  NDI),”  Lewis  stated,  and 
added  the  judge  ruled  “an  award  of 
money  damages  could  compensate  High¬ 
land  if  he  (Carco)  ever  won  after  a  full 
trial.  The  claim  of  irreparable  injury  was 
also  rejected  (because  the  judge  be¬ 
lieved)  the  balance  of  hardships  between 
parties  was  equal. 

“Most  important  for  us,  the  judge  reaf¬ 
firmed  the  fact  that  a  manufacturer,  in 
this  case  a  publisher,  has  the  right  to  his 
own  distribution  system  for  valid  busi¬ 
ness  reasons.” 

“We  feel  very  good  about  the  deci¬ 
sion,”  remarked  Donald  A.  Nizen, 
Times  vice  president  for  consumer  ser¬ 
vices.  “It  (the  ruling)  gives  us  more  flex¬ 
ibility  to  distribute  to  our  customers  at  a 
time,  place,  and  price  we  want  to  .  .  . 
The  pendulum  has  swung  a  little  bit  (in 
favor  of  publishers.)  The  judge  said  a 
publisher  has  a  right  to  his  own  distribu¬ 
tion  system.” 

An  attorney  for  Highland  News,  Don 
Gould,  would  not  discuss  what  the  inde¬ 
pendent  dealer  planned  to  do  next. 

“We’re  still  considering  our  options, 
but  we’re  not  going  to  give  up,”  he 
stated.  “We’re  still  far  from  the  end  of 
the  dispute.” 

According  to  Times’  lawyer  Russ 
Lewis,  Highland  News  can  still  sue  the 
company  for  monetary  damages  or  seek 
a  permanent  injunction  against  it  as  well 
as  appeal  for  a  reversal  of  Judge  Hal¬ 
lisey’s  denial  of  a  preliminary  injunction. 
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Pennsylvania  Supreme  Court 
approves  courtroom  cameras 


Pennsylvania’s  Supreme  Court  has 
approved  a  one-year  trial  of  cameras  and 
tape  recorders  in  courtrooms,  with  sev¬ 
eral  exceptions,  subject  to  the  discretion 
of  the  presiding  judge. 

The  high  court  approved  an  amend¬ 
ment  to  the  state  Code  of  Judicial  Con¬ 
duct  which  currently  requires  judges  to 
prohibit  cameras  and  recording  devices, 
with  four  very  narrow  exceptions. 

The  amendment  is  a  much  broader  ex¬ 
ception  applicable  to  “any  trial  court 
non-jury  civil  proceeding”  except  in  fam¬ 
ily  relations  cases. 

Effective  Oct.  1 ,  the  order,  in  addition 
to  exempting  family  cases  such  as  sup¬ 
port,  divorce  or  child  custody,  does  not 
apply  to  criminal  trials  nor  jury  trials. 
And  an  individual  may  not  be  photo¬ 
graphed  in  a  courtroom  if  he  or  she  ob¬ 
jects  to  the  judge. 

The  experiment  was  requested  last 
December  by  the  First  Amendment  Coal¬ 
ition,  a  group  representing  journalists' 
and  publishers’  organizations,  and  by 
radio  and  tv  groups. 

Guildelines  under  the  decree  require 
photographers  to  sit  in  the  second  row  of 
spectator  seats  in  an  “unobtrusive  but 
viable  location.”  If  more  than  one  tv  sta¬ 
tion  is  covering,  only  one  pool  camera¬ 


man  would  be  permitted  in  the  court¬ 
room,  and  the  moving  of  tripod-mount¬ 
ed  cameras  is  prohibited  while  the  court 
is  in  session. 

Justice  Samuel  J.  Roberts,  the  lone 
dissenter  in  the  action,  said  the  amend¬ 
ment  was  premature  and  wrote  in  his 
dissent: 

“The  proposal  is  a  meritless  gesture 
wrapped  in  the  tinsel  of  a  one-year  ‘ex¬ 
periment’.  Such  tinkering  with  the  rights 
of  litigants  and  the  judicial  process  in  the 
trial  court  will  not  in  any  way  advance 
the  quality  of  the  justice  system.”  He 
said  Pennsylvania  should  have  waited  for 
the  outcome  of  “experiments”  in  other 
states  before  allowing  cameras  in  the 


Doyle  Dane  Bernbach  Inc,  has  been 
appointed  the  advertising  agency  for  the 
stores  division  of  the  Sherwin-Williams 
Company.  The  account  bills  approxi¬ 
mately  $5  million. 

Sherwin-Williams’  Stores  Division  op¬ 
erates  1 ,400  decorating  centers  through¬ 
out  the  United  States. 


Classified  record 

On  Sunday,  September  23,  the  Sunday 
Hartford  Courant  set  an  all-time  Con¬ 
necticut  high  in  classified  advertising  and 
broke  nine  classified  advertising  records 
in  the  last  12  months.  The  record  high 
was  373  columns  of  classified  advertis¬ 
ing,  7,273  column  inches  involved  in 
6,077  individual  ads. 


courtrooms. 


Doyle  Dane  agency 
gets  paint  account 


NY  appeals  court 
opened  to  cameras 

The  New  York  State  Court  of  Appeals 
was  opened  to  cameras  for  the  first  time 
in  its  history  October  16,  and,  ironically, 
the  first  pictures  were  taken  during  a 
hearing  concerning  the  closing  of  a 
county  court  judge’s  courtroom. 

The  pictures  and  film  featured  attor¬ 
ney  Henry  Smith,  who  is  arguing  that  a 
Westchester-Rockland  Newspapers  re¬ 
porter  should  not  have  been  ousted  from 
a  pre-trial  competency  hearing  last 
March. 

The  state’s  highest  tribunal,  concluded 
that  the  experimental  television  taping  of 
court  deliberations  last  Tuesday  had 
“imposed  no  significant  impairment  to 
the  dignity  of  the  court  or  the  judicial 
process.” 

If  cameras  are  permitted  in  the  court 
on  a  regular  basis,  the  court’s  official 
statement  on  the  experiment  said,  they 
should  be  concealed. 


■  H 


Wausau  (Wise.)  Herald  wins 
community  service  award 


Extensive  news  coverage  and  editorial 
leadership  for  13  years  has  won  the  1979 
Community  Service  Award  for  the 
Wausau  (Wise.)  Daily  Herald. 

The  award  is  made  annually  by  the 
University  of  Missouri  School  of  Jour¬ 
nalism  to  a  member  paper  of  the  Inland 
Daily  Press  Association  for  a  significant 
contribution  toward  community  im¬ 
provement. 

A  plaque  was  presented  to  the  Daily 
Herald  at  Inland’s  94th  annual  meeting 
(October  15)  in  Chicago. 

Roy  Fisher,  dean  School  of  Jour¬ 
nalism,  University  of  Missouri,  made  the 
presentation. 

Contest  judges  said  that  “The  Herald 
invested  its  time  and  resources  to  cover¬ 
ing  the  leading  local  efforts  to  get  a  mall 
located  in  the  downtown  area  of  the  city. 

“The  campaign  encompassed  not 
three  months  or  a  year,  but  a  period  of  13 
years.  Especially  noteworthy  is  the  ef¬ 
fort  the  paper  made  to  bring  information 
to  its  readers  which  required  the  paper 
go  beyond  its  borders.  Through  tele¬ 
phone  calls  and  visits,  the  paper  gathered 
the  information  from  other  cities  and 
from  officials  all  over  the  country.  The 
newspaper  did  more  than  just  cover  local 
meetings;  it  added  a  body  of  knowledge 
about  the  mall  issue." 

Another  judge  commented,  “Here  is  a 
campaign  that  took  more  than  a  dozen 
years  to  help  a  city  attain  a  goal.  The 
newspaper  provided  excellent  leadership 
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and  a  wealth  of  information  for  the  vot¬ 
er.” 

Still  another  said,  “The  quality  of 
commitment  displayed  in  this  entry 
strikes  me  as  a  model  of  the  way  news¬ 
papers  ought  to  meet  the  major  issues  of 
their  communities.  There  is  a  dispas¬ 
sionate  analysis,  strong  advocacy  clearly 
labeled  as  such,  and  consistency  over  the 
years.” 

Byran  C.  Vedder,  is  the  1979  winner  of 
the  Ralph  D.  Casey  Minnesota  Award 
for  Distinguished  Service  in  Journalism. 

Vedder,  former  vicepresident  for  the 
Lindsay-Schaub  Newspapers,  Decatur, 
Ill.,  was  chosen  for  the  award  by  mem¬ 
bers  of  the  School  of  Journalism  and 
Mass  Communication  faculty.  Univer¬ 
sity  of  Minnesota,  Minneapolis. 

The  award,  which  has  been  presented 
since  1947,  was  renamed  this  year  to 
honor  Professor  Ralph  D.  Casey  who 
was  a  director  of  the  school  from  1930- 
1958,  and  played  a  key  role  in  identifying 
the  mutually  supportive  roles  of  jour¬ 
nalism  schools  and  the  media. 

F.  Gerald  Kline,  director  of  the  Uni¬ 
versity  of  Minnesota  School  of  Jour¬ 
nalism,  presented  the  award  certificate 
and  engraved  medallion  to  Vedder  dur¬ 
ing  the  October  15  luncheon  session  of 
the  Inland  Daily  Press  Association’s  94th 
annual  meeting  at  the  Drake  Hotel  in 
Chicago. 

From  1946-1960,  Vedder  was  general 
manager  of  the  Champaign-Urbana 
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Courier  and  from  1960-64  served  as  its 
publisher.  He  served  as  vicepresident  of 
Lindsay-Schaub  from  1964  until  the 
newspapers  were  sold  to  Lee  Enter¬ 
prises. 

Twenty-five  newspapers  representing 
1 1  Midwest  and  Rocky  Mountain  States 
won  awards  in  the  Inland  Daily  Press 
Association’s  32nd  annual  Local  Gov¬ 
ernment  News  Contest. 

The  contest  is  sponsored  for  Inland 
member  papers  each  year  by  the  Univer¬ 
sity  of  Wisconsin  School  of  Journalism 
and  Mass  Communications. 

The  awards,  presented  for  outstanding 
coverage  of  local  government  news, 
were  made  at  Inland’s  94th  annual  meet¬ 
ing. 

Dr.  William  Hachten,  director  of  the 
Wisconsin  School  of  Journalism  and 
Mass  Communications,  made  the  pres¬ 
entations. 

First  place  winners  in  the  contest’s 
three  categories  were:  Category  I:  Big 
Rapids  (Mich.)  Pioneer;  Frankfort  (Ind.) 
Times;  Daily  News-Miner,  Fairbanks, 
Alaska;  Quad  City  Times,  Davenport, 
Iowa;  and  Chicago  (Ill.)  Sun-Times. 

Category  II:  The  Pioneer,  Big  Rapids, 
Mich.;  Bozeman  (Mont.)  Daily  Chroni¬ 
cle;  Columbia  (Mo.)  Daily  Tribune; 
Record-Herald,  Washington  Court 
House,  Oh.;  and  Cincinnati  (Oh.)  En¬ 
quirer. 

Category  III:  Cherokee  (la.)  Daily 
Times;  Chanute  (Ks.)  Tribune;  Traverse 
City  (Mich.)  Record;  Hutchinson  (Ks.) 
News;  and  Minneapolis  (Minn.)  Star. 

All  materials  submitted  by  contestants 
were  published  between  August  1,  1978 
and  July  31,  1979. 

The  contest  is  judged  by  a  team  of 
faculty  members  of  the  Wisconsin 
School  of  Journalism  and  Mass  Com¬ 
munications. 


eporter  wins  “Oscar 

Lori  Sturdevant,  a  reporter  for  the 
inneapolis  Tribune,  was  one  of  four 
inners  of  “Oscars  in  Agriculture” 
ven  by  Dekalb  AgResearch  in  DeKalb, 
I.  for  excellence  in  agricultural  report- 
g- 

Sturdevant  received  an  Oscar  in  the 
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Alternate  delivery 
seen  as  source 
of  growth  revenue 


The  growth  in  newspaper  revenue  dur¬ 
ing  the  next  five  to  ten  years  is  going  to 
come  in  the  area  of  alternate  delivery 
systems,  ADS. 

Major  newspaper  companies  have  al¬ 
ready  taken  a  look  at  their  involvement 
in  ADS  as  a  means  of  expanding  their 
revenues  says  Harold  Matzner,  presi¬ 
dent  of  CBA  Financial  Corp.,  parent 
company  of  Today  Newspapers,  Wayne, 
N.J. 

Matzner’s  remarks  were  made  at  the 
Suburban  Newspapers  of  America’s  Cir¬ 
culation  Conference  at  Crown  Center 
Hotel,  Kansas  City,  September  24, 

“You  can  deliver  books,  magazines, 
records,  product  samples.  This  is  a  new 
business  that  is  profitable  from  day  one 
using  your  present  employees,”  said 
Matzner. 

“It  increases  your  bottom  line  and 
your  equity  and  makes  your  property 
more  attractive  for  acquisition.  You 
should  not  sit  back  and  think  about  it,” 
he  warned. 

Suburban  newspapers  have  been 
pioneers  in  mass  saturation  deliveries 
and  Matzner  indicated  that  because  of 
their  sophisticated  systems  they  are 


aptly  suited  for  ADS. 

“You  don’t  have  to  be  a  giant  to  get 
involved.  Whether  you  serve  50,000 
homes  or  500,000,  magazine,  book  and 
record  companies  are  interested  in  work¬ 
ing  with  you,”  he  said. 

“An  ADS  adds  to  the  attractiveness  of 
your  property  for  acquisition,”  Matzner 
said.  “Not  everyone  wants  to  sell,  but 
everyone  wants  to  see  their  company’s 
assets  increase.” 

Catalogues,  regional  telephone  direc¬ 
tories  and  coupon  books  are  other  items 
presently  being  delivered  by  ADS  with 
profit  margins  of  100%,  Matzner  added. 

“ADS  elevates  the  circulation  man¬ 
ager  to  the  level  of  the  editor  and  ad 
manager.  When  I  started,  circulation 
managers  got  the  office  nobody  else 
wanted,  but  the  world  has  caught  up  with 
us.  Circulation  managers  are  executives. 
They  must  begin  to  dress  like  executives 
and  to  think  like  executives.” 

Robillard  dies 

Albert  D.  Robillard,  former  classified 
advertising  manager  of  the  Newhouse 
Newspapers  died  last  week  in  Tampa, 
Florida  where  he  had  lived  upon  retire¬ 
ment. 

Prior  to  joining  the  Newhouse  news¬ 
papers  Robillard  worked  for  the  N.Y. 
Post  and  the  World  Telegram.  He  also 
served  as  CAM  of  the  Suffolk  (L.I.)  Sun 
from  which  position  he  resigned  to  sail 
around  the  world  in  his  46  foot  vessel. 


Two  more  bureaus 
to  open  in  China 

China  has  ^proved  requests  from  two 
more  American  newspapers  to  open 
bureaus  in  Peking,  the  Baltimore  Sun 
and  the  Christian  Science  Monitot, 

Michael  Parks,  the  Sun’s  Hong  Kong 
bureau  chief,  moved  to  Peking  in  early 
October  to  cover  China.  Takashi  Oka, 
Monitor  correspondent  in  Tokyo,  said  he 
will  take  up  his  assignment  November. 

Other  U.S.  news  bureaus  in  Peking  are 
maintained  by  AP,  UPI,  New  York 
Times,  Wall  Street  Journal,  Washington 
Post  and  the  Los  Angeles  Times. 

Pa.  publishers 
elect  officers 

Andrew  W.  Stabler  Jr.,  president  and 
general  manager  of  the  Grit,  Wil¬ 
liamsport,  was  elected  president  of  the 
Pennsylvania  Newspaper  Publishers’ 
Association  for  1980.  He  will  succeed 
Charles  M.  Meredith  III,  publisher  of  the 
Quakertown  Free  Press  on  January  1. 
John  L.  S.  Northrop,  president  and  co¬ 
publisher  of  the  Washington  Observer- 
Reporter,  was  elected  to  succeed  Stabler 
as  vicepresident.  Re-elected  as  secretary- 
treasurer  of  PNPA  was  Richard  A. 
Swank,  publisher  of  the  Duncannon 
Record  and  New  Bloomfield  Perry 
County  Times. 


TV  Data's  new  ATLAS  1 200 
micraprocessar,  installed  an  yaur 
site,  permits  "errar  checking"  af  list¬ 
ings  transmitted  aver  vaice  grade 
lines.  That  means  instant,  errar-free 
TV  listings  and  informatian.  The 
interface  to  your  computer  requires 
no  hordwore  or  software  changes. 
Now  get  unlimited  typesetting  ond 
editorial  options  with  the  flexibility 
of  our  many  delivery  systems  and 
comero-reody  service! 


•  Any  style  or  format 

•  Complete  TV  booklets 

•  Customized  feature  package 

•  Sign  on  to  sign  off 

TV  Data  gets  it  right... right  away! 
For  more  information,  coll  our 
Hotline: 

(800)  633-9581 

New  York  Tie  Line  Tcxonro  Tie  Line  Local  Line 

<212)581-3169  (416)366-9319  (518)792-9914 


Quaker  Village,  Glens  Falls,  New  Yoris  1 2801 
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MAKE-SHIFT  LAB — "Can  do,"  is  what  Charleston  (W.  Va.)  Daily  Mail 
photographer  Earl  Benton  said  when  he  was  assigned  to  cover  the  Ryder  Cup 
Matches  recently  at  The  Greenbrier,  White  Sulphur  Springs,  W.  Va.  Benton 
and  Doug  Curran,  AP  photographer  out  of  Richmond,  Va.,  set  up  a  make¬ 
shift  photo  lab  in  a  hotel  bathroom.  Benton  said,  "After  walking  miles  on  the 
course  following  the  players,  I  spent  a  lot  of  time  on  my  knees  in  the 
make-shift  bathroom  darkroom  processing  the  film  I  shot."  The  photos  were 
transmitted  back  to  the  Daily  mail.  Not  only  did  his  feet  get  sore  from 
walking,  his  knees  were  sore  from  kneeling  until  the  hotel  sports  director 
provided  him  with  a  couple  of  nice  pillows.  When  Benton  completed  his 
photographic  assignment  and  saw  the  printed  results,  he  was  "flushed"  with 
pride.  (Photo  by  Rosemary  Benton) 


affiliated  companies  has  been  turned 
over  to  Gray. 

Re-elected  to  the  News-Miner  board 
were:  C.W.  Snedden,  chairman;  Gray, 
president;  Helen  Snedden,  vice  presi¬ 
dent;  Duane  Snedden,  secretary,  and 
Zelma  Trafton,  treasurer. 

The  Fairbanks  Daily  News-Miner  Inc. 
publishes  the  Daily  News-Miner,  oper¬ 
ates  Commercial  Printing  Co.,  and  pub¬ 
lishes  weekly  newspapers  in  Valdez  and 
Cordova. 

Secret  arraignment 
draws  press  suit 

The  Albany  (N.Y.)  Times-Union  has 
filed  suit  against  a  county  judge  whom 
the  paper  contends  conducted  an  ar¬ 
raignment  in  secret,  sealed  the  records 
and  advised  participants  not  to  talk  about 
the  proceedings. 

Times-Union  attorney  Peter  Danziger 
filed  the  suit  October  12  against  County 
Court  Judge  Joseph  Harris.  According  to 
Danziger,  a  reporter  discovered  from  a 
confidential  source  that  the  Judge  had 
held  the  secret  proceedings  on  October 
10. 

The  Judge  claims  he  had  no  choice  but 
to  hold  the  secret  session  to  protect  the 
defendant’s  Sixth  Amendment  rights  to  a 
fair  trial  by  an  impartial  Jury. 
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Alaska  daily  has 
new  president 

Charles  L.  Gray  has  been  elected  pres¬ 
ident  of  the  Fairbanks  (Alaska)  Daily 
News-Miner  Inc.,  and  two  members 
have  been  added  to  the  company’s  board 
of  directors,  publisher  C.W.  “Bill” 
Snedden  announced. 

Gray,  a  News-Miner  employee  since 
1944,  taikes  on  the  duties  of  president  and 
chief  operating  officer  of  the  company  in 
addition  to  those  of  his  current  post  as 
general  manager. 

Newly  elected  board  members  are 
Dwight  Foster,  the  News-Miner’s  adver¬ 
tising  director,  and  Richard  Burley, 
manager  of  Commercial  Printing  Co.,  a 
division  of  Fairbanks  Daily  News-Miner 
Inc. 

Snedden,  who  remains  publisher  and 
chairman  of  the  board  of  directors,  said 
he  is  phasing  into  partial  retirement.  Pub¬ 
lisher  of  the  paper  since  1950,  Snedden 
announced  four  years  ago  that  ownership 
of  the  paper  was  being  turned  over  to  the 
employees  under  an  Employee  Stock 
Ownership  Plan.  Enlarging  the  board  of 
directors  represents  a  plan  to  increase 
staff  participation,  he  said. 

Meanwhile,  Snedden  said  day-to-day 
management  of  the  newspaper  and  its 


Additional  investment 

made  in  home  video 

Two  of  Canada’s  largest  communica¬ 
tion  companies  announced  they  have 
committed  an  additional  $6  million  to 
speed  development  of  an  electronic  pub¬ 
lishing  industry  in  Canada. 

Southam  Inc.  and  Torstar  Corporation 
have  pooled  their  existing  developments 
in  data  base  publishing  and  home  vid¬ 
eotext  information  services  in  IN- 
FOMART,  a  Joint  venture  company 
formed  in  1975.  Infomart  currently  pro¬ 
vides  data  search  and  retrieval  services 
for  over  500  businesses  and  institutions. 

Infomart  president  David  M.  Carlisle 
said  the  $6  million  “will  be  used  to  ex¬ 
pand  existing  business  and  to  develop 
information  packages  and  services  to 
match  the  technological  promise  which 
videotex  has  shown  in  pilot  tests.” 

Videotex  is  a  rapidly  emerging 
technology  which  enables  the  home  or 
office  user  to  set  up  a  two-way  informa¬ 
tion  center  using  the  telephone,  a  tv  set 
and  a  simple  hand-held  key  pad. 

With  the  key  pad  the  user  can  call  up 
on  the  tv  screen  in  text  and  graphic  form 
a  wide  variety  of  information,  such  as 
classified  home  and  car  listings,  travel 
and  weather  information  and  all  types  of 
education  and  research  material  stored  in 
vast  data  banks. 

Carlisle,  recruited  from  a  senior  posi¬ 
tion  in  the  computer  industry  to  head  up 
Infomart,  said  the  Joint  venture  will  con¬ 
tinue  the  partner  companies’  participa¬ 
tion  in  trials  of  Bell  Canada’s  Vista  ser¬ 
vice  as  well  as  in  the  VIDON  trial  an¬ 
nounced  by  Alberta  Government  Tele¬ 
phones  and  the  Project  Ida  trials  of  Man¬ 
itoba  Telephone  System. 

The  partner  companies  also  are  work¬ 
ing  closely  with  the  Federal  Department 
of  Communications  to  facilitate  applica¬ 
tion  of  its  Telidon  technology  in  the  de¬ 
velopment  of  interactive  videotex  sys¬ 
tems  both  in  Canada  and  abroad. 

Carlisle  will  direct  an  initial  staff  of  40 
in  Infomart’s  expanded  operation.  The 
43-year-old  executive  has  20  years  ex¬ 
perience  with  some  of  the  largest  com¬ 
panies  in  the  computer-communications 
industry  and  most  recently  was  vice- 
president,  operations  and  marketing  for  a 
major  Canadian  computer  services  com¬ 
pany. 

Carlisle  and  four  representatives  of  the 
partner  companies  will  make  up  Info- 
mart’s  board  of  directors.  Others  are: 
L.  John  Rothwell,  vice-president,  engi¬ 
neering  and  production  of  Southam  Inc., 
who  has  been  elected  chairman;  Neil 
A.  Baird,  manager  of  corporate  de¬ 
velopment  of  Torstar  Corporation; 
Gerald  Haslam,  director  of  videotex  ser¬ 
vices  of  Southam,  and  E.  Paul  Zimmer¬ 
man,  vice-president,  corporate  de¬ 
velopment  of  Torstar. 
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Syndicates 


By  Lenora  Williamson 


Local  news  is  basis  for  new  trend  column 

Research  focusing  on  local  news  is  the  been  promoted  to  vicepresident  and  gen- 
basis  for  a  new  column  appearing  in  early  eral  manager.  He  will  be  responsible  for 
November.  sales,  editorial,  production  and  account- 

“A  Changing  America:  Trends  &  ing  operations. 

Forecasts”  is  the  work  of  Jean  Carper,  Newcombe  joined  the  syndicate  in  1978 

writer  and  broadcast  journalist,  and  John  as  sales  director  and  previously  had  been 
Naisbitt,  senior  vicepresident  of  Yan-  a  regional  executive  with  UPI. 
kelovich,  Skelly  &  White,  with  graphics 
by  David  Cain. 

Carper  and  Naisbitt  are  in  the  business 
of  spotting  and  reporting  trends.  They 
draw  material  from  the  data  base  pre¬ 
pared  by  the  Washington,  D.C.  research 
staff  of  “Trend  Report.” 


With  Americans  spending  so  much 
time  and  money  on  participation  sports 
and  equipment,  Chicago  Tribune-New 
York  News  Syndicate  is  starting  national 
circulation  of  Steve  Goldstein’s  News 
column,  “Gearing  Up.” 

Goldstein  has  been  writing  the  column 
since  last  November,  from  observation 
of  the  sporting  goods  market.  He  joined 
the  New  York  Daily  News  in  1975  as  an 
investigative  reporter,  then  in  1978 
moved  to  investigative  sports  reporter 
and  assistant  editor  of  the  Sunday  sports 
pullout  section.  He  is  a  Cornell  Univer¬ 
sity  graduate  and  holds  a  master’s  from 
Columbia  University  Graduate  School  of 
Journalism. 

The  weekly  column  is  designed  to 
keep  readers  posted  on  new  develop¬ 
ments  in  sporting  goods  and  relays  re¬ 
ports  on  what  users,  especially  sports 
pros,  say  about  them. 


Woodward  and  Armstrong 

Washington  Post  Writers  Group  will 
distribute  a  newspaper  serialization  of 
the  new  book  on  the  U.S.  Supreme  Court 
by  Bob  Woodward  and  Scott  Armstrong 
beginning  December  3. 

The  8-part  series  is  from  “The  Breth¬ 
ren:  Inside  the  Burger  Supreme  Court” 
set  for  publication  by  Simon  &  Schuster 
in  January.  The  book  also  is  a  main 
selection  of  the  Book  of  the  Month  Club. 

Writers  Group  editorial  director  Wil¬ 
liam  B.  Dickinson  Jr.  says  Woodward 
and  Armstrong  give  an  unprecedented 
view  of  the  Chief  and  Associate  Justices 
“maneuvering,  arguing,  politicking, 
compromising  and  making  decisions  that 
affect  every  major  part  of  American 
life.” 

The  team  spent  more  than  two  years 
(Continued  on  page  32) 


Naisbitt  Carper 

Naisbitt,  publisher  of  the  report,  be¬ 
lieves  nothing  comes  as  close  as  news¬ 
papers  in  chronicling  local  change. 
“Newspapers  are  by  far  the  best  source 
of  information  we  have  about  our  soci¬ 
ety.” 

Every  day  all  local  news  in  206  news¬ 
papers  from  151  cities  is  indexed  and 
analyzed  by  the  research  staff.  Unlike 
opinion  polls  which  ask  what  people 
think.  Carper  and  Naisbitt  study  what 
people  actually  do. 

The  close  reading  and  indexing  of  local 
news  in  the  newspapers  is  a  technique 
developed  at  the  Office  of  Strategic  Ser¬ 
vices  during  World  War  II  to  track  Ger¬ 
many  and  Japan. 

Naisbitt  is  chairman  of  the  Center  for 
Policy  Process,  which  publishes  “Trend 
Report”  3  times  a  year.  The  newspapers 
are  tracked  by  a  staff  of  40  in  Stamford, 
Conn,  providing  the  data  base  for  the 
center’s  reports.  Analysis  is  done  in 
Washington  by  a  smaller  staff  headed  by 
Naisbitt. 

Jean  Carper  has  done  several  books  on 
consumerism,  health  and  public  issues. 
She  writes  often  for  the  Washington 
Post,  is  national  consumer  reporter  for 
Westinghouse  Broadcasting,  and  con¬ 
tributes  regularly  to  the  syndicated  col¬ 
umn  “One  Woman’s  Voice.” 

Princeton  Features  of  Princeton,  New 
Jersey,  has  set  a  weekend  launch  date  for 
the  column  November  3-4. 


Highlight  your  outdoors  page 
for  the  next  19  weeks  with 

SKIING  WITH  KILLY 


Everyone  who  knows  ski¬ 
ing  knows  Jean-Claude 
Killy.  When  the  snow 
starts  to  fall  they’ll  wel¬ 
come  his  advice  on  han¬ 
dling  the  slopes. 


For  rates  and  availability 
call  (212)  557-2833. 
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researching  “The  Brethren”  and  criss¬ 
crossed  the  country  in  search  of  mate¬ 
rial.  The  National  Law  Journal  reported 
some  25  former  Supreme  Court  law 
clerks  opened  their  doors  to  the  two 
Washington  Post  reporters. 

*  ♦  * 

King  Features  is  offering  a  multi-part 
series  excerpted  from  the  book,  “Listen 
to  Us!”,  written  and  edited  by  young 
journalists  of  Children’s  Express,  the 
New  York-based  magazine  remembered 
for  its  scooping  the  media  during  the 
1976  presidential  conventions. 

Children’s  Express  reporters,  all 
under  16,  interviewed  nearly  2,000  chil¬ 
dren,  ages  6  to  12,  for  comments  on  such 
subjects  as  family  and  divorce,  drinking, 
drugs,  school,  religion,  and  more. 

King’s  editor,  Allan  Priaulx,  notes  that 
during  the  UNICEF  Year  of  the  Child 
many  adults  have  been  paid  to  tell  other 
adults  about  children,  while  in  this  series 
the  kids  speak  for  themselves. 

♦  ♦  ♦ 

Syndicated  columnist  Shari  Lewis 
(“Kids  Only  Club”)  has  one  of  her  four 
new  books  picked  for  the  Book-of-the- 
Month  Club. 

It  is  “How  Kids  Can  Really  Make 
Money”,  published  by  Holt,  Rinehart 
and  Winston.  In  addition,  the  Weekly 
Reader  Book  Club  has  purchased  an  in¬ 
itial  order  of  100,000  copies. 

Lewis’  other  books  published  this 
month  include  “Toy  Store  in  a  Book”, 
“Spooky  Stuff”  and  “Impossible — Un¬ 
less  You  Know  How.” 

The  “Kids  Only  Club”  column  is  dis¬ 
tributed  5  times  weekly  by  the  Los 
Angeles  Times  Syndicate. 


Spotlite  Service  of  United  Feature 
Syndicate  has  obtained  first  serial  rights 
to  Senator  Barry  Goldwater’s  memoirs 
titled  “With  No  Apologies.”  The  book  is 
published  by  William  Morrow  &  Co., 
and  UFS  has  prepared  a  6-part  serializa¬ 
tion  for  immediate  release. 

Sidney  Goldberg,  vice  president  and 
managing  editor  of  UFS,  is  now  directing 
Spotlite  Service. 

♦  *  ♦ 

Theme  Song  Enterprises,  now  in  its 
fifth  year  of  syndication,  is  introducing  a 
new  jazz  music  column.  The  weekly  fea¬ 
ture,  “Jazz-Ma-Tazz”,  is  written  by 
Steve  Freedman,  a  music  critic  and  pres¬ 
ident  and  editor  of  the  syndicate  located 
in  Belmont,  Mass. 

Freedman  felt  the  time  was  ripe  for  a 
specialized  jazz  column  based  on  re¬ 
sponse  to  the  syndicate’s  established  fea¬ 
tures  on  rock,  country,  western  and 
disco  music. 


Editorial  cartoonist  Don  Wright,  home 
based  in  the  Miami  News  and  syndicated 
nationally  by  New  York  Times  Special 
Features,  is  being  honored  with  a  Uni¬ 
versity  of  Miami  exhibition  on  the  art¬ 
ist’s  role  as  a  social  critic. 

The  show  titled  “The  Art  of  Opinion: 
Don  Wright  and  The  Polemic  Tradition”, 
will  be  at  the  Lowe  Art  Museum  on  the 
university’s  Coral  Gables  campus 
through  November  25. 

Featured  are  more  than  100  cartoons 
by  the  Pulitzer  prizewinning  editorial 
cartoonist.  Also  shown  will  be  works  of 
some  19th  century  and  20th  century  art¬ 
ists  who  dealt  with  social  and  political 
issues  in  their  times. 

Wright  won  the  Pulitzer  Prize  for  the 
best  cartoon  on  foreign  affairs  in  1969, 
three  years  after  he  began  drawing  for 
the  Miami  News.  Since  then  he  has  won 
numerous  honors,  including  the  first  na¬ 
tional  award  for  best  cartoon  on  foreign 
affairs  from  the  Overseas  Press  Club, 
and  also  the  Sigma  Delta  Chi  Distin¬ 
guished  Service  Award  in  1977. 

Wright  considers  himself  primarily  a 
journalist.  To  that  Lowe  Director  Ira 
Licht  says,  “Make  no  mistake  about  it. 
The  art  we  find  on  our  doorstep  each 
day,  tucked  among  the  accident  reports 
and  international  news,  is  of  a  high  level 
indeed.” 


Don  Wright 

Lowe  has  categorized  Wright’s  car¬ 
toons  into  five  major  areas  for  the  exhibi¬ 
tion,  including  U.S.  domestic  relations, 
law,  U.S.  foreign  policy:  economy, 
energy  and  environment,  and  individual 
and  civil  liberties. 

Through  the  Miami  News  the  museum 
has  a  36-page  catalog  on  the  exhibition, 
designed  by  Howard  Kleinberg,  editor  of 
the  paper.  Kleinberg  also  wrote  an  essay 
for  the  publication  as  did  Dr.  Elden 
Rawlings,  chairman  of  the  university’s 
department  of  communications. 


Lindley 


Promotion  of  two  sales  executives  of 
Field  Newspaper  Syndicate  has  been  an¬ 
nounced  by  Richard  Sherry,  president. 

Don  Lane,  vicepresident  and  sales 
manager,  has  been  named  vicepresident 
and  director  of  marketing  and  sales. 

Elmer  Lindley,  who  has  been  repre¬ 
senting  Field  in  major  newspaper  mar¬ 
kets  in  the  United  States  and  Canada 
since  1971,  has  been  named  vicepresi¬ 
dent  and  sales  manager. 

Lane  will  expand  his  direction  of  the 
sales  force  to  include  coordinating 
foreign  sales  and  specialized  markets 
within  and  outside  the  newspaper  field. 
Lindley  will  continue  as  a  sales  represen¬ 
tative  in  addition  to  new  responsibilities 
in  the  sales  department. 

^ 

The  monthly  inflight  magazine  of 
American  Airlines,  American  V/ay,  has 
purchased  six  columns  for  1980  publica¬ 
tion  from  syndicated  columnist  Milton 
Rockmore.  The  columns  will  be  longer 
versions  of  Rockmore’s  “The  View 
From  the  Top”  appearing  in  the  sub¬ 
scribing  newspapers.  Rockmore  self¬ 
syndicates  the  column  via  The 
Rockmore  Company  of  Greenwich, 
Conn.,  and  also  writes  “How  to  Make 
Extra  Money”  for  Universal  Press  Syn¬ 
dicate. 

*  *  * 

Allied  Press  International  has  signed 
Albert  Bricklin  of  Scottsdale,  Arizona, 
to  write  a  bridge  column  titled  “The 
Bridge  Philosopher.”  The  column  will  be 
launched  in  December. 

Bricklin  uses  a  warm  writing  style 
providing  analyses  of  bidding  and  plays 
and  underscores  the  matter  by  quoting 
from  such  diverse  sources  as  the  (Jospel, 
Greek  philosophers,  Shakespeare  and 
others.  The  columnist  has  won  regional 
and  national  American  Contract  Bridge 
Tournaments  and  is  the  owner  of  the 
Cavendish  Bridge  Club  in  Scottsdale. 

i/i  Hfi 

A  series  of  articles  on  how  to  lower 
taxes  before  end  of  the  year  will  be  of¬ 
fered  free  (about  November  15)  from  the 
accounting  firm  of  Laventhol  &  Hor- 
wath,  Philadelphia.  The  company  will 
also  have  a  free  series  on  income  taxes 
available  after  January  1.  Editors  may 
write  to  Director  of  Publications,  Laven¬ 
thol  &  Horwath,  1845  Walnut  Street, 
Philadelphia,  Pa.  19103. 

EDITOR  &  PUBLISHER  for  October  27,  1979 


Press  and  Court 

(Continued  from  page  10) 


the  protection  of  the  First  Amendment.  A  good  example  is 
the  press’  role  in  providing  and  circulating  the  information 
necessary  for  informed  public  discussion.  To  the  extent  the 
press,  or,  for  that  matter,  to  the  extent  that  any  institution 
uniquely  performs  this  role,  it  should  receive  unique  First 
Amendment  protection. 

This  “structural”  model  of  the  press  has  several  important 
implications.  It  significantly  extends  the  umbrella  of  the 
press’  constitutional  protections.  The  press  is  not  only 
shielded  when  it  speaks  out,  but  when  it  performs  all  the 
myriad  tasks  necessary  for  it  to  gather  and  disseminate  the 
news.  As  you  can  easily  see,  the  stretch  of  this  protection  is 
theoretically  endless.  Any  imposition  of  any  kind  on  the 
press  will  in  some  measure  affect  its  ability  to  perform  pro¬ 
tected  functions.  Therefore  this  model  requires  a  Court  to 
weigh  the  effects  of  the  imposition  against  the  social  interests 
which  are  served  by  the  imposition.  This  inquiry  is  imper¬ 
sonal,  almost  sociological  in  nature.  But  it  does  not  fit  com¬ 
fortably  with  the  absolutist  rhetoric  associated  with  the  first 
model  of  the  press  1  have  discussed.  For  here,  I  repeat,  the 
Court  must  weigh  the  effects  of  the  imposition  inhibiting 
press  access  against  the  social  interests  served  by  the  impo¬ 
sition. 

The  decisions  that  have  aroused  the  sharpest  controversy 
between  the  Court  and  the  press  have  been  those  decisions 
in  which  the  Court  has  tried  to  wrestle  with  the  constitutional 
implications  of  this  structural  model  of  the  press.  For  exam¬ 
ple,  the  reporters  in  Branzhurg  v.  Hayes,  408  U.S.  665 
(1972),  argued  that  if  they  were  compelled  to  reveal  confi¬ 
dential  sources  or  notes  before  a  Grand  Jury,  their  ability  to 
gather  the  news  would  be  impaired.  The  case  did  not  involve 
any  substantive  restrictions  on  press  publications.  The  con¬ 
tention  of  the  press  was  simply  that  reporters  must  be  ex¬ 
cused  from  duties  imposed  on  all  other  citizens  because  the 
fulfillment  of  those  duties  would  impair  the  press’  ability  to 
support  the  structure  of  communications  protected  by  the 
First  Amendment.  In  its  decision,  the  Court  acknowledged 
that  First  Amendment  interests  were  involved  in  the  process 
of  news  gathering,  but  concluded  that  these  interests  were 
out-weighed  by  society’s  interest  in  the  enforcement  of  the 
criminal  law. 

Similarly,  in  Zurcher  v.  Stanford  Daily,  436  U.S.  547 
(1978),  a  student  newspaper  contended  that  its  offices  could 
not  be  searched,  as  is  usually  the  case,  upon  the  issuance  of  a 
valid  search  warrant,  but  that  a  subpoena  which  would  give 
the  newspaper  the  opportunity  to  contest  the  search  in  ad¬ 
vance  was  necessary.  Again,  the  issue  was  not  any  restric¬ 
tion  on  what  the  newspaper  could  actually  say,  but  rather 
whether  special  procedures  were  necessary  to  protect  the 
press’  ability  to  gather  and  publish  the  news.  Once  again,  the 
Court  held  that  whatever  First  Amendment  interests  were 
implicated  were  outweighed  by  society’s  interest  in  law  en¬ 
forcement. 

Both  these  cases  struck  vehement,  if  not  violent  reactions 
from  the  press.  Unfortunately,  the  resulting  controversy 
generated  more  heat  than  light,  and  the  reason,  I  think,  is  that 
the  press,  in  order  to  strengthen  its  rhetorical  position,  in¬ 
sisted  on  treating  these  cases  exactly  as  if  they  involved  only 
the  traditional  model  of  the  press  as  public  spokesman.  The 
Washington  Star,  for  example,  argued  that  “it  matters  all  too 
little  whether  abridgment  takes  the  obvious  forms  of  sup¬ 
pression  and  censorship,  or  the  casual  rummaging  of  a  news¬ 
paper  office  on  a  search  warrant.”  6/3/78,  p.  A-8. 

Of  course,  as  I  have  been  trying  to  make  clear,  it  matters  a 
great  deal  whether  the  press  is  abridged  because  restrictions 
are  imposed  on  what  it  may  say,  or  whether  the  press  is 
abridged  because  its  ability  to  gather  the  news  or  otherwise 
perform  communicative  functions  necessary  for  a  democ- 
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racy  is  impaired.  The  two  different  situations  stem  from  two 
distinct  constitutional  models  of  the  press  in  our  society,  and 
require  two  distinct  forms  of  analysis.  The  strong,  absolutist 
rhetoric  appropriate  to  the  first  model  is  only  obfuscatory 
with  respect  to  the  second.  The  tendency  of  the  press  to 
confuse  these  two  models  has,  in  my  opinion,  been  at  the 
root  of  much  of  the  recent  acrimony  in  press-Court  relations. 
The  press  has  reacted  as  if  its  role  as  a  public  spokesman 
were  being  restricted,  and,  as  a  consequence,  it  has  on 
occasion  over-reacted. 

iht  nt  Hi 

Perhaps  the  clearest  example  is  the  recent  case  of  Herbert 
V.  Lando.  The  Herbert  case  was  a  lineal  descendent  of  the 
decision  of  New  York  Times  Co.  v.  Sullivan,  376  U.S.  254 
(1964).  Sullivan  held  that  a  public  official  could  not  success¬ 
fully  sue  a  media  defendant  for  libel  unless  he  could  demon¬ 
strate  that  the  alleged  defamatory  publication  was  issued 
with  “actual  malice,”  that  is  with  knowing  or  reckless  disre¬ 
gard  of  the  truth.  Subsequent  decisions  extended  this  holding 
to  public  figures,  like  Colonel  Herbert,  and  made  clear  that 
actual  malice  turned  on  the  media  defendant’s  “subjective 
awareness  of  probable  falsity.”  Gertz  v.  Robert  Welch,  Inc., 
418  U.S.  323,  334  n.  6(1974).  The  theory  of  Sullivan  was  that 
if  the  media  were  liable  for  large  damage  Judgments  for  the 
publication  of  false  defamatory  information,  the  resulting 
inhibitions  might  undermine  the  robust  public  discussion  so 
essential  to  a  democracy.  If  a  journalist  knew  that  he  was 
publishing  defamatory  falsehood,  however,  the  First 
Amendment  would  offer  him  no  protection. 

The  Herbert  case  raised  the  question  whether  a  public- 
figure  plaintiff  could  in  discovery  ask  a  defendant  journalist 
about  his  state  of  mind  when  publishing  the  alleged  defama¬ 
tory  falsehood.  Now  it  is  clear  that  a  journalist’s  state  of  mind 
is  relevant  to  his  “subjective  awareness  of  probable  falsity,” 
and  thus  to  the  issue  of  actual  malice.  And  traditionally  a 
plaintiff  is  entitled  to  discovery  on  all  relevant  issues. 
Privileges  are  rare  and  strictly  construed.  Nevertheless,  the 
press  argued  that  it  could  not  perform  its  functions  under  the 
First  Amendment  unless  a  special  “editorial”  privilege  were 
created  to  shield  it  from  such  inquiries. 

1  dissented  in  part  in  Herbert,  but  I  can  say  with  some 
degree  of  confidence  that  the  decision  deserved  a  more  con¬ 
sidered  response  on  the  part  of  the  press  than  it  received. 
The  injury  done  the  press  was  simply  not  of  the  magnitude  to 
justify  the  resulting  firestorm  of  acrimonious  criticism.  In  its 
rush  to  cudgel  the  Court,  the  press  acted  as  if  the  decision 
imposed  restrictions  on  what  the  press  could  say,  as  though 
the  actual  malice  standard  of  Sullivan  were  overruled.  In  fact 
two  newspapers  actually  erroneously  characterized  the  opin¬ 
ion  as  holding  that  truth  would  no  longer  be  an  absolute 
defense  to  libel  suits,  Times-Picayune  (New  Orleans),  4/20/ 
79,  §  1,  p.  18;  Birmingham  News,  4/19/79,  p.  12,  while 
several  others  appeared  to  read  the  opinion  as  reverting  to 
the  old  common-law  definition  of  “malice”  as  ill  will. 

Being  asked  about  one’s  state  of  mind  can  be  a  demeaning 
and  unpleasant  experience.  Nevertheless,  the  inquiry  into  a 
defendant’s  state  of  mind,  into  his  intent,  is  one  of  the  most 
common  procedures  in  the  law.  Almost  all  crimes  require 
that  some  element  of  the  defendant’s  intent  be  established, 
as  do  all  intentional  torts,  such  as  trespass,  assault,  or  con¬ 
version.  State  of  mind  can  also  be  relevant  to  questions  of 
fraud,  mistake,  and  recklessness.  And,  in  the  area  of  libel,  it 
would  scarcely  be  fair  to  say  that  a  plaintiff  can  only  recover 
if  he  establishes  intentional  falsehood  and  at  the  same  time  to 
say  that  he  cannot  inquire  into  a  defendant’s  intentions. 

But  in  its  outrage  against  the  Herbert  decision,  the  press 
unfortunately  misapprehended  the  role  model  of  the  press 
involved.  To  it  the  decision  was  simply  a  “George  Orwellian 
invasion  of  the  mind,”  Los  Angeles  Times,  4/19/79,  §  I,  p.  16, 
which  meant,  as  Jack  Landau,  director  of  the  Reporters 
(Continued  on  page  34) 
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Committee  for  Freedom  of  the  Press  put  it,  that  “the  press 
will  soon  have  lost  the  last  constitutional  shred  of  its  editorial 
privacy  and  independence  from  the  government.”  The 
Times-Picayune,  4/20/79,  §  1,  p.  18.  The  true  role  model 
involved  can  be  ignored,  however,  only  on  the  assumption 
that  a  journalist’s  state  of  mind  is  somehow  special,  and 
cannot  be  impinged  for  any  purpose.  It  is  important  to  note 
that  this  assumption  gathers  its  rhetorical  basis  from  the 
model  of  the  press  as  public  spokesman.  For  when  a  citizen 
speaks  publically  he  is  special,  and,  with  only  rare  and  strin¬ 
gent  exceptions,  what  he  says  cannot  be  restricted  for  any 
purpose.  But,  as  I  have  made  clear,  this  is  not  the  model  of 
the  press  at  issue  in  Herbert.  The  decision  does  not  affect  the 
actual  malice  standard  set  out  in  Sullivan.  Instead  the  ques¬ 
tion  raised  by  Herbert  is  whether  the  press’  ability  to  per¬ 
form  the  communicative  functions  required  by  our  democra¬ 
tic  society  would  be  significantly  impaired  if  an  editorial 
privilege  were  not  created. 

Note  that  this  is  a  difficult  and  factual  question,  and  one 
that  cannot  be  illuminated  by  sharp  or  sensational  rhetoric. 
In  my  view  reporters  will  not  cease  to  publish  because  they 
are  later  asked  about  their  state  of  mind.  On  the  other  hand, 
predecisional  communications  among  editors  may  well  be 
curtailed  if  they  may  later  be  used  as  evidence  in  libel  suits. 
Since  a  democracy  requires  an  informed  and  accurate  press, 
and  since  predecisional  editorial  communications  contribute 
to  informed  and  accurate  editorial  judgments,  1  would  have 
held  that  such  communications  should  receive  a  qualified 
privilege.  1  say  di  qualified  privilege  because  even  the  execu¬ 
tive  privilege  bestowed  upon  the  President  of  the  United 
States  so  that  he  may  receive  the  informed  and  unimpeded 
advice  of  his  aides,  is,  as  the  case  of  United  States  v.  Nixon, 
418  U.S.  683  (1974),  makes  clear,  a  qualified  privilege. 

A  majority  of  my  colleagues  rejected  my  position  because 
it  believed  that  the  accuracy  of  resulting  publications  would 
not  be  impaired  if  predecisional  editorial  communications 
were  revealed.  This  is  a  matter  of  judgment,  about  which 
reasonable  men  may  differ.  It  is  also,  at  least  in  form,  an 
empirical  question,  upon  which  the  lessons  of  later  experi¬ 
ence  may  be  persuasively  brought  to  bear.  If  the  press 
wishes  to  play  a  part  in  this  process,  it  must  carefully  distin¬ 
guish  the  basis  on  which  its  constitutional  claim  is  based,  and 
it  must  tailor  its  arguments  and  its  rhetoric  accordingly.  This 
may  involve  a  certain  loss  of  innocence,  a  certain  recognition 
that  the  press,  like  other  institutions,  must  accommodate  a 
variety  of  important  social  interests.  But  the  sad  complexity 
of  our  society  makes  this  inevitable,  and  there  is  no  alterna¬ 
tive  but  a  shrill  and  impotent  isolation. 

♦  *  ♦ 

These  are  hard  words,  but  there  is  much  at  stake,  not  the 
least  of  which  is  the  ability  of  the  press  to  resume  its  sure 
voice  as  a  reliable  conscience  of  this  Nation.  Last  term  there 
were  decisions  of  the  Supreme  Court  justifying  far  more 
concern  than  Herbert  v.  Lando  and  about  which  the  press 
was  uniquely  qualified  to  speak.  Yet  the  credibility  of  the 
press  was  impaired  by  the  excesses  of  its  reactions  to  Lando. 
An  example  is  the  case  of  Gannett  Co.,  Inc.  v.  DePasquale, 
in  which  the  Court,  in  a  5-4  vote,  held  that  members  of  the 
public  had  no  constitutional  right  under  the  Sixth  and  Four¬ 
teenth  Amendments  to  attend  pretrial  hearings  in  a  criminal 
case. 

Gannett  involves  the  Sixth  rather  than  the  First  Amend¬ 
ment  and  so  does  not  fit  into  either  of  the  two  models  1  have 
sketched  out.  The  case  concerns  the  right  of  the  public,  not 
merely  of  the  press,  and  at  its  heart  is  interpretation  of  the 
kind  of  government  we  have  set  for  ourselves  in  our  Con¬ 
stitution.  The  question  is  whether  that  government  will  be 
visible  to  the  people,  who  are  its  authors.  Gannett  holds  that 
judges,  as  officers  of  that  government,  may  in  certain  cir- 
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cumstances  remove  themselves  from  public  view  and 
perhaps  also  holds  that  they  can  make  this  decision  without 
even  considering  the  interests  of  the  people.  I  believe  that 
the  Framers  did  not  conceive  such  a  government,  and  that 
they  had  in  mind  the  truth  precisely  captured  several  genera¬ 
tions  later  by  Lord  Acton:  “Everything  secret  degenerates, 
even  the  administration  of  justice.” 

Any  damage  by  the  Court’s  decision  in  Gannett  can  of 
course  be  undone  through  legislative  enactments,  should  a 
concerned  citizenry  so  demand.  The  clear  voice  of  the  press, 
however,  is  an  essential  part  of  any  such  enterprise,  espe¬ 
cially  about  a  subject  that  bears  so  closely  on  press’  busi¬ 
ness.  The  press  did,  I  am  happy  to  note,  intelligently  and 
searchingly  criticize  the  Gannett  decision.  It  was  distinctly 
noted  that  the  decision  was  “much  more  than  another  con¬ 
troversial  ‘press  case,’  ”  but  was  in  fact  “a  decision  about 
the  relationship  of  the  public  to  the  judicial  process.”  N.Y. 
Times,  7/4/79,  p.  A-8.  The  point  I  wish  to  stress,  however,  is 
that  the  impact  of  the  press’  quite  correct  reaction  was 
undercut  by  the  unjustified  violence  of  its  previous  re¬ 
sponses  \o  Herbert  v.  Lando  and  other  such  cases  involving 
the  structural  model  of  the  press.  This  fact  was  cogently 
noted  by  Anthony  Lewis  in  his  column  in  the  New  York 
Times: 

The  press  .  .  .  should  forswear  absolutes.  The  reiterated 
claim  of  recent  years  that  its  freedom  has  no  limits  has  done 
the  press  no  good.  If  the  press  began  recognizing  that  these 
are  difficult  issues,  involving  more  than  one  interest,  it  could 
more  effectively  criticize  the  facile  simplicities  of  a  Gannett 
decision.  7/5/79,  p.  — . 

^  ifi  ifi 

I  think  Mr.  Lewis  is  correct.  And  I  say  this  with  some 
urgency,  for  the  integrity  of  the  press  must  be  preserved,  not 
only  for  cases  like  Gannett,  where  the  press  puts  forward  the 
claims  of  the  public,  but  even  for  cases  like  Zurcher,  where 
the  press  puts  forward  its  own  structural  claims.  For  the 
application  of  the  First  Amendment  is  far  from  certain  in  the 
as  yet  uncharted  domains  foreshadowed  by  the  structural 
model  of  the  press.  The  Court  needs  help  in  scouting  these 
dim  areas  in  which  the  shield  of  the  Amendment  is  put 
forward  not  to  guard  the  personal  right  to  speak,  but  to 
protect  social  functions  of  impersonal  dimensions.  The  press 
can  and  must  assist  the  Court  in  mustering  proper  legal 
conclusions  from  the  accumulated  experience  of  the  Nation. 
But  the  press  can  be  of  assistance  only  if  bitterness  does  not 
cloud  its  vision,  nor  self-righteousness  its  judgment. 

The  dedication  of  the  Samuel  1.  Newhouse  Law  Center, 
however,  is  an  occasion  for  hope.  The  Center  stands  as  a 
symbol  of  conciliation  between  the  press  and  the  law.  It 
gives  one  reason  to  trust  that  the  shared  enterprise  of  the 
press  and  the  Court  will  once  again  resume,  even  if  it  is  to  be 
expressed  through  the  traditional  form  of  healthy  and  pro¬ 
ductive  disagreement. 


Canadian  advertisers  want  one  rate 

One  of  the  Association  of  Canadian  Advertisers’  priorities 
in  the  coming  year  will  be  to  promote  a  single  ad  rate,  as  well 
as  to  halt  the  spread  of  provincial  taxation  of  media  advertis¬ 
ing  revenues. 

James  McHardy,  chairman  of  the  ACA,  said  advertisers 
favor  the  abolition  of  dual  rate  structures  for  retail  and  na¬ 
tional  advertisers.  Apart  from  discounts  for  volume  buys 
there  should  not  be  any  difference  between  the  national  and 
retail  rates  since  the  medium  is  delivering  the  same  audience 
in  both  cases,  he  said. 

EDITOR  &  PUBLISHER  for  October  27,  1979 


Advertising 


Sears  banks  on  newspaper 
to  ring  up  higher  sales 


By  Bill  Gloede 

Sears,  Roebuck  &  Co.,  the  nation’s 
largest  retail  outlet,  is  spending  roughly 
71%  of  its  $350  million  annual  retail  ad¬ 
vertising  budget  in  newspapers. 

“Those  figures  say  that  Sears  has 
gneat  confidence  in  newspapers,  which 
still  represent  the  lions  share  of  Sears 
total  retail  ad  investment  for  our  more 
than  850  retail  stores  across  the  coun¬ 
try,”  said  Bob  Kissell,  Sears’  national 
retail  advertising  manager. 

Kissell  was  addressing  a  joint  session 
of  the  New  England  Newspapers  Adver¬ 
tising  Bureau,  New  England  Newspa¬ 
pers  Advertising  Executives  Association 
and  the  New  England  Daily  Newspaper 
Association  (October  18)  in  Boston. 

And  Sears  commitment  to  newspa¬ 
pers  is  not  likely  to  change  in  the  near 
future,  according  to  Kissell. 

“Unless  our  organization  and  method 
of  doing  business  changes  drastically,  I 
don’t  see  any  reason  why  our  marketing 
strategy  would  change,”  he  said. 

Said  Kissell,  “Though  we  do  use  prac¬ 
tically  all  forms  of  media  .  .  .  local  and 
national  .  .  .  our  principal  channel  of 
advertising  communication  is  the  local 
newspaper  for  our  retail  operations;  it’s 
the  most  effective  medium  we’ve  found 
to  reach  a  broad  variety  of  customers 
with  a  broad  merchandise  base,  with  the 
best  cost  efficiencies  on  a  variety  of 
products  daily — and  to  help  the  store.” 

Kissell  and  his  company  are  anticipat¬ 
ing  a  media  “future  shock”  during  the 
next  decade,  and  that  shock  will  likely 
shape  up  as  increased  media  fractional- 
ization  and  segmentation. 

“The  media  business  just  ain’t  what  it 
used  to  be — by  any  measurement,”  said 
Kissell,  “the  communicator’s  job  is  the 
KISS  principle — keep  it  simple, 
Simon — or  you’ll  not  do  the  basic  job  of 
communicating,  advertising  the  right 
products  to  right  consumers  at  the  right 
time,  with  good  cost  efficiencies.” 

Kissell  recapped  the  past  10  years  of 
newspaper  development,  a  decade  which 
has  already  ushered  in  the  age  of  “future 
shock.” 

He  pointed  out  the  changes  in  formats, 
the  increased  segmentation  inside  the 
newspaper,  the  impact  of  pre-print  in¬ 
serts  (Sears,  in  the  past  several  years, 
has  gone  from  60%  ROP  ads  nationally  to 
65%  pre-print  inserts),  technological  ad¬ 
vances  and  new  methods  of  distribution. 
The  1980’s,  he  thinks,  will  call  for  greater 
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research  efforts  on  the  part  of  local 
newspapers.  Over  the  next  few  years. 
Sears  is  going  to  want  to  know  who  sub¬ 
scribes  to  what  newspaper  in  a  particular 
Zip  Code  zone.  At  present,  he  said,  only 
15%  of  900  INAE  members  can  furnish 
the  store  with  Zip  Code  data. 

“We,  and  most  other  retailers,  need  to 
know  this  Zip  data  to  match  major  met¬ 
ropolitan  stores  individual  store  market¬ 
ing  areas  with  our  advertising  coverage 
in  reaching  their  customers,”  he  com¬ 
mented. 

Sears  is  also  going  to  want  Audit 
Bureau  of  Circulation  figures  for  free  dis¬ 
tribution  papers,  be  they  a  total  market 
coverage  operation  of  a  daily  paper,  a 
shopper  or  a  weekly  paper. 

Kissell  called  for  more  “hard  re¬ 
search”  in  sectional  readership — who 
reads  lifestyle,  sports,  travel,  food,  home 
and  news  sections — and  more  detailed 
information  on  the  merits  of  pre-print  in¬ 
serts  as  opposed  to  ROP  advertising. 

“The  complex  decisions  to  advertise 
more  effectively  in  print  pose  some  huge 
questions  that  need  more  factual  news¬ 
paper  and  industry  answers,”  he  said, 
“we  mean  to — have  to — get  them  as  our 
merchandising  and  print  advertising 
plans  develop.” 

Besides  the  71%  chunk  of  Sears’  ad 
budget  that  goes  into  newspapers,  3%  is 
placed  in  local  radio,  3%  in  local  tv,  1 1% 
in  network  tv,  2%  in  network  radio,  9% 
in  magazines  and  1%  in  direct  mail.  The 
other  media,  to  Kissell’s  mind,  will  seg¬ 
mentize  and  fractionalize  at  a  rapid  pace 
during  the  next  decade.  He  thinks  televi- 

Sears  plans  early 
holiday  ad  blitz 

Sears,  Roebuck  &  Co.  will  begin  its 
annual  holiday  blitz  before  Thanksgiving 
this  year,  according  to  company  offi¬ 
cials. 

The  moved  up  start  date  will  accom¬ 
modate  an  enhanced  tv  campaign  to  back 
a  record  three  rotogravure  newspaper  in¬ 
serts. 

Last  year.  Sears  place  only  two  inserts 
in  its  newspaper  ad  strategy.  This  year, 
the  inserts  are  slated  to  run  the  weeks  of 
November  4,  25,  and  December  9. 

The  company  will  not  spend  any  more 
money  this  year.  The  extra  effort  will  be 
underwritten  with  funds  left  from  a 
weaker  first  half  than  the  company  had 
anticipated. 


Tips  offered 
on  being  a 
good  ad  boss 

Kendall  Somers,  ad  director  for  the 
Tulsa  World-Tribune ,  dazzled  his  col¬ 
leagues  in  New  England  with  a  George 
Goebel-like  presentation  concerning 
“How  to  be  a  better  boss.” 

Speaking  before  a  group  of  publishers, 
ad  directors  and  salesmen  assembled  in 
Boston  earlier  this  month  for  the  New 
England  Newspapers  Advertising 
Bureau  annual  meeting,  Somers  released 
the  results  of  a  survey  he  conducted 
among  some  300  business-side  newspa¬ 
per  employees.  But  before  he  detailed 
his  data,  he  asked  the  executives  in  the 
chamber  just  what  they  thought  went 
into  being  a  good  boss. 

Some  of  the  suggested  qualities  in¬ 
cluded  understanding,  listening  to,  sup¬ 
porting,  recognizing,  leading  and  paying 
employees.  Another  quality  offered  from 
the  floor  was  consistency. 

The  employees  surveyed  by  Somers 
thought  a  little  differently. 

The  questionnaires  came  back  with 
qualities  like  fairness,  honesty,  compe¬ 
tency,  support,  open-mindedness,  de¬ 
cisiveness  and  a  willingness  to  praise  a 
job  well  done.  Somers  said  he  was  par¬ 
ticularly  perplexed  with  employees’  con¬ 
cern  for  their  bosses’  competence. 

The  questionnaire  also  asked  em¬ 
ployees  what  they  didn’t  like  in  a  boss. 
Those  negative  qualities  included  pom¬ 
posity,  playing  favorites  around  the  of¬ 
fice,  indecisiveness,  closed-mindedness, 
dishonesty,  lack  of  support  for  em¬ 
ployees  and  open  and  overt  criticism 
of  employees  when  others  are  present. 


sion,  the  last  major  mass  medium,  will 
become  more  segmented.  Radio,  already 
highly  segmented,  will  become  even 
more  so,  he  thinks.  Magazines  will  con¬ 
tinue  to  prosper  as  target  audiences  be¬ 
come  more  and  more  narrow.  And  even 
the  world  renown  Sears  Catalog  is  li¬ 
able  to  be  delivered  via  a  cathode  ray 
tube. 

“From  my  viewpoint .  .  .we  can  only 
make  progress  in  the  future  if  we  plan  for 
it,”  said  Kissell.  “and  don’t  get  away 
from  the  sound  principles  that  work.  The 
more  we  do  it  together — with  more  facts 
and  fewer  opinions — the  better  the  bot¬ 
tom  line  will  look.” 

He  continued,  “We  plan  ahead  all  the 
time  in  our  national  departments  at  Sears 
with  a  whole  host  of  merchandise,  pric¬ 
ing,  operations,  store  decisions  and  tim¬ 
ing  factors  that  have  come  together  at 
one  time  to  work  in  media.  Lots  of  de¬ 
tail.  Mind  boggling.  And  when  a  plan  is 
all  together,  you  kind  of  sigh  for  a  mo¬ 
ment  and  smile  because  you  know 
you’ve  got  a  plan  that  will  work.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ALCOHOUSM 


“WHAT  ABOUT  DRINKING?"  400  word 
weekly  column.  Now  in  its  4th  year.  All 
aspects  of  alcohol  use  and  abuse.  Witty 
and  informative.  It’s  for  real.  My  news¬ 
papers  don't  cancel.  Free  samples  and 
information.  Du-My  Syndicate,  45336 
Sancroft  Av,  Lancaster  CA  93534. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


AUTO  COLUMN,  straight  from  Detroit  ac¬ 
tion  I  cover.  $25  a  month.  Janicki,  37825 
Santa  Barbara,  Mt  Clemens  Ml  48043. 


CAREERS 


CAREERS  TODAY — A  brief,  news  col¬ 
umn  designed  for  young  and  old.  T rends, 
advice,  facts.  A  grabber  for  lifestyle  sec¬ 
tions.  Media  West,  E  302-26th,  Spokane 
WA  99203. 


CARTOONS 


CHECK  our  low  prices.  Rates  as  low  as 
40;  per  week  on  our  Editorial  Cartoons. 
Free  sample  package.  R-GABS  Comic 
Features,  1324  N  3rd,  St  Joseph  MO 
64501. 


COMIC  STRIPS 


BEST  comic  strips,  puzzles,  feature  col¬ 
umns,  editorial  and  sport  cartoons. 
FREE  CATALOG  or  $2  for  sample  pack. 
R-GABS,  1324  N  3rd,  St  Joseph  MO 
64501. 


COMMENTARY 


FOR  WEEKLY  or  semi-weekly  newspa¬ 
pers.  Independent,  self-employed  col¬ 
umnist  offers  sometimes  humorous, 
satirical,  always  entertaining,  thought 
producing  columns  on  varied  themes  for 
your  readers  who  may  not  read 
Buchwald,  Reston,  or  Wicker.  Free  sam¬ 
ples.  L.E.  Brown,  Route  1,  Box  214-C, 
Magnolia  NC  28453. 


ENTERTAINMENT 


PROFILES,  REVIEWS,  FEATURES— 
written  to  order  by  pro  with  solid  connec¬ 
tions  in  entertainment  industry.  S. 
Hager,  Box  1084,  New  York  NY  10025. 


GENERAL 


FREE  FEATURES  (swap  for  typography). 
Details,  samples:  Dickson,  177(X)  West¬ 
ern  69e,  Gardena  CA  90248. 


HUMOR 


YOUNG  BLACK  COLUMNIST  offers  side¬ 
splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L. 
Holmes,  2503  McGill,  Saginaw,  Ml  48601. 


"INKLINGS” — Popular  550  word 
tongue-in-fat-cheek  view  of  life  and  hard 
times  in  the  U.S.  of  A.  One  to  3  times 
weekly.  Rates,  samples:  Jo  Rife,  17620 
Holiday,  Morgan  Hill  CA  95037. 
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MEDICAL 


WHAT’S  NEW  IN  MEDICINE? 
Report  on  latest  medical  news,  with 
commentary,  300-t  words.  Willing  to  be 
syndicated.  L.A.  Chotkowski  MD.  FACP, 
1143  Chamberlain  Hwy,  Kensinrton  CT 
06037. 


MONEY 


"MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


DANA’S  DOLLARSAVERS— Weekly  col¬ 
umn  of  practical  inflation-fighting  tips 
guaranteed  to  save  readers  money  on 
food,  car  and  household  expenses.  Send 
for  free  samples  and  low  rates.  Dana 
Starbuck,  Box  1,  Chappaqua  NY  10514. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572 


NOSTALGIA 


GRAB  young  adult  market.  5(X)  words 
acked  with  memories.  Samples, 
eisureland  Features,  2125  Ewart  Av, 
Saskatoon,  Sask.,  Canada. 


“NOSTALGIA  NOTES’’— Sharp  600-word 
columns.  Music,  films,  sports,  1920- 
1960.  Samples,  rates;  Thurlow  0.  Can¬ 
non,  58  E.  Main  St,  Canton  NY  13617. 


PUZZLES 


-A-LES,  GA-LES,  GA-BLES,  GARBLES! 

From  F  ,  U  ,  N  FEATURES 
PO  Box  54,  Cooper  Station  NY  10003 


REAL  ESTATE 


i^CUSt  CALLS — Citation  for  recent  na¬ 
tional  -oward  says  "entertaining  format 
.  .  .concise.  .  .  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge.”  5th 
year,  major  dailies.  Edith  Lank,  240 
Hemingway,  Rochester  NY  14620.  (716) 


SENIOR  CITIZEN 


SENSITIVE  AND  REALISTIC— Today’s 
senior  citizen  population  is  increasing 
and  more  varied  than  ever.  Margaret,  a 
leading  authority,  speaks  directly  to 
their  concerns— and  their  strengths,  in 
DEAR  SENIOR  CITIZEN,  Letters  and 
answers  of  interest  to  all  ages.  Full  of 
practical  information,  spice  and  life. 
Weekly.  Write  for  samples  and  rates: 
MHS  Features,  PO  Box  425,  Lenox  Hill 
Station,  New  York  NY  10021. 


WEEKLY 


"BOOTSTRAPS”  is  basic.  It’s  an  in¬ 
teresting,  competitive,  habit-forming, 
800  words  of  creative  entertainment  and 
cultural  motivation  for  self-improve¬ 
ment.  $5  per  week,  4  weeks  free.  Elm 
Hollow  Syndicate,  Box  403,  Livingston 
Manor  NY  12758. 


AWARD-WINNING  column  (Outstanding 
column.  Press  Club  of  Southern  Califor¬ 
nia).  Weekly,  twice  weekly.  Favorable 
rates.  Walt  Brasch,  220  A  West  B  St, 
Ontario  CA  91762. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


7  ARTS  PRESS  Dept  EP  99 

ENTERTAINMENT  INDUSTRY  SERIES 
6605  Hollywood  Blvd,  Hollywood  CA  90028 
Books  by  Walter  Hurst,  Attorney.  Copy¬ 
right-Text,  statute,  pictures;  $15  hard. 
$10  soft.  Send  check  or  money  order. 
(213)  469-1095. 


TIRED  OF  BIG  CITY  LIFE?  Enjoy  the  ad¬ 
vantages  of  our  medium  size  communities 
with  their  clean  air  and  lower  living 
costs — without  the  headaches  of  a  large 
metropolitan  area.  Our  Southern  based 
newspaper  group  is  seeking  experienced 
professionals  in  the  area  of  general  mana¬ 
gers  over  several  nonmetropolitan  dailies. 
If  you  are  interested  send  your  resume  to 
Box  30875,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


BILL  MATTHEWS  COMPANY  conducts 

professional,  confidential  negotiations  for 

sale  and  purchase  of  highest  quality  daily 

and  weekly  newspapers  in  the  country.  Be¬ 

fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 

daytime;  (813)  733-8053  nights;  or  write 

Box  3364,  Clearwater  Beach,  FI.  33515. 

No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  We.“kly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif,  91763. 
(714)  626-6440 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400.  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Route  1,  Box  146 
Theordore  AL  36582 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


HALF  CENTURY  OF  EXPERIENCE  in  get¬ 
ting  good  buyers  and  sellers  together. 
NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City,  FL  32401. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


ALAN  G.  LEWIS,  MEDIA  BROKER 
Or;  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


IF  YOU'RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we’ll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile— and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates,  PO  Box  212,  Galva,  IL.  Phone 
(309)  932-2270,  or  932-2642. 


NEWSPAPER  CONSULTANTS 

JOHN  B.  OLSON  &  PARKER  LIKELY 
Box  799,  St  Petersburg.  Florida  33731 
(813)  821-5538  or  (fel)  896-4925 


DOES  YOUR  OPERATION  from  newsroom 
and  advertising  through  composing  pro¬ 
duction  need  updating?  Do  you  need  more 
efficiency?  At  less  cost?  If  your  answer  is 
“yes,"  let  us  suggest  unbiased  ways  and 
means  of  doing  just  that.  Many  years  of 
invaluable  experience  in  production  and 
sales. 

HUE  Consulting  Firm 
2209  Westridge,  Plano  TX  75075 
(214)  424-5494 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  group  of  weeklies  priced  at 
$1  million.  Building  available,  includes 
plant.  Qualify  yourself  in  first  letter.  Sny¬ 
der  Newspaper  Brokers,  136  E  Honolulu, 
Lindsay  CA  93247.  (209)  562-2587. 


KENTUCKY  WEEKLY  gross  $150M, 

$130M,  liberal  terms.  Ideal  situation  for 

husband  and  wife. 

Indiana  weekly  gross  $120M.  Sell  for 
$75M,  liberal  terms. 

WHITE  NEWSPAPERS  SERVICE 

Box  783,  McMinnville  TN  37110 


CALIFORNIA  SHOPPER.  Growing,  profit¬ 
able,  lots  of  assets,  sell  for  gross,  terms. 
(209)  526-2465,  after  8  PM. 


WEEKLY  in  southeast  Missouri  County 
seat.  Nice  recreation,  climate.  Gross 
$80,000.  Sell  at  gross  plus  building  29% 
down.  Ideal  for  family.  (Jwner  retiring.  Box 
30788,  Editor  &  Publisher. 


WELL  ESTABLISHED  New  York  City  week¬ 
ly— Composition  equipped,  over  $210,(X)0 
gross.  Can  do  far  more.  Medical  reasons 
require  sale  or  partnership  with  future 
buy-out  plan.  Ideal  for  experienced  editor 
or  ad  person.  Perfect  for  husband/wife 
combo.  $180,000  total  package.  29% 
down.  Box  30958,  Editor  &  Publisher. 


REGIONAL  SHOPPING  NEWS 
South  Central  Connecticut.  Established  28 
years.  Profitable,  gross  $260,000  in  1978, 
circulation  22,0(10.  Unlimited  potential. 
Retiring  owner  will  assist  energetic 
operator.  Sale  includes  a  fine  monthly 
magazine.  Call: 

WILLIAM  V  DWORSKI 
(203)  865-0564 

PROFESSIONAL  SERVICES  DIV. 

MARETZ-FRANFORD,  REALTORS 
419  Whalley  Av 
New  Haven  CT  06511 
Attn:  Bill  Dworski 


UNLIMITED  POTENTIAL— Indian  arts  and 
crafts  newspaper.  National  monthly  tab¬ 
loid,  paid  circulation  5000.  Annual  gross 
$170,000.  Serious  inquiries  only.  Box 
31235,  Billings  MT  59107.  (406)  245- 
0507. 


COUNTRY’S  LARGEST  monthly  recrea¬ 
tional  vehicle  consumer  and  trade  news¬ 
paper.  Gross  $225,000.  Excellent  profit 
maker,  established  Florida  based  firm.  Box 
30877,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  October  27.  1979 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


COUNTY-WIDE,  2200  paid  circulation 
weekly  seeks  investment  capital  in  return 
for  minority  or  majority  interest.  Paper  is 
IV2  years  old,  located  in  Rocky  Mountain 
West.  Extremely  high  growth  potential  in 
competitive  mid-sized  market.  Conversion 
to  controlled  circulation  possible.  Chain 
inquiries  welcome.  Box  30913,  Editor  & 
Publisher. 


PROFITABLE  ZONE  8  WEEKLY,  legal  in  2 
counties,  good  net,  gross  $105M,  78. 
Could  reach  $120M,  79.  Price  $103M  plus 
$77,500  for  real  estate.  Buyer  pays  broker. 
Dean  Sellers,  808  N.  Miller  St,  Mesa  AZ 
85203.  (602)  964-1093. 


NEWSPAPERS  WANTED 

IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4(X)0  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 

EXPERIENCED  newspapermen  looking  for 
paper(s)  grossing  $100M  to  $1  milTion. 
Prefer  Zones  8,  9,  5,  but  will  consider 
other  areas.  Marten,  Box  1388,  Cotton¬ 
wood  AZ  86326. 

NEWSPAPERS  WANTED 
Eager  to  buy  into  weekly  newspaper,  with 
track  record,  as  working  partner/co¬ 
publisher  in  San  Diego  coastal  area.  Would 
consider  Ventura,  California  area.  Looking 
for  profit  oriented  environment.  Well  fi¬ 
nanced.  Contact  S  P  Grossman,  4269 
Jasmine  Av,  Culver  (3ity  CA  §6230.  Please 
include  detailed  information. 


HUSBAND-WIFE  team  seeking  prosperous 
newspaper  in  Zones  3  or  5.  Desire  to  make 
immediate  purchase.  Send  pertinent  in¬ 
formation  tO:  Buz  Buse,  Rt  2,  Box  40,  Wal¬ 
ton  KY  41094. 


PRINTING  PLANTS 
FOR  SALE 


NEWSPAPER  SUPPLEMENT  printing 
plant,  typesetting,  cameras,  2  presses 
with  color  units.  Zone  9.  Box  30639,  Editor 
&  Publisher. 


USSR-Professional  Journalism  and  Arts 
Tour.  December  28-January  11,  1980.  In¬ 
cludes  Russian  Winter  Festival,  New  Year’s 
Eve  celebrations,  receptions  with  cocktail 
banquets.  National  Ukrainian  Feast,  semi¬ 
nars,  theater  visits  and  extensive  sight¬ 
seeing.  $989,  non-profit.  For  brochure 
write  vAI,  9  Cleveland  Rd,  New  Haven  CT 
06515. 


INDUSTRY  SERVICES 


ENGINEERING 
&  INSTALLATIONS 


PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installatioiv— addi¬ 
tion — consulting  troubleshooting,  print¬ 
ing,  mechanicaL  Specialist:  Goss  Metro, 
Cosmo  Urbanite.  Over  20  years  offset  ex¬ 
perience.  J.P.  Moll,  1310  Elm  Dr,  Schaum¬ 
burg  IL  60194.  (312)  885-8729. 


PRESSES-CONVEYORS:  Consultants,  En¬ 
gineers,  Riggers  and  Machinists  for 
equipment  installations,  modifications, 
repairs,  removals  and  overseas  shipments. 
Skidmore  &  Mason,  1  Sherman  Av,  Jersey 
City  NJ  07307,  (201)  659-6888. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  or  Brad  Hart 
(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York,  NY  10017 


RESUMES 


LEARN  TO  WRITE  YOUR  OWN 
DYNAMIC  JOB  RESUME 
Special  techniques  from  wire  service  pro 
help  you  get  ahead.  Write  to  Kardis,  Box 
2256,  Clifton  NJ  07015. 


WANTED  TO  BUY 


WANTED— Bound  volumes  or  runs  of  pre- 
1960  newspapers.  Prefer  runs  of  25  to  200 
years,  but  will  consider  any  offer.  An  excel- 


Page  Out  of  History,  11450  Bissonnet 
#301.  Houston  TX  77099.  (713)  933- 
6170. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Advertising  Services 
THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


PHOTOMECHANICAL  EQUIPMENT 
Pako  film  processor  model  24-1. 

Western  plate  coatef,  model  3M86. 
Cosar  53  Densitometer. 

Iconics  plate  processor,  model  TCM25-2 
Acti  copy  camera,  model  204. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278. 


CIRCULATION  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  systems  for  news¬ 
papers  with  10,(X)0  to  100,000-:^  circula¬ 
tions.  Designed  to  maintain  total  homes  in 
market  area.  Adaptable  to  subscriber  only 
basis.  Provides  on-line  access  to  sub¬ 
scriber,  route  and  carrier  information. 
Produces  daily  and  on-demand  ABC,  draw, 
bundle  wrapper,  carrier  update  package, 
truck  manifest,  mailing  labels,  includes 
auto  router,  PIA  billing/amortization,  car¬ 
rier  billing,  estimating,  bond  and  magazine 
accounting,  on-line  district  manager  mes¬ 
sage  system.  Other  systems  available  in¬ 
clude  Display  A/R  with  extensive  sales 
analysis,  transient  classified,  payroll,  ac¬ 
counts  payable,  newsprint,  commercial 
printing,  and  cost  accounting.  Designed 
for  IBM  General  Systems  Division  equip¬ 
ment.  Contact  CDS,  PO  Box  23054,  Kan¬ 
sas  City  MO  64141.  (913)  888-6755. 


To  answer  box  number  ads  in 
EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given  in 
the  ad.  c/o  Editor  &  Publisher.  575  Lexington 
Ave  .  New  York  ,  N  Y  10022. 

Please  be  selective  m  the  number  ot  clips 
submitted  in  response  to  an  ad  include  only 
material  which  can  be  torwarded  m  a  large 
manila  envelope.  _ | 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$2.75  per  line 

2  weeks— $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks — $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.05  per  line 

2  weeks— $1.90  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

4  weeks— $1.55  per  line,  per  issue 

Add  $  1. 75  per  insertion  for  box  service 
aivl  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 

Tuesday,  4:00  PM  New  York  Time 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


DEADLINE  CHANGE 

Due  to  the  Election  Day  holiday  on 
Tuesday,  November  6, 
the  classified  ad  deadline  for  the  issue  of 
November  10,  1978 
is 

Monday,  November  5  at  4pm. 

Info:  (212)  753-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized 

Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run: _ Weeks _  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  editor  &  publisher*  575  Lexington  Ave  •  New  York.  N  Y  10022 


EDITOR  &  PUBLISHER  for  October  27,  1979 


EQUIPMENT  &  SUPPLIES 
COMPUTERS 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HARRIS  MicroStor  front  end  system. 
We've  upgraded,  and  will  make  a  good  deal 
on  this  year-old  excellent  system.  Includes 
MicroStor,  three  CompuEdit  format  termi¬ 
nals  (one  is  tabbing),  interface  for  CG  Un¬ 
isetter,  spare  parts  for  interface  and  ter¬ 
minals.  Available  immediately  and  in  excel¬ 
lent  condition.  Asking  $15,700  for  the 
package.  Call  Roger  Porter  (208)  356- 
5441. 


FORK  UFTS 


FOR  SALE— Stand  up  model  Yale  Fork  Lift, 
electric  with  2500  pounds  lifting  capacity. 
Comes  with  charger.  $4800.  Call  or  write; 
Don  Glockner,  PO  Box  46408,  Seattle  WA 
98146.  (206)  767-3350  days. 


MAILROOM 


PITNEY  BOWES  addressing  system,  in¬ 
cluding  four  plate  cabinets,  plate  maker, 
addresser  and  automatic  feeder.  Pur¬ 
chased  new  2Vz  years  ago.  Available  im¬ 
mediately.  $5000  for  whole  package.  Call 
Roger  Porter  (208)  356-5441. 


MULLER  INSERTER  model  227  three  into 
one  and  one  Muller  227  two  into  one. 
Excellent  condition.  Model  545  Cheshire, 
526  label  head  and  12  foot  conveyor.  Ed 
Heisley,  (800)  527-1668. 


SHERIDAN  48P  inserter  with  8  heads. 
Sheridan  24P  inserter  with  5  heads. 
Muller  EM  10  inserter  with  6  stations 
Muller  227  inserter  with  3  stations. 

All  of  these  inserters  are  in  very  good  con¬ 
dition.  Installation  service  will  be  provided. 
We  are  also  interested  in  purchasing  mail- 
room  equipment  directly  from  individual 
newspapers. 

NEWSPAPER  MAILROOM  SYSTEMS 
11  Main  St 
Southboro  MA  01772 
(617)  481-8562 


KANSA  320  inserter  with  3  stations.  Excel¬ 
lent  condition.  Available  immediately, 
$12,000.  Box  30850,  Editor  &  Publisher. 


STEPPER  "PAPER  MAN"  3  station 
inserter-tyer-wrapper  with  card  inserter  at¬ 
tachment.  Rebuilt  tieing  head.  Runs  great. 
George  Williams,  (816)  258-7237  days, 
(816)  258-7123  nights,  weekends. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 

NEWSPRINT  ROLLS— 120  tons,  11"  wide, 
basis  30  lb — at  $400  ton,  FOB  warehouse 
New  York  City;  other  sizes  available,  con¬ 
tinuous  supply.  Brookman  Paper  Corp., 
300  E  54  St,  New  York  NY  10022.  (212) 
688-3020.  “This  is  our  40th  year." 


SPOT  NEWSPRINT 
OFFERED 

Prices  high  but  headed  higher 
RELIABLE  DELIVERIES.  ACT  NOW. 
Box  30833,  Editor  &  Publisher. 


PHOTOTYPESETTING 


COMPUGRAPHIC  Unified  Composer,  serial 
No.  114,  mint  condition,  interface  to  UTS 
and/or  direct  interface  to  tvoesetter. 
$11,000.  Being  replaced  with  Compu- 
graphic  Advantage.  Can  be  seen  in  opera¬ 
tion  at  the  Crescent-News,  Defiance  OH. 
(419)  784-5441. 


MERGENTHALER  VIP  7245-3  HS  servo.  In 
excellent  condition.  Available  im¬ 
mediately.  (312)  595-2780. 


YOU  CAN  BET  ON 
E&P  CLASSIFIEDS  .  .  . 

To  take  your  used  press, 
hardware,  (or  software)  that’s 
been  sitting  idly  by  and  put  it 
back  into  production! 

For  as  little  as  $2.25  per  line,  an 
E&P  Classified  ad  can  sell  your 
equipment  and  produce  a  profit 
for  you! 

E&P  CLASSIFIEDS 
(212)  752-7053 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  POB  205, 
Hopewell  June  NY  12533.  (914)  226-4711. 


IBM  ELECTRONIC  COMPOSER— perfect 
condition.  Family  Features  Editorial  Ser¬ 
vices  Inc,  PO  Box  8398,  Shawnee  Mission 
KS  66208,  (913)  362-4660. 


COMPUGRAPHICS 

7200 — $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


CASH  FOR  MARK  I,  IV, 

and  V  Pacesetters 

(614)  846-7025 


ACM  9000  with  direct  entry  keyboard, 
fonts,  ektamatic  processor.  Will  guarantee 
condition  at  time  of  shipment.  A  steal  at 
$6000.  Call  (815)  476-7966,  ask  for  John 
Walker. 


2  COMPUGRAPHIC  ACM  9000  typeset¬ 
ters.  Set  6-72pt.  type,  full  display  ad- 
setting  capability.  Call  Lyle  Jansen  (515) 
672-2581. 


BUY/SELL  TYPESETTING  EQUIPMENT  of 
every  kind,  also  rent  or  lease  AKI,  Elec¬ 
troset  keyboards  on  short/long  term.  505, 
V-l-P  Linofilm  boards  and  parts  (313) 
758-0480. 


FOR  SALE 

COMPUGRAPHIC  Factory  Reconditioned 
Phototypesetting  Equipment  ...  at  re¬ 
duced  prices!  C^mpugraphic  Installation, 
Training  and  Warranty  included. 

•  CompuWriter  I— Now  $3950 

•  CompuWriter  II— only  $5450 

•  CompuWriter  II  Jr./TG  Model- 
reduced  to  $5450 

•  High  Speed  Model  2961— $4450 

Also  Available — Compugraphic  High  Range 
UniSetter,  excellent  condition.  Will  install 
and  guarantee. 

For  further  information  contact; 

INLAND  PRINTING  EQUIPMENT,  INC. 
105th  &  Santa  Fe  Dr.,  Box  5487 
Lenexa,  Kansas  66215 
Call  Toll  Free  1-800-255-9050 

•  The  Exclusive  Distributors  of  Compu¬ 
graphic  Factory  Reconditioned  Photo- 
^pesetting  Equipment  in  the  U.S.  and 
Canada. 


2  ECRM  Model  5300  Scanner  Systems, 
each  with  PDP  8E  with  20K  core.  Laser 
Scanning  Unit,  High-Speed  BRPE  Punch, 
Autoterm  8  Terminal.  30  months  old. 
Maintained  by  ECRM.  Best  offer  to  Box 
30928,  Editor  &  Publisher. 


CG  COMPUWRITER  JR,  CG  7200,  CG 
Compuquick  processor.  Four  film  strips  for 
Jr,  15-20  for  7200.  Available  immediately. 
Excellent  condition.  $8000  for  whole 
package.  Call  Rober  Porter  (208)  356- 
5441. 


COMPUTAPE  I  in  very  good  condition.  New 
April  1975.  Includes  variety  of  fonts  and 
set  gears.  Best  offer.  Contact  Collegian 
Production  Manager  Patti  Hartranft,  (814) 
865-2533. 


PLATEMAKING 


USED  NAPP  equipment 
Washers-Dryers-Burners 
Beach  Auto  Bender  &  Trimmer 
Lewiston  Morning  Tribune 
505  C  St,  Lewiston  ID 
(208)  743-9411  Ext  211. 


PRESSES 


DAILY  KING  press.  4  units  complete.  Like 
new  condition.  Ready  to  be  shipped.  Bell- 
Camp  Inc.  (201)  796-8442.  Telex  130326. 


HYSTER  ROLL  GRABBER 

$98(X).  Call  Ridley  Lewis, 

(214)  634-0558 


HARRIS  LTL  42  x  58 
2-color  offset  press.  $10,(XX). 
Call  Ridley  Lewis  (214)  634-0558. 


THATCHER  web  offset  press,  three  units 
with  folder,  roll  stand,  and  hoist.  Available 
immediately  (we  are  now  printing  at  a  cen¬ 
tral  plant.)  Best  offer  over  $30,000.  As  is, 
where  is.  Contact  Ted  Becher,  General 
Manager,  Blue  Mountain  Eagle,  PO  Box 
69,  John  Day,  OR  97845.  (503)  575-0710. 


22%"  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
21W  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
%s"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss.  Community  oil  bath 
224k"  cutoff  Hoe  color  convertible  4  units, 

available  now. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now.  Now  in  our  warehouse 
cleaned  and  painted  or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  VI 5A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


COTTRELL  V-15A,  3  units/folder. 

Cottrell  V-15A,  2  units/folder. 

Cottrell  V-15A  add-on  units  (3). 

News  King  2  units/folder. 

News  King  add-on  unit — 1972. 

Color  King  folder,  30  h.p.  drive 
Hantscho,  22%  x  36,  2  units/folder 
Magna  Craft  label  machine 
Custom-Bilt  3  knife  rotary  trimmer — 1975. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 
(305)  896-4330  Telex  56-7471 


1  GOSS  COMMUNITY  add  on  unit 
Grease  type,  excellent  condition. 

2  1972  Daily  King  add  on  units  with 
roll  stands. 

1  Reconditioned  Color  King  folder  with 
30  HP  GE  drive. 

Call  or  write; 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  CoTor  King  5  Units,  1968. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Vt  folders. 

Goss  4,  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


MARK  I  HEADLINER,  25%  by  72",  2:1 
double  folder,  1  color  half  deck,  6  flying 
pasters.  IPE(i,  INC.,  401  N.  Leavitt  St, 
Chicago  IL  60612.  (312)  738-1200. 


LET  US  BE  YOUR  SERVICEMAN 
Removals,  installations,  custom  press  en¬ 
gineering  and  rebuilding  services.  Web 
width  reductions .  .  .  Double  width,  single 
width,  offset  or  letterpress. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


WANTED  TO  BUY 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
IBM;  camera.  N.  Gregory,  343  Clive  Ave., 
Oceanside,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


ANGLE  BARS  for  82  14V2  Goss  Metro 
press.  Old  style.  Two  sections,  1  lefthand, 
1  righthand,  to  add  to  existing  2-high. 
Economist  Newspapers,  5959  S  Harlem 
Av.  Chicago  IL  6(5638,  (312)  586-8800. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburgany  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


WILL  PAY  $1000  each  for  used  12"  x  18" 
Graphic  Electronics  Photo  Lathes.  Contact 
Franklin  Greenway,  (404)  873-3257,  1% 
14th  St  NW,  Atlanta  GA  30318. 


WANTED — Used  coin  operated  vendor 
racks  for  San  Francisco  Bay  Area  weekly. 
Price  negotiable,  depending  on  condition, 
quantity,  shipping  costs,  etc.  Geoff  Gold¬ 
stein  or  Rob  Howe;  Berkeley  Barb,  PO  Box 
1247,  Berkeley  CA  94701,  (415)  849- 
1040. 


SYNTRON  JOGGERS,  model  J-50a,  17"  x 
22"  for  Sheridan  inserter.  Box  30799, 
Editor  &  Publisher. 


REWINDER  WITH  slitter  and  splicing  table 
for  40"  diameter,  60"  width  rolls.  Call  Lee 
Stough,  Toledo  Blade  (419)  259-6047. 


ALL  TYPES  OF  COMPOSING  EQUIPMENT 
for  top  cash  prices  regardless  of  condition 
or  age.  Will  pay  for  all  pickup  and  transpor¬ 
tation.  Phone  (800)  521-5587  or  in  Michi¬ 
gan  (313)  865-7805. 


REMODELING 

Need  Wood  type  to  fill  in  small  gap.  Call 
Mrs  Kreischer  at  (717)  784-2121,  ext  14. 


Help 

Wanted... 


ACADEMIC 


MASS  COMMUNICATION 
The  University  of  Iowa  School  of  Jour¬ 
nalism  is  accepting  applications  and 
nominations  for  a  Senior  Full  Professor  po¬ 
sition  with  an  anticipated  starting  date  of 
August,  1980.  Candidates  should  have  a 
PhD,  Doctoral-level  teaching  experience, 
and  an  established  record  of  research  in 
Mass  Communication.  The  person 
selected  will  play  a  major  role  in  the  Doc¬ 
toral  program  and  participate  at  the  Mas¬ 
ter's  and  Undergraduate  levels.  Salary  will 
depend  on  qualifications.  There  is  a  possi¬ 
bility  of  being  appointed  to  a  named  pro¬ 
fessorship.  Screening  of  applicants  will 
begin  December  1,  1979.  Send  vita,  bib¬ 
liography  of  published  work,  examples  of 
recent  work  and  references  to  Carolyn 
Stewart  Dyer,  Chair,  Faculty  Search  Com¬ 
mittee,  School  of  Journalism,  University  of 
Iowa,  Iowa  City  lA  52242.  The  University  of 
Iowa  is  an  Equal  Opportunity/affirmative 
action  employer. 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM,  MA  or  PH  D,  experienced  in  print 
journalism,  available  August  1980.  Teach 
2  courses  per  semester  and  advise  student 
newspaper.  Write  Raeburn  Miller  c/o  De¬ 
partment  of  English,  University  of  New  Or¬ 
leans,  New  Orleans  LA  70122.  EEO/AA. 
Applications  acknowledged  only  if  possibil¬ 
ity  of  appointment  and  deadline  for  appli¬ 
cations  January  15,  1980. 
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ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


JOURNALISM  COORDINATOR  to  provide 
leadership  in  development  of  existing  un¬ 
dergraduate  program  and  an  introduction 
of  professionally-oriented  graduate  pro¬ 
gram.  Terminal  degree,  professional  ex¬ 
perience,  teaching  and  administrative  abil¬ 
ity.  Experience  with  grant  proposals  help¬ 
ful.  Rank  and  salary  commensurate  with 
ualifications  and  experience.  Vita  to 
hairman.  Journalism  Coordinator  Search 
Committee,  Department  of  Communica¬ 
tions,  PO  Box  248127,  University  of 
Miami,  Coral  Gables  FL  33124  by  12/1/79. 
The  University  of  Miami  is  an  equal 
opportunity/affirmative  action  employer. 


OHIO  STATE  UNIVERSITY’S  School  of 
Journalism  is  seeking  persons  with  two  or 
more  years  of  experience  in  public  affairs 
reporting  to  participate  in  the  Kiplinger 
Public  Affairs  Reporting  Program  for 
1980-81,  while  working  on  a  master's  de¬ 
gree,  beginning  Autumn  1980.  For  infor¬ 
mation,  write  or  call;  Chairman,  Graduate 
Committee,  School  of  Journalism,  Colum¬ 
bus  OH  43210,  (614)  422-7438. 


THREE  TENURE  track  positions  beginning 
August,  1980.  1)  News  Editorial.  Media 
experience  essential.  PhD  or  ABD  pre¬ 
ferred.  2)  Advertising.  Media  experience  es¬ 
sential.  PhD  or  ABD  preferred.  3)  Broad¬ 
casting.  Experience  in  radio  or  television 
news  essential.  PhD  or  ABD  preferred. 
Salaries  will  be  competitive.  Submit  re¬ 
sume  to  Dr  William  Thorn,  Chairman, 
Search  Committee,  College  of  Journalism, 
Marquette  University,  Milwaukee  Wl 
53233.  An  equal  opportunity,  affirmative 
action  employer. 


ENGLISH/JOURNALISM:  assistant  profes¬ 
sor,  tenure  track,  starting  Fall,  1%0,  to 
teach  journalism  and  composition,  and  to 
lead  in  the  development  of  a  new  cur¬ 
riculum  in  rhetoric-communication-media 
studies.  A  varied  background  in  Jour¬ 
nalism.  rhetoric  and  composition,  com¬ 
munication,  the  mass  media  and/or  busi¬ 
ness  is  essential.  PhD  required.  Salary 
competitive.  Send  letter  and  vita  by 
November  20  to  Professor  Richard  A. 
Pacholski,  Chairman,  Department  of  En- 

tlish,  Millikin  University,  Decatur  IL 

2522. 


PROFESSOR  OF  JOURNALISM  sought  for 
the  permanently  endowed  Allison  Chair  of 
Journalism  being  created  at  Midland  Col¬ 
lege  in  Midland,  Texas.  Applicants  should 
have  a  degree  in  Journalism,  college  teach¬ 
ing  experience,  and  be  a  published  profes¬ 
sional  writer/journalist.  Midland  College  is 
a  fully-accredited  comprehensive  com¬ 
munity  college  with  2500  students  and  a 
newly-completed  115-acre  campus,  lo¬ 
cated  in  a  sophisticated  city  of  75,000 
with  excellent  climate  and  living  condi¬ 
tions.  Salary  $35-40,000  annuaTly,  plus 
many  benefits.  Submit  full  resume  to  Or. 
Don  Hunt,  Vice  President  for  Academic 
Studies,  Midland  College,  3600  N.  Gar¬ 
field,  Midland,  Texas  79701.  Midland  Col¬ 
lege  is  an  equal  opportunity  employer. 


THE  HENRY  W.  GRADY  SCHOOL  of  Jour¬ 
nalism  and  Mass  Communication,  The 
University  of  Georgia,  has  two  openings  for 
faculty  members  with  strong  research 
interests  and  a  proven  record  of  ac¬ 
complishment  or  strong  indications  of  re¬ 
search  potential  plus  interest  in  teaching 
communications  theory  and  research 
methods  courses.  One  position  may  in¬ 
volve  administration  of  the  graduate  pro¬ 
gram.  Rank  and  salary  open.  The  Univer¬ 
sity  is  an  Equal  Opportunity  Employer.  Ap¬ 
plications  from  women  and  minorities  are 
especially  sought.  Positions  to  be  filled  no 
later  than  September  1,  1980.  The  School 
has  nearly  100  master’s  students  and  a 
Ph.D.  program  is  contemplated.  Deadline 
for  applications;  November  23,  1979. 
Send  applications  to  Dr.  Al  Hester,  Search 
Committee,  Henry  W.  Grady  School  of 
Journalism  and  Mass  Communication, 
University  of  Georgia,  Athens  GA  30602. 


ADMINISTRATIVE 


PERSONNEL  MANAGER 

Challenging  new  position  with  a  dynamic 

growing  newspaper  in  northeastern  Ohio. 

[ualifications;  BS  cr  BA,  minimum  2  years 
experience,  familiarity  with  EEO,  benefits 
administration,  wages  and  salary  adminis¬ 
tration  and  MBO.  Send  resume  with  salary 
request  to  Fred  Schomer,  Treasurer,  The 
Tribune  Chronicle,  240  Franklin  St  SE, 
Warren  OH  44482.  An  equal  opportunity 
employer. 


WE’RE  LOOKING  for  energetic,  bright  and 
underemployed  people  who  would  like  to 
learn  firsthand  how  to  publish  small  to 
medium  sized  newspapers.  All  contact 
with  us  will  be  kept  absolutely  confiden¬ 
tial.  Send  resume  to  Tom  Worrell,  Presi¬ 
dent,  Worrell  Newspapers,  Inc.,  PO  Box 
1407,  Charlottesville  VA  22902. 


CONTROLLER— Zone  2  growing  and  pro¬ 
gressive  60,(X)0  daily  needs  individual  to  di¬ 
rect  all  phases  of  accounting  operations 
including  comprehensive  understanding  of 
business  computer  systems,  budget  and 
financial  analysis.  Seeking  an  individual 
with  a  minimum  of  5  years  experience. 
Newspaper  or  public  accounting  experi¬ 
ence  preferred,  MBA  a  plus.  Respond  with 
resume  and  salary  requirements  to  Box 
30629,  Editor  &  Publisher. 


PUBLISHER  FOR  4500  paid  weekly.  Great 
opportunity  for  a  sales-oriented  leader  who 
can  motivate  people.  Join  a  winning  team 
and  live  in  a  small  Zone  9  coastal  commun¬ 
ity.  Salary,  good  bonus  plan  and  strong 
fringe  benefits.  Excellent  opportunity  to 
grow.  Send  resume  to  Box  308i^,  Editor  & 
Publisher. 


WANTED  ADMINISTRATIVE  ASSISTANT  to 
publisher  and  president  of  small  group  of  8 
dailies  and  weeklies.  Expect  strong 
budgeting  background  and  ability  to  work 
with  and  motivate  managers.  Desire  a  per¬ 
son  that  can  take  on  major  projects  and 
arrive  at  valid  and  timely  conclusions. 
Great  opportunity  in  strong  growth  area 
(Zone  9).  Please  forward  experience  re¬ 
sume,  personal  wals  and  salary  require¬ 
ments  to  Box  30785,  Editor  &  Publisher. 


JOURNALIST  needed  to  demonstrate 
capabilities  to  be  assistant  publisher. 
Editorial  ability  to  write  sports,  features, 
copy  editing,  layouts  and  to  train  on  finan¬ 
cial,  promotional  and  personnel.  Publisher 
nearing  semi-retirement  needs  help  on  2 
specialty  weekly  publications  and  local 
community  paper  (50,000  total  subscrib¬ 
ers,  65  employees).  If  qualified  after  trial, 
partial  ownership  options.  Write,  do  not 
call,  Tom  Mayhill,  Personal,  PO  Box  146, 
Knightstown  IN  46148. 


ACCOUNTING  MANAGER  and  assistant  to 
the  chief  financial  officer.  Growing  north¬ 
eastern  Ohio  company  has  an  opening  for 
an  individual  to  direct  all  phases  nf  ac¬ 
counting  operations  to  include  experience 
with  general  ledger  and  financial  report¬ 
ing.  Must  have  working  knowledge  of  sys¬ 
tems,  budget  and  cost  analysis.  Data 
processing  experience  preferably  in  IBM 
models  32  or  34.  Minimum  of  5  years  ex¬ 
perience  in  newspaper  accounting  or  pub¬ 
lic  accounting  helpful  but  not  necessary. 
Must  be  personable  and  able  to  get  along 
well  with  people.  College  degree  required, 
MBA  a  plus.  Send  resume  and  salary  his¬ 
tory  to  Box  30893,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  SALES— Seeking  aggres¬ 
sive,  promotional  minded  salesperson. 
Opportunity  for  the  right  person  in  beauti¬ 
ful  northern  Minnesota.  Salary  commensu¬ 
rate  with  experience  and  ability.  Incentive 
program  and  fringe  benefits.  Send  resume 
and  salary  requirements  to  S.L.  Asbach, 
Mesabi  Daily  News,  Virginia  MN  55792. 


RETAIL  AD  MANAGER— We  want  an 
opportunity/advancement  minded  "shirt 
sleeve”  motivator  to  direct  a  staff  of  eight 
outside  sales  people.  Our  newspaper  is  a 
countywide  product  in  the  beautiful  cen¬ 
tral  California  coastal  area  with  a  paid  cir¬ 
culation  over  22,000  and  planning  for 
greater  growth  and  expansion.  You  will 
work  hard  and  be  rewarded  amply.  Call 
Howard  J.  Higgins,  Advertising  Director, 
(805)  543-1901  for  an  appointment. 


RETAIL  ADVERTISING  MANAGER— Work 
under  advertising  director  and  oversee 
staff  of  5  for  21, (XK)  circulation  daily  with 
growth  potential.  New  position  requiring 
strong  motivator  capable  of  handling  large 
accounts.  College  town,  excellent  envi¬ 
ronment  and  an  exciting  time  to  come 
aboard.  Send  resume  with  salary  request 
to  Steve  Braver,  Business  Manager,  The 
Centre  Daily  Times,  PO  Box  89,  State  Col¬ 
lege  PA  16801. 


ZONE  7  large  weekly  shopper,  72,000  cir¬ 
culation  seeks  strong  individual  capable  of 
earning  $25-50,0<X)  a  year.  Good  draw  plus 
excellent  commission.  Mr  Lesnar,  (800) 
843-6805  toll  free. 


ADVERTISING  DIRECTOR  needed  to  pro¬ 
mote  and  coordinate  8000  circulation.  4 
paper  weekly  group.  We  want  a  person  who 
knows  advertising,  promotion,  budgeting, 
TMC  and  isn’t  afraid  to  sell.  This  is  a  new 
position  to  supervise  4  person  staff  and 
deal  directly  with  the  publisher.  $16,000 
base  plus  good  bonus,  mileage,  vacation, 
insurance,  modern  plant,  award  winning 
news  product,  in  nice  6000  community. 
Send  resume  to  Mike  Lindsey,  2025  Main, 
Torrington  WY  82240. 


LOOKING  FOR  a  place  to  grow?  Join  our 
expanding  ad  staff  in  one  of  the  South’s 
fastest  growing  small  markets.  Applicants 
must  have  at  least  two  years  newspaper 
sales  experience.  Please  send  resume  and 
salary  requirements  to  Box  30791,  Editor 
&  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Needed  for  strong  suburban  southern 
California  daily.  Must  be  both  sales  and 
marketing  oriented.  We  desire  an  experi¬ 
enced  and  professional  individual  who  ex¬ 
cels  in  highly  competitive  situations.  Ex¬ 
cellent  working  conditions  and  company 
benefits.  Send  resume  with  salary  history 
to  Chuck  Rathbun,  Director  of  Sales  and 
Marketing,  Tribune,  PO  Box  1259,  Covina 
CA  91722. 


DISPLAY  ADVERTISING 
SALES  MANAGER 

We  are  looking  for  an  individual  to  lead  and 
motivate  a  display  sales  staff  of  25  in  an 
exploding  suburban  daily  paper.  The  indi¬ 
vidual  we  are  seeking  must  have  a  proven 
track  record  in  competitive  market  and 
ability  to  lead  an  aggressive  sales  staff. 
Here  is  an  opportunity  to  use  your  talents 
in  an  atmosphere  of  encouragement  and 
cooperation.  Highest  quality  editorial 
stafL  very  strong  classified.  Salary  and  in¬ 
centive  potential  to  $40,000-i-.  Send  re¬ 
sume  in  confidence  to  Box  30638,  Editor  & 
Publisher. 


DISPLAY  AD  SALESPERSON 
Central  Ohio  daily  with  2  strong  weeklies 
needs  aggressive  salesperson.  Great  in¬ 
centive  plan.  Send  resume  and  salary  re¬ 
quirements  to  Hank  Baisley,  Mount  Vernon 
News,  18  East  Vine  St.  Mt  Vernon  OH 
43050. 


SALES  REPRESENTATIVE  desire  for  ex¬ 
panding  nationally  known  advertising  fea¬ 
ture.  Area  can  include  mid-west  or 
Pennsylvania  area.  Above  average  pay 
benefits  $14,000-$20,000.  Travel  neces¬ 
sary.  Responses  confidential.  Address  re¬ 
plies  to;  Personnel  Dept,  PO  Box  8024, 
Charlottesville  VA  22906. 


ADVERTISING  DIRECTOR  DAILY 
10,000  daily  plus  Sunday  in  the  Great 
Northern  outdoors  Zone  5.  we  want  a  pro¬ 
fessional  Ad  Director  who  is  goal  and 
budget  oriented,  well  organized  and  pro¬ 
motion  minded,  you  must  have  -•  minimum 
of  3  to  5  years  newspaper  sales  manage¬ 
ment  experience.  Please  send  resume  and 
cover  letter  with  salary  requirements  to 
Box  30848,  Editor  &  Publisher. 


SHOW  US  by  your  track  record  what  you 
can  do  for  us.  We  can  do  only  one  thing  for 
you — pay  you  well.  If  you  are  presently 
successtufly  employed  in  advertising  sales 
and  want  an  opportunity  to  sell  even 
more— write  us  today.  This  ad  will  run  only 
once  and  the  position  will  be  filled  in  the 
next  10  days.  (Zone  5  weekly).  If  you  are 
interested  write  Box  30951,  Editor  & 
Publisher. 


ADVERTISING  MANAGER— Seeking  pro¬ 
motional  minded,  aggressive  person.  Ex¬ 
cellent  opportunity  for  right  person  who 
wants  to  locate  in  northern  Minnesota.  In¬ 
centive  program  and  fringe  benefits.  Sal¬ 
ary  commensurate  with  experience  and 
ability.  Box  30924,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
We  want  a  strong  leader  able  to  motivate  a 
capable  11  member  staff,  get  maximum 
revenue  from  an  affluent  market,  apply 
market  research  to  our  sales  efforts,  main¬ 
tain  personal  contact  with  major  advertis¬ 
ers.  Excellent  salary,  benefits,  future.  Ad¬ 
ditional  responsibility  for  top  performer. 
Circulation  38,500  and  growing.  Write 
Rochester  Post-Bulletin,  18  First  Av  SE, 
Rochester  MN  55901.  Bill  Boyne,  general 
manager. _ 


ADVERTISING  SALESPERSON,  Must  be 
experienced  and  aggressive,  with  man¬ 
agement  potential.  Contact  assistant  to 
publisher.  Northern  Wyoming  Daily  News, 
Box  508,  Worlanrt  WY  82401.  (307)  347- 
3241. 


EDITOR  &  PUBLISHER  for  October  27,  1979 


ADVERTISING  MANAGER— Zone  5  subur¬ 
ban  weeklies  52,000  circulation,  has  im¬ 
mediate  opening  for  working  retail  adver¬ 
tising  manager  capable  of  managing  6  per¬ 
son  staff  and  handling  major  accounts.  All 
replies  confidential.  Box  30936,  Editor  & 
Publisher. 


COOPERATIVE  ADVERTISING 
SALES  REPRESENTATIVE 
If  you  have  a  thorough  knowledge  of  co-op 
advertising,  we’re  looking  for  you!  The  ex¬ 
pansion  of  our  Co-Op  Department  calls  for 
an  individual  to  sell  and  coordinate  co-op 
programs  to  manufacturers  and  dis¬ 
tributors;  to  participate  in  the  on-going 
training  of  our  30*-  retail  sales  representa¬ 
tives,  and  to  participate  in  the  co-op  edu¬ 
cation  of  our  advertisers.  We’re  looking  for 
an  aggressive,  self-motivated  individual 
with  a  proven  track  record  in  co-op  adver¬ 
tising.  This  is  an  excellent  opportunity  to 
join  a  progressive  and  rapidly  expanding 
company.  We  are  a  Zone  8  weekly  with  a 
circulation  of  over  300,000.  Send  confi¬ 
dential  resume  to  include  salary  history  to 
Box  30891,  Editor  &  Publisher.  We  are  an 
equal  opportunity  employer. 


WANTED — Ad  rep  with  proven  ability  who 
has  what  it  takes  to  go  all  the  way  to  the 
top,  through  sales.  Working  at  one  of  the 
fastest  growing,  largest  community  shop¬ 
pers  in  the  country.  Located  30  minutes 
from  Manhattan.  Applicant  must  be  ambi¬ 
tious,  enthusiastic  and  have  a  lot  of  self 
confidence  based  on  very  successful,  even 
though  limited,  experience.  If  you’re  really 
good,  you’ll  make  very  desirable  money  on 
the  way  up.  Excellent  career  opportunity 
for  right  person.  If  interested,  write  and 
tell  us  why.  Also,  send  resume,  salary 
background  and  requirements  to  Box 
30889,  Editor  &  Publisher. 


AO  SALES — Ideal  position  for  personable 
recent  college  graduate  interested  in 
learning  newspaper  advertising.  Award¬ 
winningweekly  in  unique  and  lovely  island 
area.  Resume  and  references  to  Larry 
Duthie,  Friday  Harbor  Journal,  PO  Box 
519,  Friday  Harbor  WA  98250. 


ADVERTISING  SALES  DIRECTOR 
The  Pulitzer  Prize-winning  Sun  Newspa¬ 
pers  of  Omaha  are  seeking  an  individual 
with  proven  sales  and  managerial  back¬ 
ground  to  head  up  all  advertising  sales  di¬ 
visions  for  7  paid  and  5  free  weekly  news¬ 
papers. 

We’re  an  innovative  newspaper  company 
that  values  well  managed  and  motivated 
personnel.  If  you  have  energy  and  en¬ 
thusiasm  to  accompany  your  record  of 
success,  we  have  the  challenge  and  re¬ 
wards  for  a  career  executive. 

Omaha  is  an  environmentally  sound  city 
with  surprising  cultural  advantages.  Excel¬ 
lent  pay  and  fringes;  excellent  working 
conditions.  This  is  an  opportunity  to  grow 
with  a  solid,  well-established  company.  All 
inquiries  treated  in  confidence.  Write  to 
Richard  Kreuz,  Assistant  Publisher.  Sun 
Newspapers,  4875  F  Street,  Omaha  NB 
68117,  or  call  (402)  733-7300. 


WE  WANT  a  person  who  can  sell.  We  sim¬ 
ply  don’t  give  a  darn  about  other  qualifica¬ 
tions.  Produce  and  you  make  money— if 
you  don’t  sell  we  fire  you.  We  want  to  grow 
rapidly.  Only  those  people  who  are  pres¬ 
ently  employed  in  advertising  sales  will  be 
considered.  We’re  an  Ohio  growing  weekly. 
Write  us  at  Box  30941,  Editor  &  Publisher. 


CIRCULATION 


NEWSPAPER  GROUP  seeks  circulation 
manager  for  small  Iowa  daily,  7000-t. 
Need  aggressive  leader  with  sharp  organi- 
zationaTskills  and  creative  promotional 
ideas  to  lead  department  forward.  Excel¬ 
lent  opportunity  for  advancement  in 
rapidly  growing  group.  Box  30658,  Editor  & 
Publisher. 


CIRCULATION  MANAGER— 50,000  circu¬ 
lation  Zone  5  weekly  group,  dominant  in 
growth  market.  Excellent  opportunity  for  a 
communiw  minded  pro  with  credentials  on 
paid  and  TMC.  Send  resume  to  Box  30898, 
Editor  &  Publisher. 


CIRCULATION  MANAGER— 13,173  circu¬ 
lation  6  day  morning  paper  Zone  5.  Need 
aggressive  leader  with  selling,  organiza¬ 
tional  and  creative  abilities.  Excellent 
management  opportunity  and  good  benefit 
program.  Send  resume  with  salary  history 
and  references  to  Box  30938,  Editor  & 
Publisher. 
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HELP  WANTED 


CIRCULATION  DIRECTOR— Zone  5, 
medium  market  daily.  Applicant  must 
demonstrate  results  in  competitive  market 
situation.  All  inquiries  held  in  strict  confi¬ 
dence.  Send  resume  to  Box  30756,  Editor 
&  Publisher. 


CIRCULATION  MANAGER  for  our  national 
award  winning  free  weekly  newspapers.  We 
are  looking  for  a  take  charge,  self -starting 
person  to  grow  with  our  32,000  circulation 
roup.  Benefits  include  dental  insurance, 
end  resume  and  salary  history  to.-  Mr  Skil- 
lington.  Courier  Newspapers,  PO  Box  300, 
Damascus  MD  20750. 


WE  ARE  EXPANDING  our  newspapers  and 
have  need  for  an  experienced  circulation 
manager  who  has  a  proven  record  and  is 
able  to  take  complete  control  of  setting  up 
a  complete  circulation  system.  Salary 
commensurate  with  experience.  Please 
send  resume  to  Dick  Stern,  General  Man¬ 
ager,  Life  Newspapers,  19  E  31  St,  La 
Grange  Park  IL  M525. 


ZONE  MANAGER— The  Register  of  Santa 
Ana,  California,  Orange  County’s  dominant 
newspaper,  230,000  daily,  250,000  Sun¬ 
day,  has  an  opening  for  an  experienced 
zone  manager  to  be  in  charge  of  district 
managers.  Tf  you  are  considering  a  move, 
consider  the  beauty  of  Southern  Califor¬ 
nia.  Tom  Peterson,  The  Register,  PO  Box 
11626,  Santa  Ana  CA  92711. 


COME  GROW  with  us.  We  need  an  experi¬ 
enced  circulation  manager  for  6000  daily. 
Salan,  hospitalization,  retirement  bene¬ 
fits.  Send  resume  and  salary  requirements 
to  Walt  Handy.  The  News-Republican,  PO 
Box  100,  Boone  lA  50036.  Replies  held  in 
confidence. 


CIRCULATION  MANAGER  for  large  subur¬ 
ban  newspaper  group  in  Zone  9.  Must  have 
strong  bacl^round  in  organizing  and  ad¬ 
ministering  a  combination  carrier/ 
contractor  home  delivery  system.  Send  full 
resume  including  salary  history  to  Box 
30810,  Editor  &  Publisher. 


MEDIUM  SIZE  daily  in  northern  California 
needs  a  supervisor  working  with  carriers. 
Must  be  strong  in  basics — Service,  sales 
and  collections.  Send  complete  resume 
with  salary  requirements  to  Russ  Smith, 
Stockton  Record,  PO  Box  900,  Stockton 
CA  95201. 


COME  TO  THE  SUN  BELT.  Experienced 
circulation  manager  for  small  daily  wanting 
to  grow  larger.  Send  references  and  re¬ 
sume  to  Box  30559.  Editor  &  Publisher. 


DIRECT  MAIL  EXPERT  NEEDED  FOR 
CIRCULATION  PROMOTION  DIRECTOR 
Large  Midwestern  religious  publisher  is 
looking  for  a  direct  mail  expert  to  fill  the 
position  of  Circulation  Director  for  the 
largest  national  weekly  publication  of  its 
kind.  The  position  offers  the  right  person  a 
challenging  opportunity  to  continue  the 
steady  growth  pattern  of  the  past  several 
years.  Direct  mail  experience  is  essential, 
circulation  management  experience  is 
helpful  but  not  necessary.  Send  resume 
and  salary  requirements  to  Box  30917, 
Editor  &  Publisher. 

Equal  Opportunity  Employer 

LOOKING  for  someone  who's  ready  to  step 
up  to  circulation  manager  of  a  6-paper 
chain  of  weeklies  in  Zone  5.  Excellent  op¬ 
portunity  with  a  growing  firm.  Call  Bill 
Saunders  at  Index  Publications,  (312) 
841-6400,  or  home  (312)  799-5994  for  ap¬ 
pointment. 


HELP  WANTED 


SMALL  DAILY  circulation  manager.  Ex¬ 
perience  in  PIA  and  7-day  operation 
necessary.  Zone  5.  Send  resume  to  Box 
30755,  witor  &  Publisher. 


CIRCULATION  MANAGER  for  New  lersev 
weekly  chain.  Familiar  with  paid  and  dis¬ 
tribution  systems.  Must  be  take  charge 
type.  Excellent  company  benefits.  Contact 
Mr  Mintz,  Publisher  1291  Stuyvesant, 
Union  NJ  07083  or  call  (201)  686-7700. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  TELEPHONE 
SALES  SUPERVISOR 

This  79,000  circulation  7-day  newspaper  is 
looking  for  a  sales  oriented  supervisor  in  a 
14  position  (and  growing)  phone  sales 
staff.  Goal  oriented  person  with  the  ability 
to  motivate,  train  and  innovate  will  find  a 
good  starting  salary  plus  commission  plan 
and  excellent  company  paid  benefits.  This 
paper  is  part  of  a  major  chain  with  excel¬ 
lent  opportunities  for  growth.  Great 
chance  for  a  classified  manager  or  assis¬ 
tant  classified  manager  of  a  smaller  paper 
to  move  up.  Call  or  write  Catharine  Jones, 
Classified  Ad  Manager,  Rockford  Register 
Star,  99  E  State  St,  Rockford  IL  61105. 
(815)  987-1220.  An  equal  opportunity 
employer  M/F. 


CLASSIFIED  SALES  PRO 
Need  ambitious,  creative  salesperson  to 
sell  automotive  and  real  estate  display  ad¬ 
vertising  in  very  competitive  market.  Suc¬ 
cess  in  your  sales  effort  will  be  well  re¬ 
warded  with  our  commission  plan  and  ad¬ 
vancement  to  classified  manager  for  right 
person.  We  are  a  well  respected,  growing 
weekly  in  South  Jersey  resort  area.  Send 
letter,  resume,  and  salary  requirements  to 
Box  30609,  Editor  &  Publisher.  All  replies 
held  in  strict  confidence. 


CLASSIFIED  DISPLAY 
ADVERTISING  SALES 
Growing  market  area  creates  the  need  for 
additional  sales  personnel.  Ideal  candidate 
should  possess  proven  track  record  in  dis¬ 
play  sales. 

Prefer  1-2  years  experience  but  would 
consider  lesser  experience  for  right  per¬ 
son. 

Send  resume  including  salary  require¬ 
ments  to:  James  Queeninig,  Classified  Ad 
Manager,  The  Advocate,  258  Atlantic  St, 
Stamford  CT  06901.  No  phone  calls 
please. 


CLASSIFIED  MANAGER 
We  seek  an  experienced  salesperson  with 
the  ability  to  communicate,  motivate  and 
produce  results.  Ideal  spot  for  No.  2  to 
move  up  with  well  established  high  volume 
Chicago  area  weeklies.  Prior  agency  ex¬ 
perience  also  a  plus.  Please  send  resume 
with  salary  requirements  t  Box  30935, 
Editor  &  F’ublisher, 


CLASSIFIED  ADVERTISING  MANAGER 
If  you  are  currently  a  No  2  or  3  person  in  a 
classified  advertising  sales  office  with  sev¬ 
eral  years  experience  and  want  to  run  your 
own  show,  here's  your  chance.  Take 
charge  of  walk-in  sales,  hire,  train  and 
supervise  6  to  8  ad  takers  in  proper  tele¬ 
phone  sales  techniques,  meet  production 
deadlines,  and  come  up  with  creative  mar¬ 
keting  ideas.  Grow  with  a  rapidly  growing 
reater  Boston  weekly  publication  of  over 
(X),(X)0  circulation.  Send  your  resume  to 
Box  30896,  Editor  &  Publisher. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER— Zone  5,  52,000 
circulation  suburban  weeklies  has  im¬ 
mediate  opening  for  working,  promotion 
minded  classified  professional.  Supervise 
phone  room  and  outside  sales.  All  replies 
confidential.  Box  30937,  Editor  & 
Publisher. 


DATA  PROCESSING 


COMPUTER  TECHNICIAN 
An  immediate  opening  exists  for  top  notch 
Computer  Technician  to  maintain  ATEX, 
AUTOLOGICS,  COMPUSCAN,  DEC,  AND 
RAYCOMP  systems.  Experience  in  these 
areas  preferred.  4-day  work  week.  Salary 
to  $19K  plus  overtime  and  differentials. 
Send  resume  to  Michael  Gusky,  Technical 
Services  Manager,  Dallas  Times  Herald, 
PO  Box  225445,  Dallas  TX  75265. 

CIRCULATION 
SYSTEMS  ANALYST 

Our  newspapers  are  seeking  an  individual 
to  join  our  expanding  Electronic  Data 
Processing  team.  Position  has  been 
created  in  conjunction  with  new  Circula¬ 
tion  systems  design.  Major  responsibilities 
will  include  maintaining  and  testing  new 
systems,  and  interfacing  with  users  in 
problem  solving.  Candidates  should  have  2 
years  programming/systems  experience 
and  excellent  communication  skills.  IBM 
experience  preferred.  Please  send  resume 
to  Shawn  Featherston,  425  Portland  Av, 
South  Minneapolis  MN  55488. 

THE  MINNEAPOLIS  STAR/ 
MINNEAPOLIS  TRIBUNE 
Equal  Opportunity  Employer. 


SYSTEMS  MANAGER 
NORTH  CAROLINA  COASTAL  DAILY 
New  installation  41  terminal  ATEX  front- 
end  system  and  6  terminal  IBM  S/34  Busi¬ 
ness  system.  Manager  will  work  as  de¬ 
partment  head  on  same  level  with  news, 
advertising,  accounting  and  production. 
Must  have  newspaper  background, 
thorough  understanding  of  systems  opera¬ 
tion,  hardware,  and  software,  program¬ 
ming  and  analysis,  and  of  systems  depart¬ 
ment's  role  in  timely,  quality  production  of 
daily  newspaper  and  financial  data.  Send 
resume,  references  and  salary  history  tO: 

Publisher 

Star-News  Newspapers 
PO  Box  840 
Wilmington  NC  28402. 


EDITORIAL 


LIFESTYLE/FAMILY  PAGE  EDITOR  posi¬ 
tion  open  due  to  retirement.  Must  be  an 
idea  person,  well  organized  with  several 
years  newsroom  experience.  Apply  with  re¬ 
sume  to  Robert  Conrad,  Editor,  The 
Goshen  News,  Goshen  IN  46526. 


PREMIER  WRITING  SLOT  opened  in  a  spir¬ 
ited  feature  section.  Must  be  masterful 
story  teller,  proven  reporter,  enterprising, 
versatile  and  innovative.  Compensation  to 
match  talent.  Major  southeastern  met¬ 
ropolitan  newspaper.  Send  resume  and 
clips  to  Box  30542,  Editor  &  Publisher. 


AGGRESSIVE  non-metropolitan  Virginia 
daily  which  prizes  integrity  and  fairness 
seei^s  editor  capable  of  motivating  and  di¬ 
recting  staff  of  16.  Qualities  desired:  solid 
reporting  background,  ability  to  mold, 
teach  and  lead,  skill  in  modern  newspaper 
design,  willingness  to  learn  from  mistakes. 
Send  resume  and  clips  to  Box  30763, 
Editor  &  Publisher. 

COPY  EDITORS 

SPORTS/CITY/WIRE 

Join  one  of  the  South’s  most  progressive 
and  dynamic  newspaper  companies.  The 
Ft  Lauderdale  News/Sun  Sentinel,  a 
medium  sized  7-day  metro  located  in  south 
Florida  has  openings  for  experienced  copy 
editors.  Requirements  include  a  strong 
background  m  copy  editing,  headline  writ¬ 
ing  and  layout.  VDT  experience  and  a 
minimum  of  3  years  on  daily  required. 
AM/PM  shifts.  Excellent  salary  and  fringe 
benefits.  Please  respond  in  writing  tO: 

Ft  Lauderdale  News/Sun  Sentinel 
Claudia  L.  Jack.  Employment  Manager 
101  North  New  River  Drive  East 

Ft  Lauderdale  FL  33302 
(305)  761-4386 
Equal  Opportunity  Employer 


DARKROOM  PHOTOGRAPHY— Magazine 
seeks  experienced  freelance  writers  for 
special  assignments.  Send  photographic 
writing  sarnies  to  S  R  Keller.  609  Mission 
Street,  San  Francisco  CA  94105. 


HELP  WANTED 


EDITORIAL 


THE  DAILY  JOURNAL,  an  established 
English-language  newspaper  in  Caracas, 
Venezuela,  is  looking  for  a  desk-person 
with  editing  and  Layout  experience. 
Spanish  helpful,  but  not  essential.  Please 
write:  K.  Grant,  News  Editor,  The  Daily 
Journal,  Apartado  1408,  Caracas  101, 
Venezuela. 

ASSISTANT 
CITY  EDITOR 

Zone  4,  AM  medium-sized  daily  has  out¬ 
standing  opportunity  for  a  top  notch  pro¬ 
fessional  with  strong  leadership  and  man¬ 
agement  skills.  Responsibilities  include 
the  supervision  of  reporter  staff,  schedul¬ 
ing  assignments  and  staff  development.  A 
minimum  of  5  years  experience  on  daily 
required  with  2  years  in  supervision.  Salary 
commensurate  with  experience.  Respond 
in  writing  to  Box  30775,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR 
VDT  experience,  sharp  headlines  and  tight 
editing  skills,  sports  background,  imagina¬ 
tive  layout  required.  Complete  resume, 
tearsheets  and  salary  requirements  in  first 
letter.  Good  pay  and  fringe  benefits  of¬ 
fered  by  AM  on  the  Mississippi  Gulf  Coast. 
Contact  Roy  Rolison,  Sports  Editor,  The 
Sun,  PO  Box  4567,  Biloxi  MS  39531. 


SMALL  CITY  5-day  daily  in  progressive  ag¬ 
ricultural  area  has  opening  for  general  as¬ 
signment  reporter  covering  neighboring 
communities.  Prefer  J-school  grad  with 
some  experience.  Native  of  Mid-south  or 
Southwest.  Must  be  neat,  personable, 
self-starter,  handle  camera  and  VDT.  Write 
Box  3(17^,  Editor  &  Publisher. 

NEWS  EDITOR 
FLORIDA 

Florida's  fastest  growing  AM  newspaper, 
the  Sun  Sentinel  is  seeking  an  experienced 
News  Editor.  This  is  a  key  management 
position  with  responsibility  for  the  supervi¬ 
sion  of  the  news  desk  and  departmental 
decision-making.  Successful  candidate 
must  have  a  minimum  of  5  years  experi¬ 
ence  on  daily  with  a  strong  background  in 
editing  and  layout;  must  be  well  organized 
and  have  solid  news  judgment.  Salary 
commensurate  with  experience  and  com¬ 
prehensive  fringe  benefits  package.  For 
further  information  contact  Claudia  L. 
Jack,  Employment  Manager,  at  (305) 
761-4386  or  send  resume  including  salary 
history  and  layout  samples  to: 

Ft  Lauderdale  News/Sun  Sentinel 
Claudia  L  Jack,  Employment  Manager 
101  North  New  River  Drive  East 
Ft  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


FOR  BI-WEEKLY  video  tabloid.  Requires 
Journalism  background,  knowledge  of 
production  helpful.  Electronics  or  video 
background  a  plus.  Salary  open. 

0.  Quirk 

Knowledge  Industry  Publications 
2  Corporate  Park  Dr 
White  Plains,  NY  10604 


NEWS  EDITOR 

Join  a  young  management  team  anxious  to 
make  a  good  paper  better.  We’re  a  34,(X)0 
afternoon  daily  located  60  miles  south  of 
Chicago.  We  have  an  award-winning  and 
creative  news  staff.  This  person  will  be  No. 
2  in  the  news  operation  and  will  be  in 
charge  in  the  absence  of  the  managing 
editor.  You  should  be  experienced  in  re¬ 
porting  and  desk  work,  have  management 
skills  and  be  a  good  copy  editor  with  a  flair 
for  page  design.  Good  pay,  benefits.  Good 
chance  for  advancement.  Write  or  call 
John  J.  Bowman.  Managing  Editor,  The 
Daily  Journal.  8  Dearborn  Sq,  Kankakee  IL 
60901.  Phone  (815)  937-3376. 


COPY  EDITOR 

We  are  a  62.000  morning,  106,000  Sunday 
looking  for  a  copy  editor  with  1  to  3  years 
experience  in  handling  news  wires,  head 
writing  and  page  layout.  The  person  should 
be  capable  of  any  job  on  the  copy  desk  and 
be  interested  in  working  with  VijT’s.  Send 
resume  and  salary  history  to  Steve  Jacob. 
Asst.  Ed,  The  Journal  Gazette.  600  W  Main 
St,  Ft  Wayne  IN  46802. 


NEWS-SPORTS  WRITER — We  need  some¬ 
one  with  the  ability  to  cover  news  and  help 
in  sports.  Photographic  ability  necessary. 
Paste  up  experience  helpful.  Contact 
Aaron  Keen,  The  Dispatch,  Cookeville  TN 
38501. 


CIRCULATION 


CIRCULATION 


CIRCULATION  DIRECTOR 

THE  CONCORD  MONITOR  in  Concord,  New  Hampshire,  is 
seeking  a  skilled  manager  of  people  with  a  history  of  successful 
management  in  circulation. 

We  require  a  manager  with  strong  marketing,  analytical  and 
planning  skills  who  has  the  capacity  to  conceptualize  and 
innovate.  He/she  must  possess  not  only  an  inventory  of  tradi¬ 
tional  circulation  skills  but  be  knowledgahle,  as  well,  in  current 
developments  and  concepts. 

In  return,  we  offer  a  highly  professional  environment,  a  grow¬ 
ing,  19,500  daily,  the  license  to  pursue  excellence,  and  a  highly 
desirable  area  in  which  to  live. 

Please  send  your  resume  with  a  cover  letter  addressing  our 
requirements  to  Michael  D.  Coughlin.  General  Manager,  The 
Monitor  Publishing  Co.,  3  North  State  St.,  Concord.  NH  03301. 
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EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER- 
Growing  Zone  3  AM  and  Sunday  wants  ag¬ 
gressive  reporter  with  initiative.  Prefer  re¬ 
cent  grad  from  Zones  3  or  4.  Must  be  able 
to  use  camera.  Contact  Aaron  Keen,  The 
Dispatch,  Cookeville  TN  38501. 


ZONE  3  AM  wants  aggressive  self-starter 
to  become  sports  editor.  Photo  make  up 
experience  necessary.  Zone  3.  4,  6  appli¬ 
cants  only.  Box  30760,  Editor  &  Publisher. 


ZONE  5  suburban  newspaper  covering 
over  200  communities  and  printing  35  edi¬ 
tions  weekly  has  an  immediate  opening  for 
a  copy  editor.  Applicant  must  be  an  accu¬ 
rate  and  concise  editor  with  ability  to  write 
bright  headlines.  Applicant  must  hold  a 
journalism  degree.  Experience  is  a  definite 
plus.  We  are  an  equal  opportunity 
employer  offering  excellent  pay  and  bene¬ 
fits.  Send  resume  and  work  samples  to  Box 
30614,  Editor  &  Publisher. 


DESKPERSON— for  67.000  daily  and 
Sunday  who  has  experience  in  page  layout, 
headline  writing,  and  copyediting  and  who 
has  strong  local  news  background.  Salary 
range  $359-$460  weekly.  Top  benefits. 
Only  self-motivated  persons  with  excellent 
credentials  need  apply.  No  phone  calls. 
Send  resume  and  work  samples  to  Bob 
Skillicorn,  Managing  Editor,  The  Press 
Democrat,  PO  Box  569,  Santa  Rosa  CA 
95402, 


EDITOR/GENERAL  MANAGER 
Experienced  editor  to  assume  leadership 
in  creating  new  weekly  newspaper  in  fast¬ 
growing  coastal  North  Carolina  commun¬ 
ity.  Must  be  capable  of  building  effective 
staff  and  producing  bright,  readable  news, 
features,  editorials.  Salary  and  benefits 
negotiable.  Send  resume,  references  and 
samples  to  Outer  Banks  Current,  PO  Box 
1049,  Manteo  NC  27954. 


TWO  REPORTERS  WANTED 
20,000  PM  daily  in  a  competitive  Zone  7 
city,  is  looking  for  staff  members  for  law 
enforcement  and  citv  government  beats. 
Minimum  of  a  year's  experience  is  pre¬ 
ferred.  Both  beats  call  for  enterprise  and  in- 
depth  looks  at  our  community.  The  pace  is 
hectic;  we’re  not  satisfied  with  routine 
coverage.  The  salary's  competitive.  If 
you’re  ready  to  join  a  tough,  bright  staff 
putting  out  a  superior  paper  in  a  stimulat¬ 
ing  community,  send  work  samples,  refer¬ 
ences  and  salary  history  to  Box  30837, 
Editor  &  Publisher. 


REPORTERS 

Zone  4,  7-day  metro  has  positions  avail¬ 
able  for  highly  skilled  and  self-nnotivated 
business,  feature  and  real  estate  writers. 
Minimum  of  3  years  experience  on  daily 
required.  Salary  commensurate  with  ex¬ 
perience.  Please  send  resume,  clips  and 
salary  history  to  Box  30777,  Editor  & 
Publisher. 


ZONE  5,  managing  editor  position,  re¬ 
quires  knowledge  in  all  phases  of  editorial 
operation.  Emphasis  on  ability  to  motivate 
and  supervise.  Send  resume  to  Box  30754, 
Editor  &  Publisher. 


FLORIDA 

ASSISTANT  SPORTS  EDITOR 
Outstanding  opportunity  is  available  on 
Florida’s  fastest  growing  morning  newspa¬ 
per.  Three  to  five  years  experience  on  daily 
as  an  assistant  sports  editor  and/or  sports 
writer.  Strong  layout  skills.  Good  editing 
and  organizational  skills  required.  Excel¬ 
lent  salary.  For  further  information  contact 
Claudia  L.  Jack,  Employment  Manager,  at 
(305)  761-4386,  or  send  resume  including 
salary  history,  layout  samples  and  clips  tO: 

Ft  Lauderdale  News/Sun  Sentinel 
Claudia  L  Jack,  Employment  Manager 
101  North  New  River  Drive  East 
Ft  Lauderdale  FL  33302 
Equal  Opportunity  Employer. 


CITY  EDITOR  with  winner  mentality  to  lead 
and  motivate  7-member  staff  on  growing, 
aggressive,  30,000  circulation,  6-d^  af¬ 
ternoon  daily  in  Zone  8.  Mastery  of  grid 
layout  principles  a  must.  Send  resume, 
work  samples  and  references  to  Box 
30942,  Editor  &  Publisher. 


70,000  ZONE  5  PM  in  a  highly  competitive 
metropolitan  area  needs  a  skilled  reporter 
with  some  editing  skills  for  full  responsibil¬ 
ity  on  early  shift.  Excellent  salary  and  ben¬ 
efits.  Good  growth  opportunity.  Write  Box 
30939,  Editor  &  Publisher. 


MANAGING  EDITOR  position  open,  Ohio 
daily.  This  is  a  No.  2  position  with  em¬ 
phasis  on  editing,  writing  and  layout.  A 
proven  ability  in  excellence  is  necessary. 
Send  resume  to  J.M.  Kerger,  c/o  The 
Star-Beacon,  4626  Park  Av,  Ashtabula  OH 
44004. 


ASSOCIATE  EDITOR 

The  Register-Mail,  an  award  winning,  in¬ 
dependent  newspaper  in  western  Illinois, 
needs  an  Associate  Editor  to  produce  its 
daily  editorials  with  an  emphasis  on  local, 
regional  and  state  topics.  Send  examples 
of  current  work  and  resume  to  Robert  F 
Harrison,  Editor,  The  Register-Mail,  140 
South  Prairie  St.  Galesburg  IL  61401. 


MANAGING  EDITOR 

THE  REGISTER-MAIL,  a  21,000-plus  cir¬ 
culation  daily  in  western  Illinois,  needs  a 
creative,  demanding  person  for  its  No.  2 
newsroom  job.  Strong,  organizational, 
leadership  skills  a  must.  Staff  of  20.  Send 
examples  of  current  work  and  resume  to 
Robert  F  Harrison.  Editor,  The  Register- 
Mail,  140  South  Prairie  St.  Galesburg  IL 
61401. 


MEDICAL  WRITER 
FLORIDA 

Immediate  opening  exists  for  a  dynamic 
self-motivated  professional  to  write  news 
and  feature  stories  relative  to  issues  and 
events  in  the  health  care  field.  Minimum  of 
3  years  medical  writing  experience  and  5 
years  on  daily  required.  Excellent  salary 
and  liberal  fringe  benefits  package.  For 
further  information  contact  Claudia  L. 
Jack,  Employment  Manager  at  (305)  761- 
4386  or  respond  in  writing  with  salary  his¬ 
tory  and  clips  tO: 

Ft  Lauderdale  News/Sun  Sentinel 
Claudia  L  Jack,  Employment  Manager 
101  North  New  River  Drive  East 
Ft  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


DESIGNER  FOR  MAGAZINE; 
FREELANCE 

For  a  monthly  fee,  you’ll  work  an  average  of 
7  days  a  month  designing  layout  of  edito¬ 
rial  features  and  columns  for  prestigious 
Washington  DC  city/society  magazine.  If 
you’re  experienced  in  magazine  design  and 
ready  to  work  as  a  member  of  our  creative 
team,  send  samples  and  resume  to  Box 
30670.  Editor  &  Publisher. 


CRIME  WRITERS 

A  steady  market  if  you  deliver.  Rates  $175 
to  $250.  For  guidelines,  write  Dominick  A. 
Merle.  Editor,  Globe  Communications 
Corp.,  1440  St  Catherine  St  West, 
Montreal,  Canada  H3G  1S2. 


WRITER  PLUS 

We  need  a  magazine  writer  with  an  unusual 
mix  of  experience — with  business,  with 
journalism,  with  copy  that  shows  creative 
flair.  How  much  experience?  That’s  less 
important  than  the  mix.  Enough  business 
savvy  to  get  at  the  heart  of  a  company 
situation  and  not  get  conned.  Journalist 
enough  to  know  how  to  ask  hard  questions 
and  keep  facts  straight.  Creative  flair 
enough  to  weave  a  narrative  story  that 
makes  the  reader  feel  he’s  been  there. 
What  we’re  doing  at  INC.  isn’t  easy,  but  it’s 
so  successful  that  we  need  to  expand  our 
Boston  staff.  If  you  want  a  challenge  and 
professional  growth  with  a  slick,  new,  and 
different  national  business  magazine  we’d 
like  to  hear  from  you.  Tell  us  in  a  letter  how 
you  think  you  can  meet  our  exacting  stan¬ 
dards.  Attach  a  resume,  but  no  samples  we 
must  return,  and  no  phone  calls,  please. 
Write  Paul  W  Kellam,  Editor.  INC,  38 
Commercial  Wharf.  Boston  MA  02110. 


WRITER  TRAINEE 

The  European  Stars  and  Stripes, 
Darmstadt,  Germany,  is  looking  for  a  writer 
trainee  with  a  strong  sports  background. 
Applicant  must  have  college  degree,  pref¬ 
erably  in  journalism.  Successful  candidate 
will  progress  to  Journeyman  level  in  2  years 
if  training  satisfactorily  completed.  In-hire 
salary  $11,243  paid  annually  and  jour¬ 
neyman  level  $17,035  paid  annually.  Stars 
and  Stripes  will  furnish  transportation  to 
Germany  and  will  move  household  goods. 
Substantial  tax-free  cost  of  living  and  liv¬ 
ing  quarters  allowance  and  group  insur¬ 
ance.  Only  applications  postmarked  on  or 
before  November  6  will  be  considered. 
Apply  tO;  Civilian  Personnel  Office,  Euro¬ 
pean  Stars  and  Stripes,  APO  New  York 
09211. 
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NEWS  EDITOR  wanted  for  substantial 
community-oriented  weekly  located  in 
north-central  Illinois.  Desire  leader  skilled 
in  photography,  writing  and  editing. 
Supervision  of  small  staff  and  responsibil¬ 
ity  for  editorial  product  part  of  the  job. 
Salary  and  benefits  commensurate  with 
experience.  Box  30954.  Editor  & 
Publisher. 

GROW  WITH  US 

Seek  experienced  person  with  proven 
abilities  for  copy  editing  and  layout  posi¬ 
tion  on  expaniJing  metropolitan  daily. 

Many  opportunities  and  fringe  benefits. 

Send  resume  and  work  samples  to  E.B. 

Sabine,  Syracuse  Newspapers.  Box  4915, 

Syracuse  NY  13027. 

AGGRESSIVE  REPORTER  for  award  win¬ 
ning  offset  daily.  Excellent  equipment  and 
working  conditions.  Resume  and  salary  re¬ 
quirements  to  Commercial  Review,  Box 
1049,  Portland  IN  47371. 

REPORTER  capable  of  becoming  editor  of 

112  year  old  community  weekly  of  3000 
paid  circulation.  Sports,  feature  writing 
and  news  reporting  required.  If  you  have 
business  and  advertising  potential,  will 
discuss  sale  of  business  after  a  trial. 

Shopper  list  on  computer  as  desired.  Cov¬ 
ers  corners  of  3  counties,  3  school  dis¬ 
tricts.  Republican  for  legals  in  normally 

Republican  area.  Write,  do  not  call,  Tom 

Mayhill,  Personal.  PO  Box  146, 

Knightstown  IN  46148. 

MANAGING  EDITOR 

Senior  position  to  conceive,  plan,  write 
and  edit  major  corporate  publications. 
Supervise  design,  printing  and  dissemina¬ 
tion  of  publications.  Write  speeches,  arti¬ 
cles  and  other  communications.  BA  in 

ture  or  news  writmg  and  editing  required. 
Knowledge  of  design,  printing  and  layout 
necessary.  Excellent  benefits  and  working 
conditions.  Salary  commensurate  with 
training  and  experience.  Send  resume  and 
writing  samples  to  J.F.  Wohihueter,  Direc¬ 
tor.  Recruitment  and  Placement,  Educa¬ 
tional  Testing  Service.  Princeton  NJ 
08541.  Equal  opportunity  employer. 

CITY  EDITOR 

The  Southern  lllinoisian  is  seeking  a  city 
editor  to  supervise  11  reporters  covering  a 

6  county  area.  A  reportingcopy  editing 
background  is  essential,  coupled  with 
supervisory  skills.  We  offer  a  salary  com¬ 
mensurate  with  experience,  excellent 
fringe  benefits  and  growth  potential.  If  you 

WE  ARE  LOOKING  for  an  assistant  news 
editor/copy  editor  and  a  sports  editor  for 
our  small  group  of  weekly  newspapers  in 
eastern  Idaho.  Good  living  conditions, 
growing  organization.  Send  resume  and 
salary  requirements  to  Roger  Porter. 
Standard-Journal  Newspapers.  Box  10. 
Rpxhiirg  ID  8.3440  (  708)  356-5441 

kowe,  PO  Box  2108,  Carbondale  IL  62901. 

REPORTER  for  award  winning  small  daily. 

We  need  general  assignment  reporter  with 
experience.  Good  salary  and  fringes.  Send 
resume  and  clips  to  Wayne  Lyon.  The  Daily 

Times.  Ottawa  IL  61350.  (815)  433-2000. 

WOMEN’S  EDITOR  for  Zone  4.  25,000  cir¬ 
culation  daily.  Writing,  editing,  layout  and 
design,  and  managerial  experience  a  must. 
Photographic  experience  a  plus.  Box 

30920.  Editor  &  Publisher. 

EDITORIAUTECHNICAL  WRITER 
Western  Electric  Energy  Research  center 
seeks  a  communicator  who  has  a  back¬ 
ground  in  developing  technical  articles. 

graduate  degree  in  technical  writing  and  2 
to  3  years  of  experience  preferred.  Work¬ 
ing  knowledge  of  all  phases  of  production 
would  be  a  plus.  Send  resume  and  salary 
history  to  N.E.  Leaver,  Western  Electric 
Research  Center,  PO  Box  900,  Princeton 
NJ  08540. 

OPENINGS  for  wire  editor  and  general  as¬ 
signment  news  reporter  on  thriving  daily  in 
university  city.  Experience  and  Vt)T  knowl¬ 
edge  preferred.  Send  resume  and  clip¬ 
pings  along  with  references  to  The  Domin¬ 
ion  Post.  Greer  Bldg.  Morgantown  WV 

26505. 

I 


AVIATION 

MARKETING 

COMMUNICATIONS 

Rockwell  International's  Collins  Divisions,  leading  manufacturers 
of  general  aviation,  air  transport,  and  government  avionics 
products,  has  a  challenging  opportunify  for  a  writer  with  a 
background  in  the  aviation  industry. 

Responsibilities  range  from  writing  sales  brochures,  direct  mail 
and  POP  advertising,  and  news  releases  to  developing  and 
administering  promotional  campaigns  as  well  as  working 
directly  with  our  agency  in  developing  national  advertising. 

We  prefer  a  talented  creative  writer  with  3—5  years  experience 
in  advertising  or  journalism,  a  degree  in  a  related  field,  and 
a  pilot's  license.  We'll  also  seriously  consider  individuals  who 
have  completed  solo  flight  training  or  with  four  years  general 
aviation  industry  experience. 

We  are  an  equal  opportunity  employer.  Minorities,  women, 
and  handicapped  are  encouraged  to  apply.  For  details 
about  this  great  opportunity,  send  your  complete  resume  with 
salary  history  plus  2  or  3  samples  of  your  work  (to  be  returned) 
to: 

Dave  Enslln 

Professional  Employment 
Avionics  and  Missiles  Group 
Rockwell  International 
400  Collins  Rd.NE 
M/S  120-145  EP 

Cedar  Rapids,  Iowa  52406  where  science  gets  down  to  business 


Rockwell 

International 
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EDITOR 

We  are  looking  for  an  experienced  jour¬ 
nalist  to  head  up  our  nationally  known 
group  of  suburban  weeklies.  We  seek  a 
person  who  has  hired,  trained,  and  moti¬ 
vated  a  news  staff.  You  might  be  a  No.  2  or 
No.  3  ready  to  lead  your  own  staff  and 
newspaper.  This  position  requires 
makeup,  editing,  story  assignment,  and 
headline  writing.  We  offer  a  competitive 
salary,  automobile  allowance,  liberal  fringe 
benefits  package  and  the  freedom  to  grow 
and  build  upon  a  solid  news  foundation. 
This  position  is  currently  vacant.  Resumes 
to  General  Manawr,  Townsend  Communi¬ 
cations,  Inc,  7007  NE  Parvin  Rd,  Kansas 
City  MO  64117. 


MANAGING  EDITOR 

Growing  national  do-it-yourself  home 
owner  magazine  with  1  million  circulation 
has  immediate  opening  for  editor  to  as¬ 
sume  managing  editor  responsibilities. 
Previous  magazine  writing,  editing  and 
graphics  experience  required.  Excellent 
company  benefits.  Send  resume  to  Gene 
Scnaser,  THE  WEB  COMPANY,  1999 
Shepard  Rd,  St  Paul  MN  55116.  Equal  op¬ 
portunity  employer. 


REPORTER — Mid-sized  Great  Lakes  daily 
seeks  bright,  aggressive  reporter.  In¬ 
terested  in  recent  top  notch  J-school  grads 
as  well  as  experienced  reporters.  Send  re¬ 
sume  and  clips  to  Box  30929,  Editor  & 
Publisher. 


PEOPLE  PAGE  social  reporter.  J-degree 
helpful  but  not  required.  Contact  assistant 
to  publisher.  Northern  Wyoming  Daily 
News,  Box  508,  Worland  WY  82401.  (307) 
347-3241. 


MIDWEST  DAILY  over  100,000  seeks  ap¬ 
plications  from  experienced  reporters. 
Good  salary,  totally  paid  benefits;  ^ual 
opportunity  employer.  Box  30882,  Editor  & 
Publisher. 


WE  NEED  a  managing  editor  who  can  as¬ 
sume  the  leadership  role  of  12  person 
staff.  Can  you?  Our  company  owns  10  sub¬ 
urban  newspapers:  1  daily,  2  tri-weeklies, 
7  weeklies.  The  job  opening  is  managing 
editor  of  the  2  tri-weeklies.  We  are  a  very 
aggressive  organization,  22  years  old,  240 
employees,  8  offices,  full  front  end  UTS 
systems,  UPl  wire  service.  We  are  conser¬ 
vative  and  community  oriented.  Our  corpo¬ 
ration  is  highly  respected.  We  are 
moneymakers.  Classy  organization!  This 
office  won  2  national  awards  in  1978.  The 
best  of  benefits.  Zone  5.  Send  complete 
resume  with  personal  character  reference. 
Box  30878,  Editor  &  Publisher. 


COPY  EDITOR — Responsibilities  include 
some  layout,  editing  local  copy  for  AM 
daily.  VDT  experience  a  plus.  No  begin¬ 
ners.  No  phone  calls.  Send  letter,  resume 
to  Eric  Ether,  Blackfoot  News,  PO  Box  70, 
Blackfoot  ID  83221.  We  need  a  pro  and  will 
pay  for  one. 


FREELANCE 


AUTHOR  of  a  legal  guide  to  foreign  invest¬ 
ing  in  the  U.S.  is  seeking  a  co-author  to 
rewrite  it  into  a  second  more  general  book 
on  the  subject,  and  which  will  not  compete 
with  the  first  one  which  is  already  sold  to  a 
European  publisher.  I  will  provide  the  first 
book  as  a  framework,  but  have  no  time  to 
put  into  rewriting  it.  I  offer  you  a  joint  by¬ 
line  and  50%  of  any  income  derived  from 
the  book.  You  must  be  capable  of  working 
on  the  project  without  income  until  it  is 
sold  to  a  publisher,  and  of  taking  the  risk 
that  it  might  never  sell,  although  1  do  have 
several  publishers  extremely  interested  in 
having  such  a  book  as  soon  as  possible.  It 
is  important  to  get  the  book  written  im¬ 
mediately,  while  the  potential  market  is 
there.  I  am  an  international  business  con¬ 
sultant  and  have  had  many  business  books 
published.  Replies  must  describe  your  ex¬ 
perience,  qualifications,  and  ability  to 
work  on  the  project  immediately.  Box 
30869,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200-t-  list¬ 
ings  weekly.  M.  Sternman,  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills,  NY  11375. 


PRESSROOM 


MORNING-Evening-Sunday  operation  has 
an  urgent  need  Tor  journeymen  letter- 
pressmen.  Call  Larry  Barr,  Production 
Manager,  (219)  461-8270. 
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OFFSET  PRESSPERSON 

Immediate  opening  for  fully  experienced 
offset  pressperson  capable  of  producing 
quality  work  on  Cottrell  V15  press,  camera, 
and  in  plateroom.  We'll  also  consider  per¬ 
son  with  lesser  experience  for  further 
training.  Send  resume  to  Ken  Speed,  Pro¬ 
duction  Manager,  Daily  Gate  Ciity,  1016 
Main  St,  Keokuk  lA  52632  or  call  (319) 
524-8300. 

PRESS  ROOM 
MANAGER 

One  of  Southeast's  most  progressive 
newspapers  needs  a  manager  for  its  press 
room,  with  a  recently-installed  Metro  anc 
an  Urbanite  for  commercial  work.  You'l 
need  to  have  high  standards,  a  strong 
Metro  background,  and  be  expert  in  four- 
color  work.  Our  seven-day  morning  news¬ 
paper  offers  excellent  pay  and  fringes  and 
IS  located  in  the  most  attractive  commun¬ 
ity  in  Florida,  with  rolling  hills,  tree- 
canopied  streets,  two  universities,  45 
minutes  from  the  (julf  of  Mexico.  Send  re¬ 
sume  to  Clyde  Claiborne,  Tallahassee 
Democrat,  Tallahassee  FL  32301.  An 
equal  opportunity  employer. 


COME  TO  THE  SUNBELT.  Experienced 
offset  pressperson  for  small  daily.  Excel¬ 
lent  opportunity  for  the  right  person.  Send 
references  and  resume  to  Box  30560, 
Editor  &  Publisher. 


PLANT  MANAGER— To  run  brand  new 
newspaper  web  offset  central  plant  being 
constructed  at  Quonset,  Rhode  Island. 
Manager  will  be  in  charge  of  production 
schedules,  sales,  customer  relations  and 
personnel.  Prefer  person  with  prior  man¬ 
agement  experience,  who  is  familiar  with 
offset  process.  Must  have  strong  manage¬ 
rial  and  business  skills  with  bottom  line 
responsibility.  This  is  basically  an  office 
job,  but  manager  must  have  mechanical 
ability  and  practical  experience.  Excellent 
working  conditions,  salary  and  fringe 
benefits.  Send  resume  tO;  Box  30851, 
Editor  &  Publisher. 


WEB  PRESSPERSON 
Opening  for  experienced  lead  person  on 
Goss  Community.  Progressive  firm  with 
benefits.  Pretty  area,  temperate  climate. 
(602)  287-4646,  Nogales  Daily  Interna¬ 
tional  PO  Box  579,  Nogales  AZ  85621. 


WANTED  IMMEDIATELY,  experienced 
Goss  Urbanite  personnel  who  want  to  grow 
with  an  expanding  company  in  Zone  2. 
Please  send  resume,  giving  job  experience 
and  salary  history  to  Box  ^922,  Editor  & 
Publisher. 


RAPIDLY  EXPANDING  newspaper  in  Zone 
5  is  seeking  an  experienced  pressperson 
capable  of  running  top  quality  color  work 
on  a  Harris  1650  or  Metro  press.  Possible 
head  pressperson  or  foreman  M/F  position 
for  qualified  person.  Good  company  bene¬ 
fits  and  working  conditions.  Only  qualified 
people  need  apply.  Write  Box  30912, 
Editor  &  Publisher. 


PROGRESSIVE  and  quality-minded  news¬ 
paper  company  seeks  pressroom  manager 
for  2-shift  operation.  This  is  a  handsome 
job  for  a  person  who  wants  to  grow  with  a 
growing  in-state  newspaper  group.  Ours  is 
a  quality  3  times  a  week  newspaper  with 
job  work  interspersed.  Must  be  expert  on  7 
unit  Community  press.  Write  or  call  Lloyd 
E.  Millegan,  Publisher,  Springfield  News, 
Springfield  OR  97477.  Phone  (503)  746- 
1671. 


HOUSTON  AREA  suburban  newspaper 
seeks  experienced  offset  pressperson. 
Goss  Urbanite  experience  preferred,  but 
will  consider  experience  on  other  newspa¬ 
per  presses.  Salary  negotiable,  good  bene¬ 
fits.  Call  Don  Allen  at  (713)  477-0221,  ext 
221.  No  collect  calls  please. 


NEWSPAPER  GROUP  needs  working  press¬ 
room  foreman.  Urbanite  experience,  PM 
daily  and  some  commercial  work.  Open 
shop.  Zone  3.  Area  ideal  for  family  living. 
Box  30874,  Editor  &  Publisher. 


PRODUCTION 


ASSISTANT  PRODUCTION  manager 
needed  for  progressive  mid-size  west  coast 
daily  newspaper.  Must  be  a  skilled  man¬ 
ager  of  people  as  well  as  a  craftsman  in 
graphics  and  letterpress.  Send  resume 
and  earning  package  to  Box  30817,  Editor 
&  Publisher. 


ELECTRONIC  MAINTENANCE 
Pandick  Press,  a  nationwide  legal  and  fi¬ 
nancial  printer  is  seeking  an  experienced 
person  with  DEC  and  APS5  or  related 
background  for  its  Washington  office. 
Relocation  and  all  benefits  paid  for. 

Send  resume  and  salary  requirements  to: 
Bob  Crocco,  Production  Manager,  Pandick 
Press  Washington  DC,  1801  North  Oak  St, 
Arlington  VA  22209,  (703)  522-6000. 

All  replies  confidential. 

Equal  opportunity  employer 


COMPOSITION  MANAGER 
Illinois  web  offset  publisher/printer  is  look¬ 
ing  for  a  good  manager  to  take  over  our 
Composition  and  Camera  departments.  A 
versatile,  energetic  person  who  can  man¬ 
age  people  is  our  first  concern.  Technical 
ability  in  composition  preferred.  The  per¬ 
son  we  hire  will  be  sharp  enough  to  learn 
the  technical  area  if  he  doesn’t  already 
know  it.  Modern  plant  with  12  VDTs.  Com- 
lete  benefit  package.  Position  open  now. 
onfidentiality  assured  and  all  inquiries 
will  receive  a  response.  Write  Box  30884, 
Editor  &  Publisher. 


ASSISTANT  PRODUCTION  MANAGER, 
New  Jersey  metro  daily  with  2  plant 
letterpress/offset  operation  seeks  person 
with  2-3  years  pressroom  and  supervisory 
experience  to  join  expanding  production 
department.  Salary  $27,000.  Good  growth 
opportunity  for  an  energetic  individual. 
Send  resume  with  details  of  experience  to 
Box  30864,  Editor  &  Publisher. 


PUBUC  INFORMATION 


DIRECTOR  OF  PUBLIC  INFORMATION— 
Top  position  in  Public  Relations  with  re¬ 
sponsibility  of  managing  other  profession¬ 
als  and  a  budget.  Must  be  an  experienced, 
working  manager.  Salary  competitive. 
Write  tO:  Dr  Charles  Lucht,  Chairman  of 
the  Search  Committee,  Second  Floor,  Ad¬ 
ministration  Building,  Mississippi  Univer¬ 
sity  for  Women,  Columbus  MS  39701.  An 
Equal  Opportunity  Employer. 


COMMERCIAL  PRINTING  SALES— Zone  4 
daily  newspaper  is  starting  an  offset  com¬ 
mercial  printing  division  with  bindery  and 
needs  an  energetic  and  aggressive  indi¬ 
vidual  to  be  a  one  person  show  managing 
this  division  and  selling  commercial  print¬ 
ing.  The  right  person  should  have  some 
sales  experience  and  some  knowledge  of 
commercial  printing  costs  and  bidding 
procedures.  College  degree  helpful.  This  is 
a  good  career  opportunity  with  a  national 
newspaper  group.  Affirmative  action/equal 
opportunity  employer.  Reply  in  confidence 
to  Box  30880,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

EXPERIENCED  and  aggressive  corporate/ 
financial  communications  editor  in  New 
England  for  major  national  public  relations 
firm.  Minimum  5  years  experience.  Must 
be  crisp,  fast  writer  with  financial  media/ 
community  knowledge.  Send  resume  to 
Box  30962,  Editor  &  Publisher. 


COAAMUNICATIONS 

PROFESSIONAL 

Major  high-technology  cor¬ 
poration  seeks  ambitious,  ca¬ 
reer-oriented  communications 
professional  with  outstanding 
writing  skills  that  can  be  ap¬ 
plied  to  press  relations  and 
internal  audiences.  Three  to 
five  years  news  media  exper¬ 
ience  required,  preferably 
wire  service  or  newspaper. 
Send  resume  and  cover  letter 
in  confidence  to  Box  30899, 
Editor  &  Publisher. 

An  equal  opporlunity  employer  M/F 


PUBLIC 

RELATIONS 


Nationally  prominent  professional  organization,  head- 
quartered  in  Chicago,  seeks  a  Public  Relations  generalist 
or  a  journalist  to  arrange  media  appearances,  write  news 
releases,  develop  PR  programs,  and  assume  responsi¬ 
bility  for  a  wide  range  of  project  work. 

Selected  candidates  will  work  closely  with  Association 
officers,  provide  out-of-town  press  relations  services  for 
various  activities,  and  maintain  on-going  liaison  with 
committees  and  task  forces. 

During  more  than  5  years  in  communications,  he  or  she 
will  have  demonstrated  poise  and  maturity,  ability  to 
articulate  and  “sell”  ideas,  appreciation  of  importance  of 
details,  solid  writing  skills  and  a  good  news  sense.  Print 
journalism  experience  and  interest  in  legal  subjects 
definite  pluses. 

Minority  candidates  and  women  are  encouraged  to  re¬ 
spond. 

We  offer  competitive  salary  and  a  comprehensive  pro¬ 
gram  of  benefits. 

Send  letter  or  resume,  in  confidence,  including  salary 
history  to: 

Box  30933,  Editor  &  Publisher 

_ ZI _ J 


EDITOR  &  PUBLISHER  for  October  27,  1979 


Positions  Wsnted.. 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


41  YEAR  OLD  publisher  has  made  an  ex¬ 
tremely  unprofitable  small  daily  profitable. 
Background  includes  7  years  advertising 
management  on  90K  group  owned  daily, 
6Vi  years  general  management  on  small 
private  owned  daily.  Looking  for  new  op¬ 
portunity.  Write  Box  30600,  Editor  & 
Publisher. 

ENERGETIC  AWARD-WINNER— Quality 
and  bottom  line  conscious.  14  years  ex¬ 
perience  with  7  as  publisher.  Daily  and 
weekly  experience.  Some  investment  pos¬ 
sible.  Family  man,  multi-award  winner.  Box 
30565,  Editor  &  Publisher. 


MBA  with  strong  news  background  wants 
chance  to  grow.  I’ve  done  most  newsroom 
jobs  and  worked  in  market  research.  Pre¬ 
fer  marketing  or  general  management.  Box 
30664,  Editor  &  Publisher, 

PUBLICATIONS  MANAGEMENT 
Director  of  publishing  house  for  7  years. 
Editor  of  national  magazine  for  3  years. 
Newspaper  publisher  and  editor.  Radio 
station  manager.  Stanford  MBA.  Harvard 
BA.  Prefer  Zone  9. 

Box  30620,  Editor  &  Publisher. 

FINANCIAL/BUSINESS  manager— 15 
years  broad  experience  with  emphasis  on 
controller,  treasury  and  data  processing 
functions.  Write  Box  30829,  Editor  £ 
Publisher. 

FINANCIAL  OFFICER/Comptroller  with  ex¬ 
cellent  background  in  accounting  and  12 
years  of  newspaper  operations,  available  in 
eastern  Zone  5  or  Zone  2.  Box  30745, 
Editor  &  Publisher. 


CONCERN  for  my  family's  future  prompts 
this  advertisement  because  there  may  be 
an  opportunity  out  there.  Currently  assis¬ 
tant  publisher  (9000  daily)  and  general 
manager  of  central  printing  facility. 
Knowledgeable  in  every  phase  of 
newspapers— began  as  printer’s  devil  and 
have  been  newspapering  ever  since.  De¬ 
gree.  With  present  group  over  9  years  and 
if  we  move  it  will  be  to  a  similar  position 
with  a  progressive,  caring  but  larger  or¬ 
ganization.  Write  Box  30870,  Editor  & 
Publisher. 


ADVERTISING 


IT'S  TRUE! 

Getting  your  foot  in  the  door  for  the  first 
job  is  hard.  Recent  college  grad  with  BA 
in  journalism/advertising  wants  challeng¬ 
ing  position  in  advertising  with  someone 
who  has  a  future  to  offer.  Metro  area  pre¬ 
ferred.  Salary  negotiable.  Practical  experi¬ 
ence  includes  sales  and  management  on 
independent  campus  paper.  Resume 
rapidly  available.  Good,  hard  working,  en¬ 
thusiastic  help  is  hard  to  find — Call  Pam  at 
(901)  795-0235,  please  leave  message. 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln,  Stow  OH 
44224. 

_ CIRCULATION _ 

YOUNG  CIRCULATOR  desires  to  broaden 
horizons.  Grew  up  on  36M  daily  and  Sun¬ 
day.  Part  time  DSM  to  Circulation  Man¬ 
ager.  Currently  with  200M  AM.  Complete 
experience,  proven  results,  excellent  ref¬ 
erences.  Write  Box  30841,  Editor  & 
Publisher. 

SUCCESSFUL  circulation  manager,  20 
years  learning  trade  on  small,  medium, 
large.  Never  failed  to  better  the  figure. 
Complete  take  charge  including  innovative 
promo  effort.  Want  20  to  40M  daily  or 
daily/Sunday.  Box  30945,  Editor  & 
Publisher. 

_ EDITORIAL _ 

EDITORIAL  position  sought  by  former  pub¬ 
lic  relations  writer  with  mastery  of  lan¬ 
guage  and  original  mind.  Weak  on  produc¬ 
tion  know-how  but  can  learn  quickly.  New 
York  City  only.  Box  30309,  Editor  & 
Publisher. 

SPORTSWRITER — Willing  to  cover  any¬ 
thing  from  local  marbles  to  Olympic 
Games.  2  years  experience  on  major  East¬ 
ern  daily.  Creative,  hardworking  recent 
grad  with  a  sense  of  humor  to  boot.  No  job 
too  big  or  too  small.  Call  Tom  (215)  683- 
3250. 

LEGAL  NEWS  REPORTER— experienced 
journalist  seeks  career  position.  Law  de¬ 
gree,  June  1980.  Top  10%  of  law  school 
class.  Write  Box  30825,  Editor  & 
Publisher. 

RECENT  J-GRAD  seeks  job.  Editor  of  col¬ 
lege  newspaper  with  awards  for  feature 
writing  and  editing.  Will  relocate.  Write 
Mark  Cockel,  13578  Wendy  Lane, 
Saratoga  CA  95070,  for  details  or  call 
(408)  867-4204. 

EDITORIAL  WRITER/PAGE  EDITOR— 
Complete  with  frontal  lobe.  Box  30948, 
Editor  &  Publisher. 

WRITER/EDITOR  will  be  in  Israel  for  7 
weeks.  Can  do  features  on  your  area 
people  living  in  Israel.  University  of  Mis¬ 
souri  J-grad,  7  years  newspaper  reporting, 
editing  experience.  Apt  802,  35  E  St  NW, 
Washington  DC  20001. 

TAXES- LAW-INVESTING 
Translating  legalese  into  English  is  my  tal¬ 
ent.  Can  originate  copy  from  tax  rulings  or 
court  cases.  Or  rewrite  your  lawyer’s  stuff 
so  human  beings  can  understand  it.  Ex¬ 
perienced.  Freelance  or  part  time.  Box 
30748,  Editor  &  Publisher. 


EDITORIAL 


A  WOMAN'S  TOUCH — Reporter,  30,  six 
months  experience  small  bi-weekly,  excel¬ 
lent  clips.  2/3  features  and  lifestyle.  1/3 
hard  news,  seeks  entry-level  position  on 
small  daily  or  medium  sized  weekly.  Espe¬ 
cially  interested  in  contemporary  women's 
issues  (and  also  like  their  more  traditional 
ones).  Have  Master’s  degree  in  English. 
Please  allow  me  time  for  reply.  Box  30955, 

Editor  &  Publisher. _ 

MUSIC  CRITIC — Young,  experienced, 
award-winner  seeks  position  with  daily. 
Solid  background,  credentials.  Box  30674, 
Editor  &  Publisher. 


WANT  NEW  LIFE? — Energetic  and  innova¬ 
tive  editor  can  boost  your  daily  with  new 
look  and  good  solid  coverage.  A  proven 
pro.  Now  city  editor  of  medium-size  PM 
daily.  Box  30564,  Editor  &  Publisher. 

AWARD  WINNING  photographer-feature 
writer,  looking  to  move  to  daily  newspaper. 
Also  strong  in  layout  and  design.  Call  Jim 
(712)  439-1138  before  8:30  am. _ 

AWARD-WINNING  sports  writer  seeks  po¬ 
sition  on  medium-sized  Midwest  daily.  Will 
consider  any  serious,  well-paying  offer  ac¬ 
companied  by  example  of  your  sports  sec¬ 
tion.  Clips  available  on  request.  Write  Box 
30663,  Editor  &  Publisher. 

FEMALE  JOURNALIST  26,  seeks  appro¬ 
priate  growth  position  on  a  publication  in 
Zone  2.  J-degree  +  2  years  experience. 
Diversified  writer,  interviewer,  reporter. 
Lots  of  drive,  conscientious,  ambitious. 
Trained  with  top  professionals.  Box  30862, 
Editor  &  Publisher. 

SPORTSWRITER,  columnist  and  editor 
seeks  position  in  any  Zone.  Prefers 
medium  size  daily,  but  will  gladly  consider 
all  offers.  Writes  lively,  concise  copy. 
Please  contact  Box  30950,  Editor  & 
Publisher. 

AWARD-WINNING  college  reporter  seeks 
entry-level  position  in  small-medium 
east/west  daily.  BA,  Journalism/Political 
Science.  Specializing  in  government,  polit¬ 
ical,  police  beat.  35mm  photographer. 
Strongly  feels  small  market  best  place  to 
learn,  contribute.  Solid  references.  Con¬ 
tact:  Bill  Kaczaraba,  7284  SW  93  Av, 
Miami  FL  33173,  (305)  271-7671. 

COPY  EDITOR  with  medium-size  daily 
seeks  new  challenge.  VDT,  writing  experi¬ 
ence.  Box  30764,  Editor  &  Publisher. 

To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  c/o  Editor  &  Publisher, 
575  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  In  the  number  of 
clips  submitted  in  response  to  an  ad, 
include  only  material  which  can  be 
forwarded  In  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 


EDITORIAL 


EDITOR,  DAILY — 14  years  experience:  key 
strengths  staff  motivation,  graphics, 
commitment  to  community  journalism. 
Box  30921,  Editor  &  Publisher. 

NEWS  EDITOR  on  33M,  7-day  AM  in  Zone 
3  seeks  key  desk  post  on  larger  daily.  Box 
30911,  Editor  &  Publisher. 

REPORTER — daily  experience,  covered 
many  areas  including  city  hall,  local  poli¬ 
tics,  police,  labor  and  general  assignment. 
Some  copy  experience.  All  Zones.  Box 
30W4,  Editor  &  Publisher. 

YOUNG  (25)  yet  experienced  (4  years),  tal¬ 
ented  and  hardworking  sportswriter,  has 
covered  major  league  baseball  on  a  semi¬ 
regular  basis  and  now  wants  a  new  chal¬ 
lenge.  VDT  experience.  Would  prefer  Zone 
9,  but  willing  to  relocate  under  right  cir¬ 
cumstances.  Box  30881,  Editor  & 
Publisher. 

_ FREELANCE _ 

STRING  WORK  WANTED.  Two  veteran, 
Denver-based  journalists  with  business 
reporting,  national  news  magazine  and 
overseas  experience  will  cover  your  news/ 
feature  needs  in  the  region.  Phone  (303) 
499-4494  ext  63. 


PHOTOJOURNAUSM 

A  WORD-CONSCIOUS  PHOTOGRAPHER? 
Yes,  here's  a  young  photographer  who  can 
write  what  pictures  can’t  tell.  Strong  photo 
and  writin^layout  experience.  I  want  to  re¬ 
locate  on  a  medium  or  large  daily.  PO  Box 
38406,  Dallas  TX  75238. _ 

THE  EYES  HAVE  IT!  Sharp-eyed,  creative, 
chief  photographer,  22,  with  Zone  6  daily 
seeks  staff  spot  on  picture-conscious  putv 
lications  in  Zones  5  or  9.  Also  8  years 
stringer  experience  with  Zone  5  daily/ 
weekTy/wire  services.  Will  provide  eye¬ 
catching  shots  with  power  and  sensitivity. 
Clips  and  portfolio.  Kick  Bamman,  820  In¬ 
verway,  Palatine  IL  60067.  (312)  359- 
1979. _ 

_ PRODUCTION _ 

PRODUCTION  MANAGER  with  excellent 
cost,  quality  and  technical  development 
record.  Presently  production  manager  for 
lOOK  western  AM  daily  but  unhappy. 
Strictest  confidence  Box  30688.  Editor  & 
Publisher. _ 

YOUNG  individual  seeks  position  as 
cameraman  or  pressman.  One  year  experi¬ 
ence.  wants  to  learn  and  advance!  Prefer 
Zones  1,  2,  3,  or  5.  Write  Box  30873, 
Editor  &  Publisher. 


PUBUC  RELATIONS 

PR  DIRECTOR  in  non-profit  field  seeks  po¬ 
sition  in  New  York  City  Area.  Box  30310, 
Editor  &  Publisher. 


irS  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret— and  it's  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don’t  be  like  the  fel¬ 
low  who  told  us  "destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).’’  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties.  We  know  the  daily  news¬ 
paper  holdings  of  most  groups— but  a  suburban,  weekly  or  new 
acquisition  might  slip  by  us. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
“The  Memoirs  of  Iphigene” 


She  is  the  only  daughter  of  Adolph 
Ochs  who  established  the  high  standards 
and  principles  the  New  York  Times  has 
followed  since  he  took  it  over  in  1896. 

She  was  the  wife  of  the  publisher  of 
the  New  York  Times  who  succeeded  Mr. 
Ochs  in  1935 — the  late  Arthur  Hays 
Sulzberger. 

She  was  the  mother-in-law  of  the  next 
publisher  of  the  Times — the  late  Orvil 
Dryfoos  who  assumed  control  in  1961. 

And  she  is  the  mother  of  the  present 
publisher — Arthur  Ochs  Sulzberger 
known  as  “Punch” — who  took  over  in 
1%3. 

And,  she  has  written  a  book. 

“From  Iphigene — The  Memoirs  of 
Iphigene  Ochs  Sulzberger”  as  told  to 
Susan  W.  Dryfoos,  her  granddaughter, 
has  been  privately  printed.  In  a  brief 
forward  she  explains: 

“1  am  telling  about  my  life  so  that  my 
family  and  friends  may  know  of  the 
things  I  thought,  the  things  I  did. 

“Since  my  world  has  revolved  around 
newspapers,  I  also  intend  this  for  the 
libraries  of  the  New  York  Times,  the 
Chattanooffa  Times  and  any  journalism 
school  that  might  be  interested.  It  is  not 
meant  for  general  circulation.” 

What  a  pity.  This  gracious  lady  who 
has  just  observed  her  87th  birthday  has 
probably  exerted  more  influence  on  the 
New  York  Times  (through  the  men  in  her 
life)  than  any  other  person  with  the  ex¬ 
ception  of  her  father. 

Woven  into  her  memoirs  are  the  fas¬ 
cinating  visits  she  had  with  Presidents, 
kings,  prime  ministers  and  other  impor¬ 
tant  people  as  well  as  her  frank  appraisal 
of  some  New  York  Times  executives, 
some  still  living. 

As  one  of  the  three  trustees  of  Adolph 
Och’s  estate,  she  controlled  the  selection 
of  a  Times’  publisher  when  that  became 
necessary. 

She  recounts  how  “my  father  had  all 
but  named  Arthur  (her  husband)  as  his 
successor”  but  that  Julius  Ochs  Adler, 
her  cousin,  who  had  been  trained  for 
management  positions  for  18  years  was 
not  prepared  to  accept  that.  Much  to 
Adler’s  great  disappointment,  she  cast 
her  deciding  vote  in  favor  of  her  husband 
after  Ochs  died,  and  in  her  book  she  ex¬ 
plains  what  she  thought  were  her 
cousin’s  inadequacies.  However,  the  rift 
was  healed  and  Julius  and  Arthur  re¬ 
mained  close  friends  and  associates. 

The  Sulzberger’s  son-in-law,  Orvil 
Dryfoos,  had  been  with  the  Times  since 
1942.  Arthur  was  in  reasonably  good 
health  when  he  decided  in  early  1%1  to 
go  into  semi-retirement.  He  became 
chairman  of  the  board  and  Dryfoos  was 
named  publisher.  “We  fully  expected 
him  to  remain  at  the  helm  until  retire- 
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ment  age,”  Iphigene  writes,  so  that 
“Punch,  who  was  13  years  younger  than 
Orv,  would  have  accumulated  enough 
experience  to  take  over.  It  was  not  to 
work  out  that  way.” 

Dryfoos  died  less  than  two  years  later 
of  a  heart  attack  brought  on  by  the  strain 
of  the  114-day  ITU  strike. 

“In  this  numbingly  sad  time  in  our 
lives,  Arthur  and  1  had  to  decide  who 
would  take  over  as  publisher.  The  deci¬ 
sion  weighed  heavily  on  me,  as  Arthur 
had  not  been  at  all  well,”  she  writes.  He 
was  in  a  wheelchair.  “We”  selected 
Punch,  who  was  only  37,  over  Amory 
Bradford,  who  she  calls  “arrogant”  and 
who  resigned  immediately.  “We  wanted 
to  keep  the  Times  a  family  enterprise,  if 
possible  ...  we  decided  to  take  some¬ 
thing  of  a  gamble.” 

This  sense  of  family  is  dominant 
throughout  her  memoirs.  Her  pride  in 
her  family  and  their  operation  of  the 
Times,  which  they  have  looked  upon  as  a 
“stewardship,”  comes  through  in  her 
narrations  of  travels  to  far  away  places 
and  her  conversations  with  the  great  and 
near-great.  She  never  kept  a  diary  but 
her  memory  is  crystal  clear. 

She  recounts  with  pride  President 
John  Kennedy’s  quip  that  he  “got  his  job 
through  the  New  York  Times”  following 
the  paper’s  endorsement  of  his  candi¬ 
dacy. 

A  reviewer  of  Henry  Kissinger’s  book 
in  the  Times  last  week  said  “the  princi¬ 
ple  of  almost  any  memoir  is  to  serve  the 
self.” 

That  may  be  true  of  “almost  any 
memoir”  but  not  this  one. 

1979  Cabot  winners 
presented  awards 

Two  journalists  of  the  Western 
Hemisphere  were  honored  (October  23) 
at  the  41st  annual  presentation  of  the 
Maria  Moors  Cabot  Prizes  at  Columbia 
University. 

Cabot  winners  for  1979  were  Juan 
Zuleta  Ferrer,  director  of  El  Colombiano 
in  Medellin,  Colombia,  and  Jeremiah 
O’Leary,  diplomatic  correspondent  for 
the  Washington  Star. 

Each  prize  consists  of  a  gold  medal 
and  certificate,  an  honorarium  of  $1,000 
and  travel  expenses  to  New  York  City. 
The  Washington  Star  will  receive  a  silver 
Cabot  plaque  and  El  Colombiano  will  be 
awarded  a  silver  bar  to  be  added  to  the 
plaque  it  won  in  1%1. 

Special  citations  were  presented  to 
Jerry  Hannifin,  a  reporter  for  the  Wash¬ 
ington,  D.C.,  bureau  of  Time  magazine; 
Andrew  Heiskell,  chairman  of  the  board 
of  Time  Inc.;  and  the  Kingston  (Jamaica) 
Daily  Gleaner. 


Awards  to  be  presented 
by  Calif.  Trial  Lawyers 

Two  newspapers  and  two  staff  writers 
will  be  honored  with  1979  Media  Awards 
by  California  Trial  Lawyers  Association 
at  its  annual  convention  to  be  held  at  the 
Doubletree  Inn,  Monterey,  on  November 
1-4. 

Awards  and  recipients  are: 

“Media  Award — Daily  Newspaper” — 
Los  Angeles  Herald  Examiner.  The 
award  is  given  “in  recognition  of  the 
leadership,  integrity  and  quality  dis¬ 
played  by  its  fearless  stance  on  behalf  of 
the  public,  and  for  outstanding  coverage 
of  legislative,  legal  and  consumer  issues.” 

“Media  Award — Legal  Newspaper” — 
Daily  Journal ,  Los  Angeles.  The  award  is 
given  “for  outstanding  coverage  of  legal 
issues.” 

“Special  Award  for  Reporting  on 
Legal  Affairs” — Jeffrey  Perlman,  staff 
writer.  Orange  County  Section,  Los 
Angeles  Times. 

“Special  Award  for  Editorial 
Writing” — Jane  Birnbaum,  Los  Angeles 
Herald-E.xaminer. 

The  newspaper  awards  will  be  pre¬ 
sented  Friday  at  the  annual  Awards 
Luncheon,  while  the  individual  writing 
awards  will  be  given  Saturday  evening  at 
the  installation  dinner  dance  of  the 
5,l()()-member  state  trial  bar. 

Three  writers  win 
media  awards 

Winners  of  the  1978-1979  American 
Speech-Language-Hearing  Association's 
second  annual  national  media  awards, ' 
were  announced,  as  follows: 

For  newspaper  reporting — Vickie 
Ong,  Honolulu  Advertiser;  magazine 
writing — Eileen  D-Alessio,  Parents 
Press;  books — Arthur  Kopit,  playwright, 
“Wings,”. 

The  three  first  prize  winners  will  re¬ 
ceive  $1,000,  a  plaque  and  an  expense- 
paid  trip  to  the  association’s  convention 
in  Atlanta  in  November  to  receive  their 
award. 

Ong  was  awarded  first  prize  for  her 
two-part  series  about  Barney  Ho,  a  mute 
child  who  learned  to  speak  with  the  aid 
of  a  speech-language  pathologist.  The 
series  made  page  1  of  the  May  6  and  7 
Advertiser. 


expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
34  Yaars  Notion-Wida  Parsenol  Sarvica 
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IF  YOU  HAVEN’T  TRIED 

THE  JflrOnt  PLATE 

WE  URGE  YOU  TO  READ  THIS  AD 


For  several  months  now  we  have  been  advertising  the  Western  FRONT  PAGE 
plate,  the  plate  especially  designed  for  the  newspaper  industry.  We  hope  you  have 
been  convinced  to  try  it.  But,  if  you  haven’t  gotten  around  to  it  yet,  let  us  repeat 
some  of  the  major  benefits  of  the  FRONT  PAGE  plate. 

■  The  FRONT  PAGE  plate  is  especially  designed  and  engineered  for  the  news¬ 
paper  industry— anodized  to  produce  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint . . .  clean . . .  water  receptive . . .  oxidation  resistant 
. . .  and  long  running.  Solids  print  solid  and  half-tones  print  clean . . .  every  edition. 

■  Minimizes  production  problems  from  plateroom  through  pressroom,  providing 
easy  make-up,  fast  roll-up  and  long  trouble-free  runs. 

■  Assures  a  crisp,  clean  appearance  throughout  your  newspaper— a  look  the 
reader  and  advertiser  appreciate. 

■  Your  plateroom  and  pressroom  personnel  can  be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like  the  previous  order. ..no  variation  In 
high  performance. 

■  All  size  newspapers,  from  the  smallest  to  the  largest,  cash  in  on  FRONT  PAGE 
back-up  power... on  the  spot  technical  people  to  serve  you  at  your  plant— 
problem-solvers  ready  to  help  you  with  any  plateroom  problem. 

■  A  complete  line  of  plateroom  products— automated  plateroom  machinery  and 
chemistry  to  complement  your  FRONT  PAGE  plates.  In  fact,  if  you  are  in  the  pro¬ 
cess  of  converting  to  offset  or  Di-Litho,  Western  will  lay  out  your  plateroom, 
train  your  people  and  completely  furnish  your  new  plateroom  with  everything 
you  need. 

If  you  haven’t  already  tried  FRONT  PAGE  — be  convinced  and  try  it.  Contact  your 
Western  Dealer  or  Western  Technical  Sales  Representative  today... or  call  toll  free 
800/325-3310  and  we  will  make  arrangements  for  you  to  try  FRONT  PAGE... the 
newspaper  plate. 


UI0JT0rn  LITHO  PLATE 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


(  THE  COMMERCIAL  APPEAL) 


A  SCRIPPS-HOWARD  NEWSPAPER 
Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 


Investment  in  Lifetime  Readers 

The  Commercial  Appeal  Educational  Services  Department 
believes  teacher  training  to  be  the  most  important  element 
in  any  program  utilizing  newspapers  in  the  classroom.  This 
belief  is  reflected  in  the  fact  that  weVe  conducted  57  three- 
hour  college  credit  courses  and  trained  20,000  teachers  over 
the  past  10  years,  in  the  use  of  newspapers  as  an  « 
educational  tool. 

We  trust  that  by  reaching  students  at  an  early  age,  we’ll 
keep  them  as  newspaper  readers  throughout  their  lives.  We 
further  believe  the  best  way  to  do  this  is  through  thorough 
teacher  training  programs  at  all  levels — 
pre-school  through  junior  college.  At  The  Commercial 
Appeal,  investment  in  young  readers  is 
a  priority  of  which  we’re  proud. 


For  information  on  our  teacher  training  programs,  call  or 
write  Educational  Services  Dept,  The  Commercial  Appeal, 
495  Union  Avenue,  Memphis,  Tennessee  38101. 
901/529-2491. 


